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The remark of the President of 
the United Republic of 
Tanzania, Dr. Samia 
Suluhu Hassan,  
during the launching of the 
Royal Tour held on 18 April 
2022 at the Guggenheim Hall 
in Manhattan, New York City 
in the United States 
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FOREWORD 

Dodoma is the Capital City of 
Tanzania and it has immense 
tourism potentials. I am profoundly 
honoured to present to you the 
Tourism Development Strategy for 
Dodoma Region, which will guide 
the region in developing its tourism 
sector. The region comprises seven 
districts: Bahi, Chamwino, Chemba, 

Dodoma City Council, Kondoa, Kongwa and Mpwapwa.  From 
2019, when most of the government offices officially moved to 
the region, Dodoma has witnessed massive developments in 
infrastructure and urbanisation. The region is known for its 
abundant resources in the form of natural, cultural, tangible, 
intangible, movable and immovable attractions. The Dodoma 
landscape contains some of the most beautiful series of 
mountains, rocks, grassland and high biodiversity of flora and 
fauna. The local communities also offer a great cultural 
experience. The iconic structures�³ including the newly built State 
House at Chamwino, the Government City at Mtumba, the 
University of Dodoma, the Judicial Headquarters Building and 
the Tanzania Parliament�³ have brought and added dynamics and 
vibrancy into the c�L�W�\�·�V�� �D�H�V�W�K�H�W�L�F�V���� �7�K�H�� �Y�D�U�L�D�W�L�R�Q�V�� �R�I�� �S�R�S�X�O�D�W�L�R�Q��
size and profiles, mobility and interactions, as well as respective 
social and economic amenities, have made Dodoma even more 
vibrant.  

The cultural and natural endowments, which are well blended, 
make the region a prime attraction for tourism both nationally 
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and internationally. The history and culture of Dodoma present a 
genuine reflection of authentic and captivating Tanzanian 
hospitality. The region is enriched with biodiversity resources of 
flora and fauna, including endemic and near-endemic species that 
can allure nature-seeking tourists. It  possesses a large number of 
historical and cultural heritage resources spanning from the 
prehistoric to post-independence periods for the cultural avid 
tourists. Its central location in the country places the region at a 
strategic point, capturing visitors from all corners of the country 
and all the entry points. The variety of climatic conditions in the 
region further attracts different types of tourists. The presence of 
all these resources makes the region one of the potential tourist 
destinations in Tanzania. 

To realise the tourism potential of Dodoma, it was necessary to 
have a Tourism Development Strategy (TDS). This TDS has 
come at the right time when the region is focused on harnessing 
its immense tourism potentials. These efforts are a response to 
the grand vision of Dr. Samia Suluhu Hassan, the sixth President 
�R�I���7�D�Q�]�D�Q�L�D�����Z�K�L�F�K���D�L�P�V���W�R���W�U�D�Q�V�I�R�U�P���W�K�H���F�R�X�Q�W�U�\�·�V���H�F�R�Q�R�P�\���L�Q�W�R��
a rapidly developing one. Thanks to her initiative, Tanzania: The 
Royal Tour 2022, the tourism sector is now growing steadily.  

I would like to take this opportunity to sincerely thank the 
University of Dodoma (UDOM) for financing this project. I am 
particularly grateful to the team of experts and researchers from 
UDOM, the Regional �&�R�P�P�L�V�V�L�R�Q�H�U�·�V Office and the Vice 
�3�U�H�V�L�G�H�Q�W�·�V���2�I�I�L�F�H���I�R�U���W�K�H�L�U���W�L�U�H�O�H�V�V���G�D�\���D�Q�G���Q�L�J�K�W���H�I�I�R�U�W�V��to make 
this idea a reality. I further extend my appreciation to the tourism 
stakeholders and key respondents for their invaluable 
contribution towards the accomplishment of this work.  
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I am specifically grateful for the exemplary support provided by 
the Dodoma Regional Administrative Secretary, Mr. Kaspar 
Kaspar Mmuya, who efficiently and effectively coordinated and 
guided the local governments in the region during the 
consultative processes and validation of the Strategy. As it is 
difficult to mention everyone by name, I sincerely convey my 
special thanks to all who enabled this initiative to become a 
reality and to the publisher of this TDS. I hope that the Strategy 
will be put into action to realise the intended objectives, promote 
inclusive tourism development in Dodoma and contribute to an 
increase in the regional gross domestic product (GDP), hence 
boosting the national GDP. 

 

Rosemary Staki Senyamule 
Regional Commissioner 
DODOMA 
May, 2025 
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EXECUTIVE SUMMARY  

Tourism potentials in Dodoma can be used as a tool for 
economic development and poverty alleviation in the region and 
beyond. The TDS for Dodoma covers all seven districts: Bahi, 
Chamwino, Chemba, Dodoma City Council, Kondoa, Kongwa 
and Mpwapwa (See Figure 2). In each of these areas, the tourism 
and investment potentials are highlighted. Guided by the values 
and virtues of the Tanzania Development Vision 2025, the 
development vision of Dodoma is: Promoting Dodoma Region such 
that it becomes a new business hub and growth pole for the East and Central 
African Economic Region. The development vision pushes the 
development agenda of the region using the natural, cultural and 
all resources available as tourist hubs in Tanzania.  

Dodoma is blessed with a wide array of tourist attractions, 
including historical sites, natural wonders and cultural 
experiences. For example, there are historical sites where 
Freedom Fighters from Mozambique, Zambia, Namibia and 
South Africa stayed during the struggle for the independence of 
their countries. Currently, people visit Dodoma for business, 
conferences and sports, cultural and natural attractions, 
educational tours, medical services and wine tourism. Despite 
having several potential tourist attractions, the region lags behind 
in its tourism economy.  

To unlock the full potential of tourism in Dodoma, this Strategy 
comes with key recommendations centred on product 
development, marketing, infrastructure development, sustainable 
green spaces, collaboration and financing tourism development. 
Such recommendations entail investing more in attractions 
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identification, development, promotion and marketing in general. 
As transportation infrastructure plays a key role in tourism, its 
development and improvement are crucial. Fostering sustainable 
tourism practices not only considers local but also global 
initiatives like the promotion of green tourism, engaging 
stakeholders, including local communities, and empowering local 
stakeholders with knowledge, skills and competencies. 
Specifically, opportunities exist for the construction of eco-lodges 
in the game reserves. For example, the historical sites in Kondoa 
and Mpwapwa, as well as service amenities, can be established in 
partnership with the local communities, which also embed 
cultural authenticity and experiences. 

Tourist itineraries reflecting the consumption of tourism 
products in the region require the attention of the tourism 
planners and providers to promote the length of stay, number of 
arrivals and repeat visitation. This Strategy proposes possible key 
tourist itineraries, offering a balanced and engaging experience for 
tourists with diverse interests ranging from natural, cultural, city 
tourism, medical to educational tourism. To promote Dodoma as 
a thriving tourist hub in the country, it is recommended to 
employ an inclusive marketing strategy. Therefore, this Strategy 
focuses on leveraging digital marketing channels, engaging with 
travel influencers, participating in tourism fairs and exhibitions 
and establishing partnerships with both private and public 
tourism stakeholders and agencies like the Tanzania Tourist 
Board (TTB), the Tanzania National Parks (TANAPA), the 
Tanzania Wildlife Authority (TAWA), the Tanzania Forestry 
Services (TFS), the Hotel Association of Tanzania (HAT) and the 
Tanzania Association of Tour Operators (TATO). It also aims to 
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foster connections between the industry and academia within and 
outside Dodoma.  

To further add value to the promotion, captivating visual content 
and storytelling techniques are recommended for use to create a 
compelling narrative about Dodoma. Specific to water-related 
tourism, it is suggested that development in sites such as Lake 
Sulunga and Mtera Dam be strategically considered. To increase 
the number and quality of accommodation services, it is 
proposed that a specific strategy to attract investors be employed. 
It  is further recommended that tourist information centres be set 
up in all the districts in collaboration with the TTB to facilitate 
�W�K�H�� �W�R�X�U�L�V�W�V�·�� �H�[�S�H�U�L�H�Q�F�H�� �D�Q�G�� �L�Q�F�U�H�D�V�H�� �W�K�H�L�U�� �O�H�Q�J�W�K�� �R�I�� �V�W�D�\�� �L�Q�� �W�K�H��
region. 

Last but not least, it is generally noted that Dodoma is growing 
rapidly, raising concerns about the sustainability of its amenities, 
natural and cultural tourism resources. Thus, the Strategy 
emphasises the need to take on board environmental aspects in 
urban planning and inclusive development through the 
establishment of green parks. Unless stated otherwise, all 
photographs, maps and data of the selected attractions were 
captured during field work for the purpose of this work.  
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CHAPTER ONE 
 

 AN OVERVIEW OF TOURISM SECTOR 
IN TANZANIA 

 

1.1  Introduction 
Tanzania has leveraged tourism to drive its economic growth, 
create employment opportunities, conserve the environment and 
preserve its rich natural and cultural heritage for future 
generations by adopting different strategies. Currently, the 
country is a home to cultural heritage, natural beauty and diverse 
�H�[�S�H�U�L�H�Q�F�H�V���� �$�E�R�X�W�� ������������ �R�I�� �W�K�H�� �F�R�X�Q�W�U�\�·�V�� �O�D�Q�G�� �D�U�H�D��is involved 
in protected areas under the management of the Ministry of 
Natural Resources and Tourism (MNRT). With the area of 
945,234 km2 (made up of 2,400 km2 of Zanzibar and 942,832 km2 

of Mainland), Tanzania is a home to National Parks (21); Game 
Reserves (26); Game Controlled Areas (27); Natural Forest 
Reserves (465); Nature Reserves (20); Coastal Forests (9); 
Government Forest Plantations (24); Bee Reserves (14); Ramsar 
Sites (03); and Wildlife Management Areas (38). The country has 
over 125 archaeological and historical sites, as well as at least 
1424 km of coastlines with huge potential for beach tourism. The 
numerous natural and cultural resources attract thousands of 
tourists every year, making this sector perform quite well in 
several years of its operation.1 Tanzania has been recognised as 
the leading country for wildlife tourism in Africa based on 

 
1  Ministry of Natural Resources and Tourism. (2023). The 2022 Statistical Bulletin. Dodoma: 

Government Printer, p. 1 
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traveller reviews in 2013, 2015 and 2017.2  In particular, Thanda 
Island in Mafia has been recognised as the World Leading 
Exclusive Private Island from 2016 to 2019 and from 2022 to 
2023.3 Likewise, from 2019 to 2025, the Serengeti National Park 
continued to be the �$�I�U�L�F�D�·�V���/�H�D�G�L�Q�J���1�D�W�L�R�Q�D�O���3�D�U�N.4 Indeed, the 
�V�H�F�W�R�U�·�V�� �Gevelopment can be described in terms of its evolution, 
establishment of marketing institutions and sectoral performance. 

1.2 Development and Marketing of Tourism in 
Tanzania 

Development and marketing of tourism in Tanzania now occur at 
national and enterprise levels through the public-private 
partnership (PPP). The national level involves efforts done by 
official tourist organisations and state-owned institutions in 
�P�D�U�N�H�W�L�Q�J�� �W�K�H�� �F�R�X�Q�W�U�\�·�V�� �R�U�� �U�H�J�L�R�Q�D�O�� �D�W�W�U�D�F�W�L�R�Q�V such as the 
Tanzania Tourist Board (TTB), the Tanzania National Parks 
(TANAPA), the Ngorongoro Conservation Authority Area 
(NCAA) and the Tanzania Wildlife Authority (TAWA); while the 
individual concern aiming at achieving immediate patronage or 
profits for selling its services is at the enterprise level, mainly 
involving tour operators, travel agents, tour guiding and 
accommodation facilities. Both the public and private sectors 
promote the available tourism attractions to international and 

 
2  Kovalevska, A. (2022).  Why is Tanzania the Top Safari Destination in Africa? Regal African 

Safaris. https://www.regalafricansafaris.com/why-is-tanzania-the-top-safari-destination-in-
africa/.  
Briggs, P. (2024). Tanzania voted best country for wildlife viewing. Safari Bookings: Compare 
African Safaris. 

 https://www.safaribookings.com/blog/best-african-safari-country#tanzania  
3  https://www.worldtravelawards.com/profile-35672-thanda-island  
4  Serengeti wins top park in Africa for fifth time in a row. Africanews (2023, October 16).  

https://www.africanews.com/2023/10/16/serengeti-wins-top-park-in-africa-for-fifth-time-
in-a-row/; Tanzania Invest. (2024, October 30). Tanzania Becomes �$�I�U�L�F�D�·�V��Leading 
Destination in 2024.; Tanzania Invest. (2024, October 30). Serengeti Once Again Named 
�$�I�U�L�F�D�·�V��Leading National Park.  
https://www.tanzaniainvest.com/tourism/tanzania-africa-leading-destination-world-travel-
awards2024#:~:text=Tanzania%27s%20Tourism%20Sector&text=By%20the%20year%2De
nd%20August,and%2029%25%20to%20Zanzibar%27s%20GDP. 

https://www.regalafricansafaris.com/why-is-tanzania-the-top-safari-destination-in-africa/
https://www.regalafricansafaris.com/why-is-tanzania-the-top-safari-destination-in-africa/
https://www.safaribookings.com/blog/best-african-safari-country#tanzania
https://www.worldtravelawards.com/profile-35672-thanda-island
https://www.africanews.com/2023/10/16/serengeti-wins-top-park-in-africa-for-fifth-time-in-a-row/
https://www.africanews.com/2023/10/16/serengeti-wins-top-park-in-africa-for-fifth-time-in-a-row/
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domestic tourist markets. To a large extent, Tanzania has 
demonstrated its capability to develop and market tourism that 
takes full account of the current and future economic, social and 
environmental impacts, addressing the needs of visitors, the 
industry, the environment and host communities.5  

1.2.1 Tourism before Independence 
The tourism industry was first established in Tanzania during the 
colonial period to meet the needs of Westerners, who came to 
visit or hunt exotic animals.6 The industry became manifested as 
early as 1949 when the East African Tourist Association was 
established with its headquarters in Nairobi, Kenya. The intention 
of its manifestation was to promote wildlife safaris in particular, 
hunting and the protection of the interests of hunters throughout 
the East African region.  

1.2.2 Tourism after Independence 
After independence in 1961, Tanzania slowly engaged in 
improving the tourism sector, which was faced with many 
challenges, including poor infrastructure such as airports, roads 
and accommodations, as well as poorly developed tourism 
attractions.7 In 1962, there were significant developments in the 
industry and the Tanganyika National Tourist Board (TNTB) was 
established to coordinate tourism activities in the country. To 
support this move, the National Development Corporation 
(NDC) was allowed by the government to undertake and 
supervise the construction of tourist hotels in the country in 
1964. In turn, the NDC commissioned Hallmark Hotels to 

 
5  Anderson, W., et al. (eds.). (2020). Sustainable Tourism Development in Tanzania. Cambridge: 

Cambridge Scholars Publishing, p. 21. 
6  Salazar, N. (2009). Troubled past, a challenging present, and a promising future�����7�D�Q�]�D�Q�L�D�·�V��

tourism development in perspective. Tourism Review International, 12(3-4), 261; Anderson, W. 
(2011). Marketing of Domestic Tourism in Tanzania. Dar es Salaam: Dar es Salaam University 
Press.  

7  Wade, D. J., et al. (2001). A historic and market analysis of tourism. Tanzania Tourism 
Management, 22(1), 96-98. 
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discharge this responsibility; thus, in 1965, they built the 
Kilimanjaro Hotel, the current Kilimanjaro Hotel Kempinski Dar 
es Salaam, as the g�R�Y�H�U�Q�P�H�Q�W�·�V���P�D�L�Q���K�R�W�H�O���I�R�U���I�R�U�H�L�J�Q�H�U�V���Y�L�V�L�W�L�Q�J��
the country.8 Expansion of the hotel sub-sector in most 
developing countries occurred in the late 1960s, motivated by the 
potential foreign earnings from tourism.9 Also, in Tanzania, it was 
due to the growing tourist industry within the bordering country 
of Kenya, where many tourists would cross the border into 
�7�D�Q�]�D�Q�L�D���D�Q�G���Y�L�V�L�W���W�K�H���Q�R�U�W�K�H�U�Q���Q�D�W�L�R�Q�D�O���S�D�U�N�V���D�V���D�Q���´�D�G�G-�R�Q�µ���W�R��
their Kenyan destination safaris.10 Policy reconstruction and 
encouragement of private sector investment in the industry in the 
mid-1980s promoted tourism as one of the commercial activities 
in the country.  

In 1969, the TNTB was dissolved and the Tanzania Tourist 
Corporation (TTC) was established, with the major responsibility 
of developing and promoting international and domestic tourism. 
In the early 1970s, the tourism industry expanded rapidly because 
of the significant expansion of the state-owned hotel programme. 
In the mid-1970s, the sector shifted from regional to international 
tourism, involving increased investment, mainly through 
government programmes; for example, new beaches and holiday 
projects.11 However, changes in the operating environment and 
its dysfunctional relationships, both as a promoter and a 
developer of tourism, led to the establishment of the TTB in June 
199312 �Z�L�W�K�� �W�K�H�� �U�H�V�S�R�Q�V�L�E�L�O�L�W�L�H�V�� �R�I�� �S�U�R�P�R�W�L�Q�J�� �7�D�Q�]�D�Q�L�D�·�V�� �W�R�X�U�L�V�P��
potential within the country and abroad, provision of tourist 

 
8  The World Bank Group/MIGA. (2006). Attracting Investment in Tourism: Tanzania's Investor 

Outreach Program. Washington: MIGA, 23-25. 
9   Morrissey, K., et al. (2003). The Economic Potential of Tourism in Tanzania. Journal of 

International Development, (15), 335-336. 
10 Wade, D. J., et. al. (2001). A historic and market analysis of tourism. Tanzania Tourism 
Management, 22(1), 94 

11  Henseler, M., et al. (2021). Economic Impacts of COVID-19 on the Tourism Sector in Tanzania, 6  
�æhal-03501722�ç 

12  TTB (Amendment) Act, 1992 

https://hal.science/hal-03501722
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information and undertaking market research for updating the 
tourism database. To appreciate the role of the private sector and 
its involvement in various economic aspects, the government 
revised the National Tourism Policy in 1999 to ensure the long-
term development of the industry.13 

1.2.3 Tourism during the COVID-19 Pandemic 
In the 2018/2019 financial year, Tanzania significantly recorded 
1.6 million tourists, earning the country USD 2.5 billion, which 
contributed more than 17% of the national GDP, 30% of foreign 
earnings and 10% of formal employment.14 From December 
2019, the outbreak of the COVID-19 pandemic spread 
worldwide and damaged many economic sectors. Globally, 
tourism was the hardest-hit sector by the pandemic, experiencing 
a 74% drop in tourist arrivals.15 The outbreak of the pandemic in 
Tanzania in 2020 left many business operations at risk, with a 
93% decline in international visitors, an increase in 
unemployment and a fall in earnings from tourism by nearly 
75%.16 International tourist arrivals went down to only 620,867, 
with foreign tourism revenue falling to almost USD 500,000.17 
Certainly, the tourism sector needed some interventions in the 
country. �7�K�H�� �G�H�F�O�L�Q�H�� �L�Q�� �W�R�X�U�L�V�P�� �H�D�U�Q�L�Q�J�V�� �D�I�I�H�F�W�H�G�� �W�K�H�� �F�R�X�Q�W�U�\�·�V��
economy, private enterprises and public institutions alike.18 Both 
the public and private sectors struggled to put in place strategies 
aimed at salvaging the sector from further deterioration. 
 

 
13  Ministry of Natural Resources and Tourism. (1999). National Tourism Policy. Dar es Saalam: 

Government Printers, p. 5. 
14  Ministry of Natural Resources and Tourism. The 2022 Statistical Bulletin, 5-7. 
15  United Nations World Tourism Organization. (2020). COVID-19 and Tourism 2020: A Year in 

Review. https://www.unwto.org/COVID-19 
16  Ministry of Natural Resources and Tourism. (2023). The 2022 Statistical Bulletin (Dodoma).  
17  ibid. 
18  IMF. (2021). IMF Executive Board approves US$567.25 million in emergency support to 

Tanzania to address the COVID-19 Pandemic. IMF Press Centre. 
https://www.imf.org/en/News/Articles/2021/09/07/pr21256-tanzania-imf-executive-
board-approves-us-million-emergency-support-address-COVID-19-pandemic. 

https://www.unwto.org/covid-19
https://www.imf.org/en/News/Articles/2021/09/07/pr21256-tanzania-imf-executive-board-approves-us-million-emergency-support-address-covid-19-pandemic
https://www.imf.org/en/News/Articles/2021/09/07/pr21256-tanzania-imf-executive-board-approves-us-million-emergency-support-address-covid-19-pandemic
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1.3 Tanzania: The Royal Tour 2022 Documentary 
Soon after assuming the presidency, immediate actions and 
statements were indicative of the intention of Dr. Samia Suluhu 
Hassan �W�R���U�H�G�H�I�L�Q�H���W�K�H���F�R�X�Q�W�U�\�·�V���D�S�S�U�R�D�F�K���W�R��managing the crisis. 
President Samia introduced the 4R model (reconciliation, rebuild, 
reform and resilience), which also had a bearing on shaping the 
course of the tourism sector. She also launched the Royal Tour 
2022 documentary, which served as a catalyst for kickstarting 

Key Facts of Tourism in Tanzania (2023) 
�x 1,806,359 international tourist arrivals, a 65% rise compared to 2020 
�x 1,921,214 domestic tourist arrivals, a 68% rise compared to 2020 
�x 638,498 tourist arrivals in Zanzibar, a 59% rise compared to 2020 
�x International tourism revenue USD 3.3 billion, a 79% rise compared to 

2020 
�x 17% of GDP in Tanzania 
�x ���������R�I���=�D�Q�]�L�E�D�U�·�V���*�'�3�����U�L�V�L�Q�J���I�U�R�P�����������L�Q���������� 
�x 30% of export earnings 
�x ���������R�I���=�D�Q�]�L�E�D�U�·�V���I�R�U�H�L�J�Q���H�D�U�Q�L�Q�J�V 
�x 10.9% of total employment in Tanzania 
�x 1,600,000 jobs (direct and indirect) 
�x 920,000 direct jobs, a 50% rise compared to 2021 
�x One tourist in, one job (direct and indirect) created 
�x Two tourists in, one direct job created 
�x 60,000 jobs in Zanzibar 
�x 10% of total investments  
�x 26 international airlines   
�x 353 weekly landing frequencies 
�x 707 accommodation facilities in Mainland Tanzania 
�x 1805 tour operators in Mainland Tanzania, a 40% rise compared to 

2019 
�x 722 accommodation facilities in Zanzibar, a 14% rise compared to 2020 
�x Eight days average length of stay in Zanzibar, a rise from six in 2020 
�x 4,614,380 visitors using air transport, a 164% rise (2021) 
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tourism in Tanzania after the COVID-19 pandemic. As the Chief 
Tour Guide, President Samia demonstrated the authentic type of 
leadership that is symbolic of the highest level of commitment to 
the tourism sector. The documentary promoted both tourism and 
investment in the country as she emphasised.19 Most 
practitioners20 in the tourism sector have acknowledged the 
contribution of the Royal Tour documentary in transforming the 
sector. 

As stated in various media outlets21, President Samia has opened 
up Tanzania and made it more well-known. Tourists confirm that 
the documentary has opened their eyes about the country; thus, 
they become even more interested in visiting Tanzania.22 The 
Royal Tour has boosted the number of domestic and 
international tourists, highlighting a robust growth trajectory of 
the sector since 2021. The number of tourists shows a significant 

 
19  The Royal Tour Film to Promote Tanzanian Tourism in the World. 
https://www.se.tzembassy.go.tz/resources/view/the-royal-tour-film-to-promote-tanzanian-
tourism-in-the-world 
20  Tanzania Association of Tour Operators (TATO). Tourism Windfall as Royal Tour Film 

Brings the World to Tanzania. https://www.tatotz.org/tourism-windfall-as-royal-tour-film-
brings-the-world-to-tanzania/; Sirili Akko (TATO CEO), in an interview with authors, 
Arusha, in January 2024; Kennedy Edward (CEO of Hotel Association of Tanzania- HAT), in 
an interview with the authors, Dar es Salaam, on 19 January 2024; Salaho, E. (2024, January 
1). Zaidi ya watanzania 400 watalii na kufungua mwaka Hifadhi ya Taifa - Mikumi. Global 
Publishers. https://globalpublishers.co.tz/zaidi-ya-watanzania-400-watalii-na-kufungua-
mwaka-2024-mikumi/; Hassan, P. (2023, September 27). Watumishi 22 TANAPA 
Watunukiwa Medali kwa Kufika Kilele cha Mlima Kilimanjaro. urtupdates.co.tz.; Mapepele, J. 
(2023, November 13). Mhe. Kairuki awaongoza wawekezaji wakubwa duniani, watalii kucheza 
Singeli. Michuzi Blog. 

  https://www.michuzi.co.tz/2023/11/mhekairuki-awaongoza-wawekezaji-wakubwa.html; 
Shayo, H. (2023, December 11). Tanzania yanadi vivutia vyake kwa watalii na wawekezaji 
mahiri duniani. Full Shangwe Blog. 

  https://fullshangweblog.co.tz/2023/11/12/tanzania-yanadi-vivutio-vyake-kwa-watalii-na-
wawekezaji-mahiri-duniani/ 

21  Msigwa, A. (2022). �8�W�D�O�L�L���Z�D�L�Q�J�·�D�U�L�V�K�D���7�D�Q�]�D�Q�L�D���N�L�P�D�W�D�L�I�D���P�Z�D�N�D���P�P�R�M�D. Jarida Maalumu la 
Nchi Yetu, 37-42. 

22  Kadoshi TV. (2023, November 19). All the way from Denmark to Serengeti National Park: 
Somo la the Royal Tour Tanzania limeanza kueleweka zaidi. Kadoshi TV Update. 

 https://www.youtube.com/watch?v=pYDmdrOJfWM  

https://www.tatotz.org/tourism-windfall-as-royal-tour-film-brings-the-world-to-tanzania/
https://www.tatotz.org/tourism-windfall-as-royal-tour-film-brings-the-world-to-tanzania/
https://globalpublishers.co.tz/zaidi-ya-watanzania-400-watalii-na-kufungua-mwaka-2024-mikumi/
https://globalpublishers.co.tz/zaidi-ya-watanzania-400-watalii-na-kufungua-mwaka-2024-mikumi/
https://www.michuzi.co.tz/2023/11/mhekairuki-awaongoza-wawekezaji-wakubwa.html
https://fullshangweblog.co.tz/2023/11/12/tanzania-yanadi-vivutio-vyake-kwa-watalii-na-wawekezaji-mahiri-duniani/
https://fullshangweblog.co.tz/2023/11/12/tanzania-yanadi-vivutio-vyake-kwa-watalii-na-wawekezaji-mahiri-duniani/
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ascending trend over the past three years. The domestic tourist 
arrivals reached 2,363,260 in 2022 and 1,921,214 in the first 
eleven months of 2023 (see Figure 1); this had never been 
witnessed before. Overall, the consistent upward trends in tourist 
arrivals and foreign revenue reflect a resilient and expanding 
�W�R�X�U�L�V�P���V�H�F�W�R�U���� �7�K�L�V���D�O�V�R���V�X�J�J�H�V�W�V���W�K�D�W���3�U�H�V�L�G�H�Q�W���6�D�P�L�D�·�V���S�R�O�L�F�L�H�V��
and initiatives, which aimed at boosting tourism, have been 
effective. 

 
Figure 1: Tourism Trends in Tanzania from 2013 to 202323 

�(�[�S�U�H�V�V�L�Q�J�� �W�K�H�� �L�Q�G�X�V�W�U�\�·�V�� �U�H�D�F�W�L�R�Q�V�� �W�R�� �W�K�H�� �5�R�\�D�O�� �7�R�X�U��
documentary when interviewed by the researcher, the former 
Chief Executive Officer of TATO, Sirili Akko, remarked:  

The documentary enhanced and propelled the 
marketing efforts of the tourism industry, with 
the head of state acting as the chief marketer of 
Destination Tanzania. No marketing budget can 
match the time and energy that H.E. Dr. Samia 
Suluhu Hassan invested in the tourism industry. 
The industry is now in a better position to 
market itself internationally, as the documentary 

 
23  Ministry of Natural Resources and Tourism. (2023). The 2022 Statistical Bulletin (Dodoma); 

Ministry of Natural Resources and Tourism. (Unpublished Draft). National Tourism Policy 
Implementation Strategies 2024-2034 (Dodoma). 
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has already reached out and raised awareness 
among potential visitors. 24 

The combined arrivals from both international and domestic 
tourism in 2023 totalled around 3.7 million. This means that the 
targets set in the Chama Cha Mapinduzi (CCM) Manifesto (2020-
2025)25 and the National Five-Year Development Plan 
(2021/2022-2025/2026)26 to reach five million tourist arrivals 
with USD 6 billion earnings by 2025 can be achieved if the sector 
can fully exploit the opportunities brought by the strategic 
marketing and branding mechanism of the President.  Similarly, 
the number of tourists in Zanzibar increased from 260,644 in 
2020 to 638,498 in 2023.27 With this achievement, Tanzania was 
�U�D�Q�N�H�G�� �V�L�[�W�K�� �D�P�R�Q�J�� �$�I�U�L�F�D�·�V�� �P�R�V�W�� �Y�L�V�L�W�H�G�� �F�R�X�Q�W�U�L�H�V�� �L�Q�� ����������28 
Most (at least 95%) leisure, recreational and holiday activities take 
place in five major tourist attractions, namely TANAPA, NCAA, 
TAWA, TFS and the National Museum of Tanzania (NMT). 

1.4 Conclusion 
Tanzania has strategically harnessed its tourism sector as a 
potential engine for social and economic development by 
investing in targeted marketing initiatives. This is evidenced by 
strategic decisions such as designating 32.5% of its land as 

 
24  Sirili Akko, in an interview by the Main Researcher in 2024.  
25  Chama cha Mapinduzi. (2020). Ilani ya Chama Cha Mapinduzi kwa Ajili ya Uchaguzi Mkuu wa 

Mwaka 2020. Dar es Salaam. 110-111. 
26  URT Ministry of Finance and Planning. (2021). National Five Year Development Plan 2021/2022 - 

2025/2026, 99-100. 
27  Zanzibar Commission for Tourism. (2024). Tourism Statistical Release. Zanzibar: Government 

Printers. Released on 21/02/2024. 
28  United Nations World Tourism Organisation. (2023). International tourism recovered 84% of 

pre-pandemic levels through July 2023. World Tourism Barometer, 21(3). 
https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2023-
09/UNWTO_Barom23_03_September_EXCERPT.pdf?VersionId=5i4.UT7ZwFAc0OKruf
VJ.TE_HAFz4kUU 

https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2023-09/UNWTO_Barom23_03_September_EXCERPT.pdf?VersionId=5i4.UT7ZwFAc0OKrufVJ.TE_HAFz4kUU
https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2023-09/UNWTO_Barom23_03_September_EXCERPT.pdf?VersionId=5i4.UT7ZwFAc0OKrufVJ.TE_HAFz4kUU


An Overview of Tourism Sector in Tanzania 

 
Tourism Development Strategy for Dodoma Region 

 

10 

protected areas, which encompass diverse ecosystems and over 
125 archaeological and historical sites, along with 1,424 km of 
coastline. The country has notable accolades, including Serengeti 
�1�D�W�L�R�Q�D�O�� �3�D�U�N�·�V�� �U�H�F�R�J�Q�L�W�L�R�Q�� �D�V�� �$�I�U�L�F�D�·�V�� �/�H�D�G�L�Q�J�� �1�D�W�L�R�Q�D�O�� �3�D�U�N��
(2019�²������������ �D�Q�G�� �7�K�D�Q�G�D�� �,�V�O�D�Q�G�·�V�� �G�H�V�L�J�Q�D�W�L�R�Q�� �D�V�� �W�K�H�� �:�R�U�O�G�·�V��
Leading Exclusive Private Island (from 2016 to 2019 and from 
2022 to 2023). The historical development of the sector from 
colonial origins to post-independence expansion and modern 
public-private partnerships demonstrates a commitment to 
sustainable tourism.  

Despite global challenges, particularly the devastating impact of 
the COVID-19 pandemic, which resulted in a 93% drop in 
international arrivals and a 75% decline in earnings in 2020, 
Tanzania exhibited resilience. Strategic interventions, including 
the 2022 launch of the Royal Tour documentary led by Dr. Samia 
Suluhu Hassan and her 4R model (Reconciliation, Rebuild, 
Reform, Resilience), fuelled a strong recovery of the sector. 
Tourist arrivals surged to 3.7 million in 2023, with domestic 
tourism reaching unprecedented levels and a notable increase in 
visitors to Zanzibar. These remarkable achievements within a 
short span align with national targets to attract five million 
tourists and generate USD 6 billion in revenue by 2025, as 
outlined in the CCM Manifesto. 
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CHAPTER TWO 

 BRINGING THE WORLD TO DODOMA 

2.1 Introduction  
The name �¶�'�R�G�R�P�D�· was derived from a Gogo word �¶i�G�R�G�R�P�\�D�·, 
�Z�K�L�F�K�� �P�H�D�Q�V�� �´it has sunk���µ�� �� �7�K�H�U�H�� �L�V�� �D�Q�� �H�[�L�V�W�L�Q�J�� �V�W�R�U�\�� �W�K�D�W�� �D�Q��
elephant that came to drink water at a nearby Kikuyu stream got 
stuck in the mud and gradually sank. Then, the villagers 
�H�[�F�O�D�L�P�H�G�� �L�Q�� �D�P�D�]�H�P�H�Q�W���� �´idodomya���µ�� �P�H�D�Q�L�Q�J�� �W�K�H�� �H�O�H�S�K�D�Q�W�� �´�K�D�V��
�V�X�Q�N�µ�� Hence, that place was called Idodomya. Later in 1907, the 
German colonists who came for the construction of the central 
railway in Tanzania struggled to pronounce Idodomya and ended 
up calling it Dodoma.  

The Dodoma Region has an area of 41,311 km2. It  is bordered 
by Singida Region to the west, Manyara Region to the north, 
Iringa Region to the south and Morogoro Region to the east. The 
region is located along the Central Corridor of East Africa. The 
Central Corridor runs south of the Lake Victoria zone through 
Dodoma to the Dar es Salaam Port. It occupies the northern part 
of the central plateau of Tanzania, which has elevations ranging 
from 1,200 m to 1,500 m above sea level. Topographically, 
Dodoma forms part of the Central Plateau of Eastern Africa, 
extending from Ethiopia in the north to the Transvaal in the 
south. 

https://en.wikipedia.org/wiki/Gogo_language
https://en.wikipedia.org/wiki/Central_Line_(Tanzania)
https://en.wikipedia.org/wiki/Central_Line_(Tanzania)
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Figure 2: Dodoma Region 

 

In 1974, Dodoma was declared the National Capital under 
Presidential Decree No. 320 of 1973. Since then, a series of 
successful stories followed. In 2022, Dodoma had a population 
of 3,085,625 (see Table 1). The main indigenous ethnic groups 
are the Gogo, the Rangi and the Taturu. Others forming 
significant minorities include the Sandawe, the Barbaig, the 
Hadzabe, the Kimbu and the Sangu.  
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Table 1: Regional and Administrative Areas 
District  Land 

Size 
(KM 2) 

Divisions Wards Villages Population 
Size 

(Census 
2022) 

Bahi 5,949 4 22 59 322,526 

Chamwino 8,056 5 36 107 486,176 

Chemba 7,653 4 26 114 339,333 

Dodoma 
CC 

2,576 4 41 
 

765,179 

Kondoa 5,557 4 29 84 325,297 

Kongwa 4,041 3 22 87 443, 867 

Mpwapwa 7,479 3 33 113 403,867 

Total  41,311 28 209 582 3,085,625 

Knowing the potentials of the tourism sector as a tool for 
economic development and poverty alleviation, the National 
Tourism Policy (NTP 1999) of Tanzania and the Integrated 
Tourism Master Plan (TMP 2002) were developed to cope with 
the dynamism of the industry. The NTP and the ITMP served as 
the blueprint for the sustainable development of the tourism 
industry in Tanzania. They also gave impetus to the preparation 
and implementation of tourism plans, local area plans and 
marketing strategies in such areas and regions as Dodoma. 
Moreover, guided by the values and virtues of the Tanzanian 
Development Vision 2025, the Development Vision of Dodoma 
�L�V�����´Promoting Dodoma Region such that it becomes a new business hub and 
growth pole for the East and Central African Economic Region�µ����The 
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Vision pushes the development agenda of the region using the 
natural, cultural and all resources available as tourist hubs in 
Tanzania. Located in central Tanzania, Dodoma is the National 
Capital where the State House and the Legislative Assembly are 
based. With slogans such as � B́ring the World to Dodoma�µ���D�Q�G���´Take 
Dodoma to the World�µ���� �W�K�H regional government vows to 
appropriately implement tourism development strategies.  

These slogans should be interpreted and implemented through a 
comprehensive set of marketing strategies. The goal is for the 
region to become a prominent tourist destination in Tanzania and 
occupy a significant place in the minds of visitors. The slogans 
highlight the need for active participation from various 
stakeholders in the tourism sector and other supporting industries 
to realise the vision of making Dodoma a unique hub for 
tourism. To effectively translate and implement these slogans, a 
blend of marketing strategies that allow an all-inclusive approach 
among multiple stakeholders is essential. These strategies should 
facilitate collaboration among various stakeholders, including the 
government, businesses and community members, to create a 
unified vision and coordinate efforts.  

2.2 How to Reach Dodoma 
Dodoma can be accessed by land (roads and railways) and air 
means of transport. Being at the centre of the country, scheduled 
airlines, public buses and railway transport reach Dodoma from 
all over Tanzania. Scheduled flights from the Julius Nyerere 
International Airport in Dar es Salaam arrive in Dodoma every 
day. The Msalato International Airport (with a capacity of 
1,500,000 passengers per year) in the region aims to bring the 
world to Dodoma.  
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By road, it takes approximately seven hours from Dar es Salaam 
and four hours from Arusha. By commercial flights, such as 
ATCL and Precision Air, it may take up to one hour from Dar es 
Salaam. The railway transport includes the Meter Gauge Railway 
(MGR) and the Standard Gauge Railway (SGR), which connect 
the East (Dar es Salaam) to the West (Kigoma) and the Lakeside 
Zones of Tanzania via Dodoma. It takes up to three and a half 
hours from Dar es Salaam to Dodoma by the SGR.  
 

 

SGR from Dar es Salaam to Dodoma 

2.3 Tourism Facts and Figures in Dodoma 
Tourism facts and figures are useful in supporting strategies and 
decisions related to tourism marketing, management and 
research, in addition to guiding the planning of the sector in 
Dodoma as a tourist destination. The region is a home to at least 
900 accommodation establishments or facilities (see Annex I) in 
the form of hotels, lodges, guest houses and apartments with a 
capacity of up to 25,000 spaces. There are at least 17 registered 
tour operators as of March 2025. Most visitors use public buses 
and the SGR (see Table 2). It is estimated that 12,000 transit 
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passengers (day spenders) travel to upcountry regions through 
Dodoma daily. 

The average expenditure per tourist and the exact number of 
tourist arrivals, nights spent, attractions visited in the region, as 
well as the number of visitors who use private transport to 
Dodoma, have not been well established. However, just three 
districts have recorded data regarding the number of tourist 
arrivals in each attraction site (See Table 3).  

Table 2: Tourism Facts and Figures �² Mode of Transport and 
Tourist Arrivals as of March 2025 

Mode of Transport Average Number Per 
Day 

Average of 
Visitors 
Arriving 
Annually 

SGR Four Frequencies 1,058,500 
Public Buses 300 Fleets 876,000 
Airlines (ATCL & 
Precision Air) 

Every Two Times 140,000 

On Transit Passengers 12,000 Passengers 4,380,000 
Total   6,454,500 

Table 3: Annual Estimation of the Number of Visitors in 
Various Tourist Attractions in the Selected Districts 

Location  Tourist Attraction Estimated Number 
of Visitors Arriving 

Annually 
Kondoa   Kondoa Rock Arts 6,900 

Kondoa Hot Spring 18,250 
Mkungunero Game Reserve 503 

Chemba Swagaswaga Game Reserve 29 
Dodoma City  Bwibwi Well 10,012 

Total 35,694 
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2.4 Strengths, Weaknesses, Opportunities and 
Challenges (SWOC) Analysis 

A SWOC analysis for the tourism sector in Dodoma aims to 
identify and prioritise the critical issues affecting the tourism 
industry that require attention. It is an analytical process by which 
the �G�H�V�W�L�Q�D�W�L�R�Q�·�V�� �Fompetitive advantages are determined. In this 
respect, it was realised that to promote tourism investment that 
fosters economic transformation and human development, it is 
essential to utilise internal strengths and external opportunities to 
address existing internal weaknesses and external challenges in 
the region. Through a participatory process, various weaknesses 
and challenges that need to be addressed are identified. Also, 
strengths and opportunities to be effectively and efficiently 
harnessed are critically highlighted. Table 4 presents the SWOC 
analysis summary.  

Table 4: SWOC Analysis in Dodoma 
Strengths Opportunities 

i. There is a political will 
towards promoting 
tourism from the top 
leadership of the 
national and regional 
governments 

ii. There is enthusiasm and 
commitment from 
leaders who are always 
accessible to promote 
and support the tourism 
sector 

iii. Availability of competent 
and qualified staff in 
their respective areas of 
specialisation at both the 

i. Presence of peace, 
tranquility and political 
stability in the region 

ii. Presence of abundant 
tourism attractions.  

iii. Availability of tour 
operators, travel agencies 
and other tourism 
stakeholders  

iv. Presence of reliable 
transportation systems 
such as the SGR, airport 
and road networks 

v. Presence of higher 
learning institutions has 
stimulated the economic 
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regional and local 
government levels 

iv. Strong partnerships 
between the public and 
private sectors when it 
comes to tourism 
promotion 

v. Presence of tourism 
policies, rules and 
regulations that support 
the industry 

vi. Presence of investment 
areas for tourism 
activities 

 

growth of the region at 
large 

vi. Shifting of government 
activities from Dar es 
Salaam to Dodoma has 
created tourism markets 

vii. Mushrooming of 
accommodation facilities 
that support tourism 

Weaknesses Challenges 
i. Inadequate information 

on the existing tourist 
attractions and 
opportunities 

ii. Shortage of necessary 
and supporting facilities 
in some tourist 
attractions 

iii. Insufficient tourism data, 
facts and figures 

iv. Insufficient marketing 
efforts to create 
awareness through 
printing materials and 
publications in digital 
platforms  

v. Inadequate infrastructure 
in some tourist 
attractions 

 

i. Insufficient funds for 
tourism development, 
marketing and promotion  

ii. Insufficient business-to-
business networks in the 
tourism supply chains 

iii. Mismatch of skills and 
human resources 
qualitatively and 
quantitatively in the 
tourism industry (skills 
gaps) 
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2.5 Top Tourist Attractions in Dodoma  
The tourism sector not only offers tremendous potential for 
economic growth but also provides a wide range of investment 
opportunities in auxiliary and support services in a given region. 
In the case of Dodoma, the rapid development and increasing 
popularity of the city as a tourist destination have prompted an 
in-depth analysis to identify the various investment prospects 
available in its seven districts. This analysis sheds light on the 
investment potential that Dodoma holds as a flourishing tourism 
hub, highlighting the key factors that make it an attractive 
prospect for investors. These potentials may include rich cultural 
heritage, diverse natural landscapes, significant historical sites and 
a thriving local economy that supports the tourism industry. By 
delving into the investment potential of Dodoma, this analysis 
showcases the myriad opportunities awaiting investors who are 
keen to capitalise on the c�L�W�\�·�V�� �J�U�R�Z�W�K�� �D�Q�G�� �F�R�Q�W�U�L�E�X�W�H�� �W�R�� �L�W�V��
development as a prominent tourism destination. As can be 
observed in Figure 3, Dodoma has various tourist attractions, 
sites and micro destinations. 
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Figure 3: Selected Tourism Attractions in Dodoma  
Source: Developed in This Study 

2.5.1 Bahi District Tourist Attractions 
Bahi District is located 50 km away from Dodoma Municipality. 
It extends between latitudes 4° and 8° south and between 35° and 
37° east. On the east, the district shares its border with 
Chamwino and Dodoma Municipalities, Kondoa District on the 
north, Iringa Region on the southwest and Singida Region 
(Manyoni District) on the west. The dominant ethnic group in 
the district is the Gogo, accounting for more than 90% of the 
total population, followed by the Rangi and the Sandawe. Other 
ethnic groups include the Sukuma in the eastern part and the 
Maasai in the northwest. There are many tourist attractions in  
Bahi, as provided below.
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West Chenene Forest Reserve 

This reserve is located 64 km away from the Dodoma City 
Centre. With a size of 29,836 ha, West Chenene Forest Reserve is 
one of the significant catchment forest reserves in the Central 
Zone of Tanzania (See Figure 4). The forest is characterised by 
hills and deep valleys with several permanent rivers such 
Songambele, Lusinde, Muungano, Mapinduzi B, Mnase, 
Uswahilini, Ipata and Kwasu. These rivers are sources of water 
for wildlife, livestock, vegetable farms and domestic uses.  

 
West Chenene Forest Reserve 
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The West Chenene Forest Reserve�·s cool microclimate and the 
thick forest depict the nature of Dodoma. Currently, the reserve 
receives fewer than 1000 visitors per day, both domestic and 
international. With the estimated carrying capacity of 74,600 
visitors per day, there is room for further strategising to reach the 
full tourism potential of the reserve. 

 
Figure 4: The West Chenene Reserve Map  

 
 



Chapter Two 

 

 
Tourism Development Strategy for Dodoma Region 

 
23 

Lukali Hot Spring 
The spring is located 34 km away from Bahi Town. The hot 
spring flows throughout the year. It is widely used for domestic 
consumption. The spring is an ideal place for photographic 
tourism. 

 
Lukali Hot Spring 

Lake Sulungai 
Lake Sulungai, also known as the Bahi Swamp or the Sulungai 
Dam, is located 16 km away from Bahi Town. The lake covers 
974 km2 with a catchment area of 23,447 km2. This is a shallow 
seasonal lake located between Dodoma and Singida (See Figure 
5). The lake spreads over a 50-kilometre distance, covering five 
wards in Bahi District: Bahi-Makulu, Mpamantwa, Chikola, 
Chipanga and Chali. The lake is potential for spot fishing, 
canoeing, fish barbeque, as well as beach and sun tourism. 
Currently, the beaches receive less than 1000 visitors per day, 
mainly domestic tourists. However, the beaches have an 
estimated carrying capacity of 25,000 visitors per day.  
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Lake Sulungai 

 

 
Figure 5: Lake Sulungai Basin in Bahi29 

 
29 https://en.wikipedia.org/wiki/Lake_Sulunga#/media/File:Sulunga-See.png 

https://en.wikipedia.org/wiki/Lake_Sulunga#/media/File:Sulunga-See.png


Chapter Two 

 

 
Tourism Development Strategy for Dodoma Region 

 
25 

2.5.2 Chamwino District Tourist Attractions 
Chamwino District was established in 2006. It lies on the central 
plateau of Tanzania in the western part of Dodoma along the Dar 
es Salaam Road.  With a total area of 8,056 km2, the district 
borders Dodoma City on the west, Chemba and Kondoa districts 
on the north, Kiteto, Kongwa and Mpwapwa councils on the east 
side, Iringa Rural Council on the south, as well as Bahi District 
on the southwest and northwest. The main indigenous ethnic 
group is the Gogo. Others forming significant minorities include 
the Maasai and the Sukuma, the only ones leading a totally 
nomadic pastoralist life and are found all over Chamwino.  

The main economic activities in this district include agriculture 
and animal husbandry. The district has 805,600 ha of land, of 
which the area suitable for agriculture is 536,910 ha, equal to 67% 
of the entire area. The area used for agricultural and breeding 
activities is 312,351 ha, equal to 58% of the area suitable for 
agricultural activities. Food crops grown in the district include 
millet, uwele, maize, sweet potatoes, legumes, vegetables and 
choroko. In addition, the cultivated commercial crops include 
sunflower, sesame, grapes and peanuts. Chamwino has a wide 
range of tourist attractions as portrayed below. 

Chamwino State House 
The Chamwino State House is located 37 km from the Dodoma 
City Centre and it occupies an area of approximately 3428.9 ha 
(8,473 acres). The State House hosts, among other amenities, the 
historical photos and books of Mwalimu Julius Kambarage 
Nyerere. Mwalimu Nyerere had the vision of shifting the State 
House from Dar es Salaam to Dodoma in 1973. The vision was 
later turned into reality by Dr. John Joseph Pombe Magufuli, the 
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fifth President of the United Republic of Tanzania (2015-2021), 
and was completed later by Dr. Samia Suluhu Hassan, the sixth 
President. Currently, the State House receives only government 
visitors, diplomats and invited guests. 

 
Dr. Samia Suluhu Hassan Presenting Recognition Awards to Mwalimu 
Julius Kambarage Nyerere and Dr. Joseph John Pombe Magufuli, Which 
Were Received by the Widowed Maria Nyerere (Left) and Janeth Magufuli 
(Right), Respectively, at the Chamwino State House, Dodoma, on 20 May 
2023. 
 
The Gogo Traditional Dance 
The Gogo musical prowess has achieved an international 
reputation. One of the popular traditional musical groups is the 
Nyati Mchoya Group, found in Nzali Village. The village is 
located 17 km from Chamwino Town. Initiated in 1966, the 
Nyati Mchoya Group preserves the traditional dances of the 
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Gogo. It  performs various Gogo traditional dances such as 
Nindo and Mheme. Currently, the group performs in government 
events at the regional and national levels. Likewise, there is an 
annual event, namely the Gogo Festival, that attracts thousands 
of visitors to Dodoma. 

 
(a) The Nyati Mchoya Group in Action 
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(b) The Nyati Mchoya Group in Action 

 

 
(c) The Nyati Mchoya Group in Uniforms 
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Mtera Dam 
Dam tourism involves visiting and exploring dams, often for 
recreational purposes like enjoying scenic views, observing water 
discharge, or participating in water-based activities. Sometimes 
dams are developed for specific tourism events, like viewing 
water releases or other displays.  

Mtera Dam is located 114 km away from the Dodoma City 
Centre. The dam is in Igunguli Village, Loje Ward. The water 
level of the dam moves in the range of about five to 10 m and 
also varies by hundreds of metres depending on natural 
conditions, including rainy or dry seasons. The dam has an area 
of about 660 km2 when it is full. It has various tourist attractions, 
such as animals, birds, fish and beautiful beaches.  

 
Mtera Dam 
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Chamwino Ikulu Village  
This was the first Ujamaa village in Tanzania. The village is found 
in Chamwino Ward. It carries a lot of historical information 
about Mwalimu Julius Kambarage Nyerere, the first President of 
the United Republic of Tanzania. To date, there are facilities and 
buildings, including the cafeteria, that were used by then. 

 
The First Mess Used by Mwalimu Nyerere at Chamwino Ikulu Village 

2.5.3 Chemba District Tourist Attractions  
Chemba District was officially established in 2013, after being 
split off from Kondoa District. The district borders Kondoa 
District on the north, Manyara Region on the east, as well as 
Chamwino and Bahi districts on the south. The main ethnic 
groups are Sandawe and the Burunge (Cushitic communities, also 
known as Iraqw communities). The Sandawe and the Burunge are 
Halotic-speaking groups, while the Rangi are Bantu-speaking 
people. The Burunge speak their own distinct language, Burunge, 
which belongs to the South Cushitic branch of the Afro-Asiatic 
family. The local communities rely heavily on agriculture and 
livestock keeping as the main sources of food and income. Apart 
from being the source of income, livestock keeping, especially 
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cattle, plays an important role in traditional ceremonies and social 
ties.  
Chemba has an abundance of natural, cultural and man-made 
tourist attractions. The natural tourist resources include the 
community-based forest reserves (6,269.29 ha), Swagaswaga 
Game Reserve (87,100 ha) and forests on general land (3,062 ha). 
Besides, the district has attractive sites useful for eco-tourism and 
cultural heritage tourism with unique features including the old 
man footprints, hot water in the curve, peculiar wild dogs at 
Swagaswaga GR, the moon-like rock, rock paintings, the woman-
shaped baobab tree and enormous unique tropical snakes like the 
black mamba. The district is also rich in various minerals like 
gold, gemstones (i.e., amethyst, turquoise and sapphire), uranium, 
ruby, limestone, as well as building materials like sand, stones, 
aggregates and gravels. Below are the highlighted tourist 
attractions in Chemba.  

Swagaswaga Game Reserve  
The reserve is located 80 km from Chemba Town. The 
Swagaswaga Game Reserve was gazetted in 1997 through the 
Government Notice No. 72. Around 60% of the reserve is 
located in Kondoa District, while the remaining part falls in 
Chemba District and Manyara Region (Hanang District). It is an 
ecological niche for African snakes, including black mamba and 
cobra, at Makorongo, Ovada and Kwamtoro wards. 
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A Fox in Swagaswaga Game Reserve 

 
Gonga Hot Spring at Chemba 
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Gonga Hot Spring 
The spring is located in Gonga Village, Farkwa Ward, 104 km 
from Kondoa Town. It is a small spring that provides hot water 
throughout the year. The local community uses the water for the 
treatment of different diseases, such as skin diseases. It is also 
believed that the water can be spiritually used against the said to 
be bad luck. 

 
The Sandawe Group in Briefing Cultures and Traditions 

Chemba is rich in unique and peculiar traditions and cultures of 
the Sandawe, the Barbeig, the Rangi, the Gogo and the Burunge 
ethnic groups, such as traditional dancing, traditional clothes and 
eco-friendly traditional house structures. Likewise, the district 
presents opportunities for traditional medicines, culinary tourism, 
traditional food processing, as well as traditional hunting and 
gathering. 
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2.5.4 Dodoma City Council Tourist Attractions 
Dodoma District was established in 1980. In 1995, the 
Government of Tanzania decided that all parliamentary activities 
should take place in Dodoma. Consequently, the Tanzania 
National Assembly moved to Dodoma in February 1996. In April 
2018, the then President, Dr. John Pombe Joseph Magufuli, 
announced the Municipal Council to be the City Council. The 
Dodoma City Council is located at the southeastern end of the 
Tanzania Central Plateau at an elevation of 1,200 m above sea 
level, at the geographical centre of the country on the vital central 
railway line, the major crossroad of the national east-west trunk 
road and the famous Great North Road (Cape Town to Cairo). 
The Great North Road passes through Mbeya, Iringa, Dodoma, 
Babati and Arusha in Tanzania. The major ethnic groups in the 
city include the Gogo, the Rangi and the Sandawe. Being the 
centre of government activities, this district is slowly becoming a 
cosmopolitan city in Tanzania.  

 
The View of Dodoma City   
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In the Dodoma City Council, there are many attractions, which 
include the National Assembly (Bunge), the Government City of 
Mtumba (aka Magufuli City), UDOM, the Nyerere Square, the 
Gadhafi Mosque, one of the largest mosques in East Africa and 
the Museum for Geoscience. Detailed below are the tourist 
attractions found in Dodoma City. 

Idodomya Point 
Idodomya Point is located three kilometres from the Dodoma 
City Centre. As explained earlier, idodomya is a Gogo word from 
which the name �¶�'�R�G�R�P�D�· originates. It is an interesting place 
due to its historical significance regarding the origin of the 
�U�H�J�L�R�Q�·�V���Q�D�P�H. 

 
The Spring That Covers the Story Behind the Origin of the Dodoma Name 
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The University of Dodoma (UDOM) 
UDOM is located 10 km away from the City Centre. It is one of 
the largest comprehensive universities in East and Central Africa, 
sitting on close to 6,000 ha of land. The University, which started 
with 1200 students in 2007, now has a student enrolment of 
slightly over 35,000 per year. UDOM aims to enrol a total of 
40,000 students per year. 

 
Main Administration Building of UDOM (Benjamin Mkapa Building) 

The fields of study at the University include health, engineering 
(in ICT, environment and earth sciences), education, energy, 
technology, business, economics, languages, arts, development 
studies, mathematics, natural sciences, social sciences and law. 
When a person is in Dodoma City, whether during the day or at 
night, they will be able to see some of the University buildings. 
The University is surrounded by rocky mountains, which are 
covered by beautiful tropical vegetation, including colourful 
flowers, especially during the rainy seasons. When on the campus, 
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a person can see the mountains and hear the beautiful sounds of 
birds and small animals from the nearby bushes. 

Chimwaga Complex Hall 
Chimwaga Complex Hall, with a seating capacity of about 4,000 
people, is a venue with a significant history for CCM, the 
currently ruling political party in Tanzania, and UDOM. The hall 
was constructed and presented to the Party by the Democratic 
�3�H�R�S�O�H�·�V���5�H�S�X�E�O�L�F���R�I���.�R�U�H�D���G�X�U�L�Q�J���W�K�H���H�D�U�O�\�� ���������V���� �7�K�H���K�D�O�O���Z�D�V��
owned by CCM, where major events and decision-making 
meetings used to take place until 2007. In 2007, when the idea of 
establishing UDOM emerged, CCM agreed to provide this 
building to establish the University.  

 
(a) Chimwaga Complex Hall 
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(b) The View of Chimwaga Complex Hall from a Different Angle 

UDOM started with 1200 students in 2007 using the Chimwaga 
Complex Hall, which housed all administrative offices, academic 
staff, as well as lecture halls. 

Cemetery Tourism in Miyuji and Hazina Wards 
�7�R�P�D�ä�H�Y�L�ý�� ������������30 categorises cemetery tourism using the 
motive criteria such as ancestral (visiting family graves); cultural 
(visiting cemeteries as openair museums, tombs of famous poets, 
writers, actors, scientists); national (visiting memorial parks); 
nature (visiting cemeteries as a botanical garden specialising in 
trees); political (visiting tombs of kings, presidents, prime 
ministers or political personalities); as well as religious criteria 

 
30 �7�R�P�D�ä�H�Y�L�ý�����$���������������������&�H�P�H�W�H�U�L�H�V���D�V��a tourist attraction. �7�R�X�U�L�V�W�L�ÿ�N�R���3�R�V�O�R�Y�D�Q�M�H�� 21, 13-24. 
https://www.researchgate.net/publication/326503279_Cemeteries_as_tourist_attraction [accessed 

on 30 April 2025]. 

https://www.researchgate.net/publication/326503279_Cemeteries_as_tourist_attraction
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(visiting tombs with religious significance). Accordingly, the 
cemetery management, travel agents and tourism organisations 
can use the given criteria to determine the potential markets.  

At Mathias Street in Miyuji Ward (Dodoma City Council), there is 
a historical cemetery which has created a segment of cemetery 
tourism. Here is where the bodies of the Igandu train accident 
were buried. The Igandu train disaster occurred in the early 
morning of 24 June 2002 at Igandu Village in Chamwino District. 
It  is said to be one of the worst railway accidents in African 
history. A passenger train carrying more than 1,200 people rolled 
backwards down a hill, killing 281 people.  

�7�K�H�� �F�H�P�H�W�H�U�\�� �K�D�V�� �E�H�F�R�P�H�� �D�Q�� �L�Q�W�H�J�U�D�O�� �S�D�U�W�� �R�I�� �W�K�H�� �F�L�W�\�·�V�� �F�X�O�W�X�U�D�O��
landscape. It is around three kilometres away from the city centre.  

 
Part of the Cemetery Where the Igandu Train Accident Casualties Were Buried in 

Miyuji Ward 

Also, in Hazina Ward (Dodoma City Council), there is another 
historical cemetery where the burials of Commonwealth soldiers 
killed in the First World War took place. It can be noted that at 
the outbreak of the war, Tanzania was at the heart of German 



Bringing the World to Dodoma 

 
Tourism Development Strategy for Dodoma Region 

 

40 

East Africa. Dodoma was occupied by South African troops on 
29 July 1916. Thus, a burial place was established in the region, 
which was referred to as the Commonwealth War Cemetery. 
Some of the �V�R�O�G�L�H�U�V�·�� �Q�D�P�H�V�� �D�U�H�� �L�Q�V�F�U�L�E�H�G�� �R�Q��the headstones in 
the cemetery. To remember the killed soldiers, people from 
various places across Africa visit the site. 

 
Part of the Commonwealth War Cemetery Taken from Different Views 

Wine Tourism 
Grape production is the mainstay for many farmers in Dodoma. 
Almost 70% of the grapes in the region are produced in the 
Dodoma City Council. Chamwino and Bahi produce the 
remaining 30%. Grapes are a multi-usage crop, such that they can 
be eaten raw or can be used for making jam, juice, jelly, wine, 
grape seed-extracts, raisins, vinegar and grapeseed oil. Small-scale 
farmers, who produce grapes on their farms, dominate grape 
production. The Dodoma Wine Festival, for example, is an 
annual event which connects farmers and producers of wine in 
Dodoma with consumers all over the country and beyond. Thus, 
such kind of events can provide winemakers with an opportunity 
to present their products, attract investments and enhance 
Dodoma�·s reputation as a wine destination. 
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Dodoma Grapes 

Medical Tourism 
Medical tourism involves travelling to receive medical treatment, 
often for procedures that are not readily available at home.  
Medical tourism can take place at Benjamin Mkapa Hospital and 
Mirembe National Mental Health Hospital in the Dodoma City 
Council. 

i. Benjamin Mkapa Hospital 
Benjamin Mkapa Hospital is a government-owned referral 
hospital with modern medical facilities, providing quality 
specialised and super-specialised health services. It offers 
comprehensive treatments such as kidney transplant and other 
kidney-related diseases, cardiology, neurology, orthopaedics, born 
marrow transplant and haematology, as well as nuclear medicine. 
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Benjamin Mkapa Hospital 

ii. Mirembe National Mental Health Hospital  
As stated earlier, Mirembe Hospital is located in the Dodoma 
City Centre. Established in 1927, the hospital offers medical 
treatment to patients within and outside Tanzania. It deals with 
prevention, treatment, rehabilitation, training and research in 
mental health and substance misuse. Since 2010, the hospital has 
been declared a Super Specialised Mental Health Hospital. It 
provides various services including the use disorders, forensic 
psychiatric services, child and adolescent mental health services, 
maternal mental health services, neuropsychiatric services and 
general adult psychiatric services.  
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Mirembe National Mental Health Hospital 

The Sycamore Tree (Mti wa Mkuyu)  
This ancient tree, estimated to be over 1000 years old, is situated 
within St. John University, just three kilometres from the 
Dodoma City Centre. Historically, it holds significant tourism 
potential since it was used as a meeting place by clan members 
under the leadership of Chief Mazengo of the Gogo tribe. Thus, 
the tree offers a unique blend of natural beauty and cultural 
heritage. Its storied past and majestic presence provide a 
compelling attraction for visitors interested in history, 
anthropology and nature. Additionally, its proximity to the 
Dodoma City Centre makes it easily accessible for both local and 
international tourists.  
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The Sycamore Tree Used as a Meeting Place by Chief Mazengo of the Gogo 

Tribe 

The Bwibwi Well  
The Bwibwi Well (Kisima cha Bwibwi), 15 km from the Dodoma 
City Centre, is mentioned as the place where more than 32 people 
drowned after heavy rain. It is believed that the well originated 
from the cave that was used as a shelter by those people from 
heavy rains. Gogo chiefs use this area to perform rituals every 
year. The place offers visitors a unique opportunity to explore 
both its poignant past and vibrant cultural heritage. 
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The Bwibwi Well Where 32 People Drowned after Heavy Rain 

The National Assembly of Tanzania (Bunge)  
Parliamentary buildings are often popular tourist destinations, 
offering visitors a glimpse into the workings of government and 
the history of a country. The parliamentary building for the 
National Assembly of Tanzania is located 1.4 km away from the 
Dodoma City Centre. It  was established before independence in 
1926 as the Legislative Council of Mainland Tanzania, then 
known as Tanganyika. The Legislative Council was established 
under the Tanganyika Legislative Council Order and Council, a 
law enacted by the British Parliament. The law was gazetted in 
Tanganyika on 18 June 1926 and the Council was launched in 
Dar es Salaam on 7 December 1926 under Sir. Donald 
Cameron, the Chairman and the Governor of Tanganyika. The 
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Council had 20 members, all appointed by the Governor. The 
first major change to the Legislative Council was made in 1953 
when the first Speaker was appointed to replace the Governor as 
the Chairman of the Council. The first Speaker took office on 1 
November 1953. The currently used Parliament Hall in Dodoma 
was officially launched in 2006. The parliament building in 
Dodoma offers guided tours, allowing visitors to explore key 
areas like the debating chamber and ceremonial halls. 

The Government City of Mtumba (the Magufuli City) 
Government buildings are often major tourist attractions due to 
their architectural grandeur, historical significance and symbolic 
representation of a nation�·s power and governance. Many of 
these buildings are designed to impress, showcasing intricate 
details and imposing structures, making them popular photo 
opportunities and cultural landmarks. The Magufuli City in 
Mtumba is a government city renamed after the fifth President of 
Tanzania, Dr. Joseph John Pombe Magufuli. The city was 
established in 2016 following the decision to implement the 
directive to make Dodoma the administrative capital.  It is 
located in Ihumwa Ward, around 17 km from the city centre and 
covers an area of 617.15 ha. The city hosts government 
ministries, embassy offices, government residences, social 
services, commercial areas, parliament, judiciary, among others. 
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The Main Entrance to the National Assembly of Tanzania 

 
The National Assembly of Tanzania 
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The Magufuli Government City 

Judiciary Headquarters  
The Judiciary Square Building in Dodoma serves as a significant 
landmark that showcases exceptional architectural and 
technological achievements. The nine-floor building, covering 
63,244 m2, is the largest judiciary headquarters building in Africa 
and the sixth largest in the world. This impressive edifice stands 
as a must-visit place for those interested in African modern 
infrastructure and governance. The state-of-the-art building 
comprises three sections: the Supreme Court, the Court of 
Appeal and the High Court, with an administrative office at the 
centre.  

Tech-savvy tourists and innovation enthusiasts will find the 
Judiciary Visual Situation Room fascinating as a specialised 
control and information centre that processes real-time judicial 
data. The Judiciary Headquarters in Dodoma combines 
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functionality with innovation to showcase national pride for 
architecture lovers, governance enthusiasts and tech explorers. 

 
Judiciary Headquarters 

 

 
The Launching of the Judiciary Headquarters 
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Green Park Tourism: Nyerere Square 
Greenpark tourism involves visiting parks and other green spaces 
for recreational and educational purposes.  Green parks can offer 
numerous benefits, including improved air quality, reduced stress 
and opportunities for physical activity. The Nyerere Square 
Green Park is the icon of Dodoma, built in the heart of the 
central business district to maintain the memory and the history 
of Mwalimu Julius Kambarage Nyerere. It was established to 
reduce the urban heat island effect and the intensity of heatwaves; 
�L�Q�F�U�H�D�V�H�� �W�K�H�� �D�U�H�D�·�V�� �E�L�R�G�L�Y�H�U�V�L�W�\�� ���W�K�H�U�H�I�R�U�H�� �U�H�J�X�O�D�W�L�Q�J�� �W�K�H��
unbalanced ecosystem); provide an area of green retreat and 
respite for the c�L�W�\�·�V�� �L�Q�K�D�E�L�W�D�Q�W�V���� �F�R�Q�V�H�U�Y�H�� �I�U�H�V�K�� �G�U�L�Q�N�L�Q�J�� �Z�D�W�H�U��
while providing cities with the chance to enjoy the benefits of 
urban nature; and strike a balance between implementing grey 
and green solutions based on nature in the populated city. 
 

 
Nyerere Square in Dodoma 
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�+�H�U�R�H�V�·��Monuments (Mnara wa Mashujaa) 
Hero monuments are significant for their role in tourism, 
particularly in commemorating historical events and figures. They 
draw tourists interested in history, culture and exploring sites of 
national significance. Heroes are various people who have fought 
wars or have contributed in one way or another to making 
Tanzania the way it is, for its protection, security and economic 
�G�H�Y�H�O�R�S�P�H�Q�W���� �7�K�H�� �+�H�U�R�H�V�·��Monument, located in the 
Government City in Dodoma, was constructed by SUMA JKT 
and inaugurated by Dr. Samia Suluhu Hassan on 25 July 2024. 

 
The Launching of the �+�H�U�R�H�V�·���0�R�Q�X�P�H�Q�W��by Dr. Samia Suluhu Hassani 
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The �+�H�U�R�H�V�·���0�R�Q�X�P�H�Q�W���L�Q���'�R�G�R�P�D 

The Gadhafi Mosque Tour 
Mosque tourism involves exploring and visiting mosques as part 
of a travel experience, often to learn about Islamic culture, history 
and architecture, or to experience the spiritual atmosphere. The 
Gadhafi Mosque in Dodoma is the third largest in East Africa, 
only after the Uganda National Mosque in Kampala, Uganda 
(first) and the King Mohammed Mosque in Dar es Salaam 
(second). It can be a valuable addition to travel itineraries, 
especially for those interested in religious and cultural tourism. 

 
The Gadhafi Mosque  
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Hombolo Dam 
The Hombolo Dam, in Bwawani Village, covers an area of 12.67 
km2.  It was constructed in 1957 to supply water for irrigation, 
fishing, livestock and domestic uses. The surrounding area also 
provides potential for leisure and recreational purposes. 

 
Hombolo Dam 

Independence Square 
Independent Square at Majengo in Dodoma has historical 
significance from the pre-independence era. It is a historic and 
important landmark where the residents in Dodoma used to meet 
and exchange various information during the struggle for the 
�L�Q�G�H�S�H�Q�G�H�Q�F�H�� �R�I�� �7�D�Q�J�D�Q�\�L�N�D���� �$�O�V�R���� �W�K�H�� �7�D�Q�J�D�Q�\�L�N�D�·�V��
independence celebrations were held in this area for the Dodoma 
Region. Currently, the square is maintained by the Akiba 
Commercial Bank (ACB). 
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Independence Square in Dodoma 

 
2.5.5 Kondoa District Tourist Attractions 
Kondoa District is located 160 km from the city centre. It shares 
borders with Singida District (Singida) to the west, Babati District 
(Manyara) to the north, Kiteto District (Manyara) to the east, 
Kondoa Township Council and Chemba District to the south. 
The most populous ethnic group in Kondoa is the Rangi and 
their native language is Kirangi. As it was a stop on the ancient 
caravan road, Kondoa has a sizeable non-Rangi minority. The 
district has 40% of land suitable for agriculture, whereby farmers 
and other potential investors produce cash and food crops, which 
include maize, sunflower, simsim and banana. The remaining 
60% of the land is sandy soil, which is suitable for the production 
of sorghum, groundnuts, millet, beans, bananas, cassava, 
leguminous crops and industrial investments. Provided below are 
tourist attractions found in Kondoa. 
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Kondoa Rock Art Sites 
Rock painting tourism, particularly around Kondoa, offers a 
unique glimpse into the country�·s rich history and artistic 
heritage. The Kondoa Rock Art Sites, a UNESCO World 
Heritage Site, features ancient paintings on rock shelter walls, 
depicting hunter-gatherer and agro-pastoralist ways of life. These 
paintings, some dating back tens of thousands of years, are a 
testament to the artistic expression of early human societies. The 
site is located 34 km from Kondoa Town. Kondoa Rock Art Sites 
comprise natural rock shelters, overhanging slabs of sedimentary 
rocks fragmented by rift faults, whose vertical planes have been 
used for rock paintings for a long time.  
 

 
The Rock Painting in Kondoa 

The collection of images, many with high artistic value, from 
more than 150 shelters covers an area of 2,336 km2. The images 
display sequences that provide a unique testimony to the 
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changing socio-economic base of the area from hunter-gatherer 
to agro-pastoralist, as well as beliefs and ideas associated with 
different societies in Tanzania. Some of the shelters are still 
considered to have ritual associations with the people who live 
nearby, reflecting their beliefs, rituals and cosmological traditions. 

Swagaswaga Game Reserve 
Game reserve tourism involves visiting protected areas for 
wildlife viewing, safari experiences and conservation efforts. The 
Swagaswaga game reserve offers diverse landscapes and wildlife, 
attracting visitors interested in both consumptive (such as 
hunting) and non-consumptive (for example, photography and 
wildlife viewing) activities.  The Swagaswaga Game Reserve was 
gazetted in 1997 through the Government Notice No. 72.  

Around 60% of the reserve is located in Kondoa District, while 
the remaining percentage falls in Chemba District and Hanang 
District (Manyara). The name Swagaswaga is anchored back to 
the colonial epoch when the Arabs created a route from the 
interior part of Tanganyika heading to Tanga via Singida. The 
route was used to transport slaves, ivory and other products for 
shipping to Asia. When executing their business, the Arabs used 
�W�R���V�D�\�� �´�6�R�Q�J�D�� �6�R�Q�J�D�µ�� �W�R���L�Q�V�W�U�X�F�W���V�O�D�Y�H�V�� �W�R���P�R�Y�H�� �I�R�U�Z�D�U�G���� �7�K�H�Q����
the native people of Mtiryangwi Village in Kondoa District called 
�W�K�H�� �I�R�U�H�V�W�� �Z�K�H�U�H�� �W�K�H�� �U�R�X�W�H�� �Z�D�V�� �W�U�D�Y�H�U�V�L�Q�J�� �´�6�R�Q�J�D�µ�� �W�R��
commemorate the event (also see TAWA31).  

Later, the same route was used by Somali livestock traders to 
move their herds to the coast. It was a tiresome trip that required 
a place to rest for some days. Thus, the traders camped on a hill 

 
31TAWA | Attraction Details 

https://www.tawa.go.tz/attraction-details/swagaswaga-gr#:~:text=The%20name%20Swagaswaga%20is%20anchored,products%20for%20shipping%20to%20Asia.
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situated one kilometre north of the Swagaswaga Game Reserve. 
To continue with their journey, they ordered their assistants by 
�V�D�\�L�Q�J�� �´Swaga! Swaga!�µ���� �Z�K�L�F�K��means to drive the livestock. In 
turn, Swagaswaga became the official name of the reserve.  

 
Buffalo at Swagaswaga Game Reserve 

 

 
White-faced Whistling Ducks (Dendrocygna Viduata) 
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Kondoa Hot Natural Spring 
Natural spring tourism involves visiting destinations that feature 
hot and mineral-rich springs, mud ponds and boiling 
springs. These locations offer opportunities for bathing, 
relaxation and enjoying the natural beauty of the area. The 
Kondoa Hot Spring is located only 500 metres from Kondoa 
Town. The spring was discovered before 1919 and currently 
produces 4,000,000 litres per day and serves 85% of the Kondoa 
residents.  

Myth Surrounding the Spring: There is a local belief that a big 
elephant drowned in the spring, which eventually increased the 
volume of the spring to the extent that it became a main source 
of water for the local population. At night, the water is extremely 
hot, while during the day, it becomes cold.  
 

 
Tourists Experiencing Hot Water 
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The residents use the water for traditional rituals as they believe it 
to be blessed. There is also a lid that, whenever placed to cover 
the spring, is thrown by natural forces; this is a unique feature.  

 
The Aside Hot Spring Lid 

Some stories claim that leaves shed by the trees covering the 
spring do not fall into it. 

Chief Salim Kimolo Historical Site 
Salim Kimolo was the chief of the Rangi and was friendly to Arab 
traders who came for ivory and slaves in exchange for spices, 
clothes and other items. The Arabs, having established 
themselves in Kondoa, introduced the Islamic religion and a big 
mosque was built. T�K�H�� �&�K�L�H�I�� �.�L�P�R�O�R�·�V�� �U�H�V�L�G�H�Q�F�H���� �Z�K�L�F�K�� �L�V��
believed to be the homestead of the early Kolo inhabitants, was 
built in the 1890s. The residence is still useful.  
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The residential area of Chief Kimolo is said to have a significant 
history of the introduction and spread of the Islamic religion in 
Kondoa. This area is home to the first mosque built in Dodoma. 
History indicates that the residence was a large fortress. Due to 
�K�L�V�� �V�L�J�Q�L�I�L�F�D�Q�W�� �L�Q�I�O�X�H�Q�F�H�� �R�Q�� �R�W�K�H�U�� �F�K�L�H�I�V���� �&�K�L�H�I�� �6�D�O�L�P�� �.�L�P�R�O�R�·�V��
residence was made a meeting place for chiefs from various 
regions in the country.  
 

The First Historical Mosque at Kimolo Chiefdom 
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�7�K�H���6�L�G�H���9�L�H�Z���R�I���&�K�L�H�I���.�L�P�R�O�R�·�V���5�H�V�L�G�H�Q�F�H 

Earth Pillars 
The earth pillars are located 30 km from Kondoa Town. The 
pillars are geo-features found in Haubi Village. They are located 
in the Intela Forest Reserve. These earth pillars capped by quartz 
boulders or crusts are a common feature of the gullies. The 
buried horizons of laterite and quartz pebbles are evidence of 
earlier erosion surfaces, possibly resulting from fault movement 
with intervening periods of relative stability. The site has potential 
for studying tourism, archaeology, history, geology and 
geography.   
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The Incredible Natural Earth Pillars Found at Haubi, Kondoa 

Lake Haubi 
The lake is located 30.6 km from Kondoa Town. Lake Haubi, 
situated within the Irangi hills in Kondoa District, underwent a 
significant transformation. It was once a fully-fledged lake until 
1994, when it completely dried up, transforming into a densely 
vegetated swamp. Originally, Lake Haubi transitioned from a 
periodically flooded swamp to a lake at the beginning of the 20th 
century. The fluctuations in its water level throughout the century 
closely mirrored those of larger East African lakes, suggesting a 
correlation with regional climatic changes. With a maximum 
�G�H�S�W�K�� �R�I�� �������� �P���� �W�K�H�� �O�D�N�H�·�V�� �F�D�W�F�K�P�H�Q�W�� �D�U�H�D�� �V�S�D�Q�V�� ���������� �N�P�ñ���� �7�K�H��
site is potential for spot fishing, picnics and beach tourism.   
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The Beautiful Scenery of the Beach and White Sand at Lake Haubi 

The German Administrative Boma 
Located in Kondoa District, the German Boma is a historical 
structure dating back to the early 20th century during the German 
colonial rule in East Africa. Built as an administrative centre, the 
Boma served as the headquarters for the German colonial 
administration in the region. It was a place where colonial 
officials conducted their duties, including governance, tax 
collection and oversight of local affairs. 

The architecture of the Boma reflects the colonial style, 
characterised by robust construction and strategic location, 
namely on the elevated ground, to oversee the surrounding area. 
�7�K�H�� �%�R�P�D�·�V�� �G�H�V�L�J�Q�� �L�Q�F�O�X�G�H�V�� �I�H�D�W�X�U�H�V�� �W�\�S�L�F�D�O�� �R�I�� �D�G�P�L�Q�L�V�W�U�D�W�L�Y�H��
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buildings of that era, such as large rooms for meetings and offices 
and fortified elements for security.   
 

 
The Architectural Design Style of the German Administration Block in 

Kondoa 

2.5.6 Kongwa District Tourist Attractions 
�.�R�Q�J�Z�D�� �'�L�V�W�U�L�F�W�� �O�L�H�V�� �E�H�W�Z�H�H�Q�� �O�D�W�L�W�X�G�H�V�� ���ƒ�����·�� �W�R�� ���ƒ�����·�� �V�R�X�W�K�� �D�Q�G��
�O�R�Q�J�L�W�X�G�H�V�� �E�H�W�Z�H�H�Q�� �����ƒ�����·�� �D�Q�G�� �����ƒ�����·�� �H�D�V�W�� �R�I�� �W�K�H�� �*�U�H�H�Q�Z�L�F�K��
Meridian. Its altitude (height) stretches between 900 and 1,000 m 
above sea level. Kongwa Town is the district headquarters and is 
located about 86 km from the Dodoma City Centre. The district 
borders Chamwino District on the west, Kiteto District (Manyara 
Region) on the north, Kilosa District (Morogoro Region) on the 
east and Mpwapwa District in the south. The district has one 
major ethnic group, which is the Gogo. The key economic base 
of Kongwa lies in agriculture and livestock activities. Other 
activities include sunflower oil refinery, maize flour processing 
and packaging, livestock products processing and packaging and 
agro-implements assembly and fabrication. 
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Kongwa is the home to the Freedom Fighters Camp, which is 
located two kilometres from Kongwa Town. The camp was a key 
site for southern African freedom fighters from 1964 to 1994. 
Leaders of South West Africa People�·s Organisation (SWAPO, 
Namibia), Mozambique Liberation Front (Frente de Libertacao 
Mocambique - FRELIMO, Mozambique); The African National 
Congress (ANC, South Africa); The People�·s Movement for the 
Liberation of Angola (Movimento Popular de Libertação de 
Angola - MPLA, Angola); and Zimbabwe African National 
Union- Patriotic Front (ZANU-PF, Zimbabwe) inhabited 
neighbouring camps in Kongwa, where they trained their 
respective members in guerrilla and prepared to liberate their 
respective countries. Discussed below are the tourist attractions 
found in Kongwa. 

The Military Trench 
The trench was mainly used by FRELIMO freedom fighters 
under the leadership of Samora Moises Machel, the first President 
of Mozambique, for defence and training purposes in the 1970s. 
Tourists can gain insights into the strategies and experiences of 
the freedom fighters, making it an educational and moving 
experience. �$�O�V�R���� �W�K�H�� �S�O�D�F�H�� �L�V�� �D�� �K�R�P�H�� �W�R�� �W�K�H�� �I�L�J�K�W�H�U�·�V�� �U�H�V�L�G�H�Q�W�L�D�O��
house. Built in the 1960s, the house served both as a residence 
and a gathering place for visitors, particularly those involved in 
the freedom-fighting movement. It provided a venue where they 
could meet to share experiences and military techniques.  

Southern African Freedom Fighters Cemetery 
This cemetery honours the freedom fighters from Namibia, 
South Africa, Zimbabwe and Angola who took refuge in 
Kongwa. They �S�O�D�\�H�G�� �F�U�X�F�L�D�O�� �U�R�O�H�V�� �L�Q�� �W�K�H�L�U�� �U�H�V�S�H�F�W�L�Y�H�� �F�R�X�Q�W�U�L�H�V�·��
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struggles for independence. This historical site can attract visitors 
interested in the rich heritage and the stories of bravery and 
sacrifice that shaped the African continent during the struggle for 
independence. 

 
Southern African Freedom Fighters Cemetery 

�6�D�P���1�X�M�R�P�D�·�V���'�R�U�P�L�W�R�U�\ 
A dormitory used by Samuel Shafiishuna Daniel Nujoma, who 
was the founding member and the first President of SWAPO in 
the early 1960s. Sam Nujoma served three terms as the first 
President of Namibia from 1990 to 2005. The dormitory where 
Sam Nujoma stayed has considerable tourism potential due to its 
historical significance. As the residence of a key leader in 
�1�D�P�L�E�L�D�·�V���O�L�E�H�U�D�W�L�R�Q���P�R�Y�H�P�H�Q�W�����L�W���V�H�U�Y�H�V���D�V���D���W�D�Q�J�L�E�O�H���F�R�Q�Q�H�F�W�L�R�Q��
�W�R���W�K�H���F�R�X�Q�W�U�\�·�V���V�W�U�X�J�J�O�H���I�R�U���L�Q�G�H�S�H�Q�G�H�Q�F�H���D�Q�G���W�K�H���H�D�U�O�\���H�I�I�R�U�W�V���R�I��
SWAPO. 
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�6�D�P���1�X�M�R�P�D�·�V���'�R�U�P�L�W�R�U�\ 

2.5.7 Mpwapwa District Tourist Attractions 
Mpwapwa District is located at the southwest end of Dodoma, 
about 120 km from the city centre. The district has a size of 7,379 
km2, of which most of the area has predominantly spontaneous 
mountain chains, with steep hills, ridges, valleys and escarpments, 
especially in the southern and western parts. There are several 
ethnic groups in Mpwapwa, but the dominant ones are three, 
namely the Gogo, the Kaguru and the Hehe.  The most dominant 
one is the Gogo, accounting for 39.8% of all the ethnic groups, 
followed by the Kaguru (16.2%), the Hehe 10.9% and others 
(33.1%). The tourist attractions in Kongwa are as follows: 

�7�K�H���2�O�G�H�V�W���7�H�D�F�K�H�U�V�·���&�R�O�O�H�J�H���L�Q���7�D�Q�]�D�Q�L�D 
Tourists interested in institutional history and cultural 
heritage can take a tour in Mpwapwa and visit some of the 
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�F�R�X�Q�W�U�\�·�V oldest institutions. �0�S�Z�D�S�Z�D�� �7�H�D�F�K�H�U�V�·�� �&�R�O�O�H�J�H�� �K�D�V�� �D��
long-standing history; it was established in 1892 in Tanga by the 
Germans. It was then shifted to Dar es Salaam by the British in 
1920, before being relocated to Mpwapwa in 1925. The college 
is located in Mpwapwa Town, 16 km from Gulwe 
Railway Station, 112 km from the Dodoma City Centre and 55 
km off the tarmac road in Mbande Ward. 

 
A Landmark of Teaching History 

The Natural Water Spring and Resting Trees for Slaves 
during the Slave Trade 
Mpwapwa is among the districts through which the caravan route 
�X�V�H�G�� �E�\�� �W�K�H�� �W�U�D�G�H�U�V�·�� �F�D�U�D�Y�D�Q passed. The route started in Ujiji at 
the shore of Lake Tanganyika to Bagamoyo, with a distance of 
over 1200 km. The district has very eminent historical sites, 
including the huge trees where slaves took a break on their way to 
Bagamoyo and the natural spring where they used to get water. 
The area is still underdeveloped for any meaningful tourism 
activity to happen.  
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Natural Water Spring Where Slaves Obtained Drinking Water 

Shaban Robert Residential House 
Shaban Robert is one of the greatest Swahili thinkers, intellectuals 
and writers in East Africa and he is also known as � ṕoet laureate 
of Swahili�µ and the � F́ather of Swahili�µ.32 He was first employed 
by the colonial government as a tax clerk in Pangani from 1926 to 
1944, a customs tax clerk in the office of the Tanga District 
Governor from 1946 to 1952, a teacher at the Old Tanga 
Secondary School and a clerk at the Livestock Research Institute 
in Mpwapwa, Dodoma, in 196033. His contribution to knowledge 
highlights the tourism potential of Mpwapwa, drawing attention 
to its cultural and natural heritage. 

 
32 Shaaban bin Robert | African Studies Centre Leiden. 
    https://www.ascleiden.nl/content/shaaban-bin-robert  
33 Kabeja, F. M. (2013). Dhima ya Ufutuhi katika Riwaya za Shaaban Robert. Tasnifu ya M.A Kiswahili 

Fasihi. Chuo Kikuu Huria cha Tanzania. 
 

https://www.ascleiden.nl/content/shaaban-bin-robert
https://www.ascleiden.nl/content/shaaban-bin-robert
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Shaban Robert Residential House 

2.6 General Tourism Development Potentials in 
Dodoma  
i. Beach tourism: This serves as a potential tourist attraction, 

enriching the scenic beauty and offering leisure opportunities 
to visitors and guests. This presents an opportunity for 
investment in leisure and recreation centres around Lake 
Sulunga in Bahi District, Lake Haubi in Kondoa District, 
Mtera Dam at Chamwino District and Hombolo Dam in the 
Dodoma City Council. 

ii. Accommodation services: To boost the tourism sector in the 
whole Dodoma Region, investments are necessary for the 
establishment and operation of hotels, resorts, lodges, 
guesthouses and homestays, which can prove to be a lucrative 
business venture. For Dodoma to stand as a thriving tourism 
hub, there is a need to invest not only in international high-
quality lodging alternatives but also in basic standard 
operations just to cater to the needs of standard visitors, 
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businesspeople and government officials across the region. 
Accommodation services must also include appealing services 
such as gyms, golf courses, speciality cuisines and conference 
services. 

iii. Tourist Information Centres: The abundance of prospective 
tourist attractions in each district may present an investment 
opportunity in establishing tourist information centres that 
can aid visitors in navigating the area and learning about its 
attractions. These facilities can offer visitors maps, leaflets 
and helpful personnel who can direct them to various tourist 
sites and attractions.  

iv. Tour and travel agencies: To strengthen the tourism sector in 
Dodoma, investing in tour and travel agencies can be a 
profitable opportunity. 

v. Infrastructure development: This requires the PPP to 
enhance accessibility, roads, transportation and signage in the 
district. 

vi. Cultural Products, Handcrafts and Souvenir Shops: The 
presence of tourism attractions in the districts is likely to 
boost retail businesses like shops selling cultural products to 
tourists. These shops should be strategically placed near 
popular landmarks, attractions, or urban centres. The cultural 
products offered should be unique to Dodoma and Tanzania 
at large, reflecting local traditions and identity at the same 
time, promoting inclusive tourism development 

vii. Bureau de change: The rapid expansion of  Dodoma City has 
led to an increased demand for bureau de change services, 
which facilitate the exchange of  foreign currencies, money 
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transfers and travell�H�U�V�·�� �F�K�H�T�X�H�V���� �7�K�H�V�H�� �H�V�W�D�E�O�L�V�K�P�H�Q�W�V�� �V�H�U�Y�H��
as convenient destinations for tourists, business travellers and 
individuals in need of  foreign currency for diverse reasons 
such as vacations, international trade, remittances, or 
investment endeavours. 

viii. Farm (ranch) tourism: To capitalise on Kongwa ranch and 
monthly meat (Nyama Choma) or barbeque events, farm 
tourism needs to be developed. 

ix. Development of the Mnadani infrastructure: This should be 
improved to meet the required standards as a meat-based 
point of attraction by providing recreation opportunities for 
friends or family get-togethers. 

x. Shopping malls: Dodoma holds the potential to be 
transformed into a bustling tourism hub that caters to city 
tourism, offering a range of  supermarkets and shopping 
centres. To achieve this, it is crucial to simultaneously create 
favourable conditions that encourage investors to establish 
and develop supermarkets and shopping centres in the 
region. 

xi. Sports tourism: With the abundance of  land potential for the 
growth of  the region, plus the development of  Msalato 
International Airport, the SGR and attractive weather, 
Dodoma may host a variety of  international sports and 
games, including football, marathon, tennis courts, golf  and 
basketball. 

xii. International convention and conference centres: Conference 
centres hold significant potential in Dodoma, as it is expected 
to become the hub of  meeting tourism in Tanzania. Investing 
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in conference centres can yield substantial returns for 
investors. Meeting tourism is a growing sector that attracts 
business travellers, government officials and experts from 
diverse industries. Therefore, considering the construction of  
conference centres presents a promising investment 
opportunity. 

xiii. Entertainment, art and design complex and recreational 
centres: Dodoma, one of  the �7�D�Q�]�D�Q�L�D�·�V�� �I�D�V�W�H�V�W-growing 
cities, presents a rising opportunity for investors to participate 
in the construction of  leisure and recreational centres, 
catering to the c�L�W�\�·�V��expanding tourist and visitor demands. 

xiv. Dodoma wine festivals: strategic efforts can be made to 
�H�V�W�D�E�O�L�V�K�� �D�Q�Q�X�D�O�� �L�Q�W�H�U�Q�D�W�L�R�Q�D�O�� �I�H�V�W�L�Y�D�O�V�� �V�X�F�K�� �D�V�� �´�'�R�G�R�P�D��
�:�L�Q�H�� �)�H�V�W�L�Y�D�O�µ���� �7�K�H�V�H�� �I�H�V�W�L�Y�D�O�V�� �F�D�Q�� �V�H�U�Y�H�� �D�V�� �S�O�D�W�I�R�U�P�V�� �W�R��
showcase the cultural and tourism potential of  the region, 
attracting visitors from around the world and boosting the 
local economy. The tourism festival can feature exhibitions, 
performances and workshops that highlight the unique 
heritage, traditions and attractions of  the region, fostering 
cultural exchange and appreciation. Similarly, a wine festival 
can provide winemakers with an opportunity to present their 
products, attract investments and enhance the reputation of  
Dodoma as a wine destination. These annual events will 
generate excitement and anticipation, effectively promoting 
the region as an enticing destination and a must-visit place in 
Tanzania. 

xv. Research and development in traditional medicine: Chemba 
District is blessed with a variety of  natural resources that 
offer opportunities for the exploration, promotion and 
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utilisation of  traditional medicinal practices and products to 
enhance the tourism industry. This can involve investing in 
research on the traditional healing methods and remedies that 
are deeply rooted in the district and integrating them into 
tourism activities to attract visitors interested in wellness, 
holistic health and cultural experiences. 

 
Mineral Tourism in Dodoma Region 
Dodoma has significant potential for mineral and geological 
tourism due to its diverse mineral resources, including unique 
minerals like Yoderite found on Mautia Hill. The region is also 
known for its abundant deposits of limestone, gypsum, feldspar, 
ceramics, quartz and kyanite. 

Dodoma has more than 49 different kinds of minerals, whose 
extraction by local miners has been low due to inadequate capital 
and a lack of modern technical know-how. These include nickel 
in Chamwino District; manganese, silica, enstatite, marialite, 
spessartine garnet, scapolite (marialite-meionite) and copper 
deposits in Mpwapwa District; gypsum in Mpwapwa and 
Chamwino districts; as well as quartz, limestone, gold, uranium 
and green tourmaline in Chemba District. Detailed information 
about all minerals existing in Tanzania can be obtained from the 
Geological Survey of Tanzania (GST). 

The GST promotes the preservation of these minerals for 
geological tourism and educational purposes, offering 
opportunities for researchers and students to study and witness 
them.  
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Mineral Samples in the Geological Survey of Tanzania Laboratory 

 
The Geological Survey of Tanzania 
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2.7 Conclusion 
This chapter explored the tourism potentials in Dodoma. The chapter 
examined the SWOC analysis, focusing on �'�R�G�R�P�D�·�V�� �V�W�U�H�Q�J�W�K�V����
including strong political will, hospitable residents, human capital 
and abundant tourism resources, all of which enhance its appeal 
as a tourist destination. However, challenges such as inadequate 
marketing, limited tourism data and funding constraints remain 
areas of concern. These weaknesses can be addressed through 
targeted investments in infrastructure, strategic marketing 
initiatives and enhanced stakeholder collaboration to unlock 
�'�R�G�R�P�D�·�V�� �I�X�O�O�� �W�R�X�U�L�V�P�� �S�R�W�H�Q�W�L�D�O���� �7�K�H�� �U�H�J�L�R�Q�·�V�� �D�P�E�L�W�L�R�Q�� �W�R��
become a business and tourism hub for East and Central Africa is 
encapsulated in the slogans: �´�%�U�L�Q�J�� �W�K�H�� �:�R�U�O�G�� �W�R�� �'�R�G�R�P�D�µ�� �D�Q�G��
�´�7�D�N�H�� �'�R�G�R�P�D�� �W�R�� �W�K�H�� �:�R�U�O�G���µ�� �� �%�\�� �O�H�Y�H�U�D�J�L�Q�J�� �L�W�V�� �X�Q�L�T�X�H�� �D�V�V�H�W�V��
and fostering public-private partnerships, Dodoma can 
strengthen its position as a premier tourist destination, 
�F�R�Q�W�U�L�E�X�W�L�Q�J�� �V�L�J�Q�L�I�L�F�D�Q�W�O�\�� �W�R�� �7�D�Q�]�D�Q�L�D�·�V�� �E�U�R�D�G�H�U��economic 
development and poverty reduction objectives, as outlined in the 
National Tourism Policy and the Tanzania Development Vision 
2025. 

The chapter highlighted the top tourist attractions available in 
Dodoma, which include natural, cultural and man-made 
attractions. With the wide range of tourist attractions, Dodoma is 
emerging as a key tourism hub in Tanzania. Its strategic central 
location�%complemented by robust transportation infrastructure 
such as the SGR, Msalato International Airport and an extensive 
road network�%ensures convenient access for both domestic and 
international visitors.  
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CHAPTER THREE 

POTENTIAL TOURIST ITINERARIES 
IN DODOMA 

3.1 Introduction 
As mentioned earlier, Dodoma is bordered by four regions: 
Manyara, Singida, Iringa and Morogoro. The region is located in 
the central part of Tanzania (See Figure 6). Since most of the 
government offices have officially moved to the region, Dodoma 
has witnessed massive developments in infrastructure and 
urbanisation. Hence, there are many possibilities for developing 
inter- and intra-regional tourist itineraries. 

 

Figure 6: Dodoma Region on the Map of Tanzania 
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3.2 Inter-Regional Tourist Itineraries 
Inter-regional tourist itineraries may include packages connecting 
different areas. With Dodoma as the capital city and the centre of 
Tanzania, where all the government offices are situated, the 
Msalato International Airport, once launched, is envisioned to 
become one of the gateways and distribution centres to various 
regions and tourist destinations in the country. This is particularly 
a market potential for international tourists intending to combine 
official or business visits with leisure and recreational tourism in 
Tanzania. 

3.2.1 North to South Tourist Circuits 
Dodoma connects north-to-south and east-to-west tourist circuits 
of Tanzania. The inclusive destination development approach is 
proposed as it is desirable in the underdeveloped tourist circuits, 
such as the lakeside, central, western and southern tourist circuits. 
�7�K�H���Q�R�U�W�K�H�U�Q���W�R�X�U�L�V�W���F�L�U�F�X�L�W���L�V���W�K�H���F�R�U�H���R�I���7�D�Q�]�D�Q�L�D�·�V���W�R�X�U�L�V�P�����,�W���L�V��
�Z�K�H�U�H�� �W�K�H�� �P�D�M�R�U�L�W�\�� �R�I�� �W�K�H�� �F�R�X�Q�W�U�\�·�V��world-famous 
attractions�%such as Serengeti National Park, Ngorongoro 
Conservation Area and Mount Kilimanjaro�%are located. Other 
attractions include the Arusha and Tarangire National Parks. 
Arusha is the main hub in this circuit and is considered to be the 
tourism capital of Tanzania. The southern tourist circuit has 
several natural and cultural attractions, including Nyerere 
National Park, Mikumi National Park, Ruaha National Park, 
Udzungwa Mountains National Park, Selous Game Reserve, 
Kitulo National Park and Isimila Stone Age Site that can enhance 
local economic development through tourism activities. The 
proposed itineraries may opt to go from Arusha�%through 
Mkungunero, Swagaswaga Game Reserves, Kondoa UNESCO 
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World Heritage Sites�%to Ruaha National Park, Isimila Stone Age 
Site, Kitulo National Park and many other attractions found in 
the southern circuit. 

3.2.2 East to West Tourist Circuits 
Dodoma connects east-to-west tourist circuits from Udzungwa 
National Park and Mikumi National Park via Chamwino and 
Kongwa to Siuyu, Ngaghe Rock Shelter (in Singida). The capital 
city provides an attractive opportunity to trace the slave caravan 
to Kigoma or Bagamoyo. 

3.3 Intra-Regional Tourist Itineraries 
3.3.1 Day One: From Dodoma City Centre to Kondoa 
i. Dodoma to Kondoa route covers about 160 km, which is 

about a three-hour drive journey. Once arrives, a tourist can 
lodge and have breakfast in one of the restaurants. After a 
short break at Kondoa small town, a trip to the Kondoa 
Natural Spring (Chemchem ya Maajabu) proceeds, which 
takes a maximum of 15 minutes (just 500 m) from Kondoa 
Town, where the tourist can be informed about the spring.  

ii. After observing such a natural wonder, the journey continues 
to the UNESCO World Heritage Site known as the Kondoa 
Rock Art Paintings Sites. The adventure starts at the 
exhibition room, which takes a maximum of a 30-minute 
drive (25.5 km) from Kondoa Town. At this point, the tourist 
can be informed about the historical artefacts of indigenous 
people, including their traditional tools used for hunting, 
security and domestic activities, the historical evolution of 
ages from the Stone Age to the Iron Age. Also, the 
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interpretation of rock paintings is briefly communicated in 
the exhibition room before visiting all the sites. 

iii. Before embarking towards the Kolo Site to observe the rock 
paintings, there is a nearby historical site known as Utemini, 
the Chief Salim Kimol�R�·�V�� �&�D�V�W�O�H; it may take a 15-minute 
drive (600 m) from the Exhibition Centre to the castle. The 
fortress represents the rich history of the Rangi ethnic group, 
who are the indigenous people in the area. Chief Salim 
Kimolo was the first chief to welcome the Islamic religion 
and provided a meeting hall for all chiefs in the country, 
formerly known as Tanganyika. They discussed various 
strategies and agreements on how to fight against the German 
colonial masters.  

iv. To conclude, it can take about a 30-minute drive (10 km) 
from Chief Salim Kimol�R�·�V���&�D�V�W�O�H��to the Kolo Rock Painting 
Site. At this site, a tourist can camp overnight after a sort of 
adventuring through climbing the peak (usually moving from 
B2, B1 to B3 points). One can see the ancient symbolic 
language of the hunter-gatherers and agriculturalists of the 
area who lived over several millennia. Also, the tourist can 
�Z�L�W�Q�H�V�V�� �W�K�H�� �5�D�Q�J�L�� �S�H�R�S�O�H�·�V�� �V�D�F�U�H�G�� �V�L�W�H�V�� �Z�K�H�U�H�� �V�R�P�H�� �U�L�W�X�D�O��
practices are still conducted for traditional healing, 
rainmaking, initiation, as well as the passing of magical power 
among the believers. 

3.3.2 Day Two: From Kolo Site to Mkungunero Game 
Reserve  
The next day, after having a wonderful camping experience at the 
slopes of the Kolo site, it can take almost two hours (100 km) to 
drive to Mkungunero Game Reserve, where the tourist can 
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engage in various activities ranging from game viewing, camping, 
photographic tours, bird watching, among others. The reserve 
offers a stunning package to visitors as it has unique species such 
as gerenuk, lesser and greater kudu and oryx, which are less 
readily available elsewhere in Tanzania. 

3.3.3 Day Three: From Kondoa Town to Swagaswaga Game 
Reserve 

i. It is about 30 minutes to drive from Kondoa to Swagaswaga 
Game Reserve via Serya, covering about 24 km. The reserve 
is also accessible by road from the Dodoma City Centre to 
Kondoa through Kwamtoro Village, a distance of about 147 
km. The main tourism activities to engage in here include 
photographic tourism, which can be accompanied by game 
viewing, bird watching and hiking; camping; botanical 
tourism (utalii wa kujifunza mimea); historical sites; and cultural 
tourism of the Sandawe ethnic group. 

 
ii. Then, after such an amazing experience combining the 

wilderness attractions and cultural tourism, the tourist can 
visit the Gonga Hot Spring, which is about a one-hour drive 
(42.5 km) from Swagaswaga Game Reserve. The spring is 
found in Farkwa Ward, Chemba District Council. The tourist 
may choose to spend a night in Kondoa Town, where there is 
a sufficient number of lodging and hotel facilities.  

3.3.4 Day Four: From Kondoa to the Dodoma City Centre 
i. A return trip to Dodoma City can take about a three-hour 

drive (160 km) before meeting educative, entertaining and 
natural attractions for sightseeing, which include mountains, 
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hills, forests in both the east and west Chenene reserves and 
the wild animal zoo at the Vice President�·s residential area.  

ii. For relaxation due to the sort of adventures all along, it is 
then time to breeze out at Mtera Dam, which is 114.5 km 
away from the Dodoma City Centre, a two-hour drive. The 
place offers a unique and pristine environment for shore 
activities such as sunbathing, bird watching and cruising along 
the dam. Also, at Igunguli Island in Mtera Dam, camping and 
other activities can take place. 

3.3.5 Day Five: From Dodoma City to Bahi District  
i. It can maximumly take a one-hour drive from Dodoma City 

to Bahi District (about 57 km), where the tourist can visit the 
Lukali Hot Spring. The spring is about 40 km (a 40-minute 
drive) from the Bahi Town Centre. It offers the best site to 
meet the local communities as well as the natural spring water 
from the underlying rocks. 

ii. Now, it is an amazing journey (just about 20 minutes once 
returning to Bahi Town) to the beach along Lake Sulunga. 
Due to its wide coverage of the surface water, the lake offers 
the best site for beach tourism, picnics, cruising and spot 
fishing.  

iii. The tourist can spend a night in Dodoma City.  

3.3.6 Day Six: From Dodoma City to Chamwino District  
i. From the Dodoma City Centre to Chamwino State House 

(Ikulu) is about 37 km. 

ii. To experience the living culture of the indigenous Gogo 
people, it will take about a 20-minute drive (17 km) to meet 
the renowned Nyati Group of traditional dancers found in 
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Chamwino. The dancers can fully entertain the tourist due to 
their dancing skills, attractive attire and songs, presenting a 
spectacular Gogo cultural experience. Also, the tourist can 
opt to be served with local cuisine to make their day 
unforgettable. 

iii. Agro-tourism sites can be visited to experience crop farming 
in the rural community. 

iv. The tourist can spend a night in Kongwa Town, where there 
is a sufficient number of lodging and hotel facilities. 

3.3.7 Day Seven: A Tour in Kongwa District  
In Kongwa District, there are historical sites including the 
African freedom fighters camp (leaders of FRELIMO, SWAPO, 
ZANU-PF, ANC, MPLA political parties), which is about two 
kilometres from Kongwa Town (almost a 15-minute drive). This 
historical site symbolises a strong and fraternal relationship with 
the Southern African countries that exists to date. It is in such 
initiatives that the joint project of six political parties was 
established�%The Mwalimu Julius Nyerere Leadership School in 
Kibaha, Tanzania. 

3.3.8: Day Eight: Kongwa District to Mpwapwa District 
i. Mpwapwa Town is 45 km away from Kongwa District (a 

one-hour drive). The place is home to the historical sites and 
monuments where a tourist can trek on the major slave trade 
route from Tabora to Bagamoyo. Also, at Mpwapwa Bus 
Station, one can take a few minutes to visit a preserved water 
well, which is located alongside the slave route. The well was 
used by slaves to quench their thirst while on the way from 
Kigoma to the slave market in Bagamoyo. 
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ii. The residential house of Shaban Robert, also known as the 
� ṕoet laureate of Swahili�µ and the � F́ather of Swahili�µ�����R�I�I�H�U�V��
great memories for educational tourists. The house was his 
residence when he was a clerk at the Livestock Research 
Institute in Mpwapwa during the 1960s.  

iii. Religious tourism is also present in the town as there is the 
first missionary church that is believed to have been used to 
preach about abolishing the slave trade. 

iv. The tourist will spend a night in Dodoma City, which is 105 
km from Mpwapwa Town (a drive of a maximum of two and 
a half hours). 

3.3.9 Day Nine: A Tour in Dodoma City  
i. There is a lot to experience in Dodoma City, ranging from 

the Government City (the Magufuli City) at Mtumba area to 
the National Assembly.  

ii. A tourist can get a chance to visit UDOM, which can be 
easily reached by public transport from the city centre; it is 
located around 10 km from the city centre. Its location at the 
highest point of the city offers good weather and the best 
possible view of the city. Within the University, a tourist can 
get a chance to visit the Chimwaga Complex Hall (also see 
Section 2.5.4).  

iii. Benjamin Mkapa Hospital and Mirembe National Mental 
Health Hospital in the city offer medical tourism by providing 
medical treatment and educative tours. As discussed earlier, 
the hospitals offer a wide range of specialised treatments. 
Mirembe National Mental Health Hospital, for instance, 
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offers a high level of specialised mental health treatment in 
East and Central Africa. 

iv. Apart from sightseeing activities, the tourist can try various 
locally made cuisines (gastronomy tours) before proceeding 
to other areas. 

v. The Geological Museum, hosted by the Geological Survey of 
Tanzania, holds all geological information, which can provide 
an opportunity for business tourists who wish to invest in the 
mineral business as well as geological researchers across the 
world. 

vi. The trip may continue to Dodoma Regional Referral 
Hospital, which is not only centred on medical treatment but 
has a record of holding the third-best hospital in the World 
for bone treatment.  

3.4 Conclusion 
This chapter explored the tourism itineraries in Dodoma. The 
inter-regional tourist itineraries effectively utilise �W�K�H�� �U�H�J�L�R�Q�·�V 
strategic location as the national capital to connect major tourist 
circuits across the country. North-to-south circuits link iconic 
northern attractions like Serengeti National Park and Mount 
Kilimanjaro to southern gems such as Ruaha National Park and 
the Isimila Stone Age Site, passing through Mkungunero and 
Swagaswaga Game Reserves in Dodoma. East-to-west circuits 
connect Udzungwa and Mikumi National Parks.  

The planned Msalato International Airport will enhance 
accessibility for international tourists, positioning Dodoma as a 
key entry point. The intra-regional itineraries offer a well-planned 
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nine-�G�D�\�� �H�[�S�O�R�U�D�W�L�R�Q�� �R�I�� �'�R�G�R�P�D�·�V�� �V�H�Y�H�Q��districts, balancing 
cultural, historical and natural attractions. Day One includes a 160 
km drive from Dodoma City to Kondoa (three hours), plus visits 
to the Kondoa Natural Spring and the UNESCO-listed Kolo 
Rock Art Paintings, with short drives. Days Two to Eight cover 
Mkungunero and Swagaswaga Game Reserves (100 km and 24 
km from Kondoa, respectively), Gonga Hot Spring (42.5 km), 
Mtera Dam (114.5 km), Lukali Hot Spring (40 km from Bahi) and 
historical sites in Kongwa and Mpwapwa (45 km apart). Day 
Nine focuses on a tour in Dodoma City. 
 
 



 

 

 
Tourism Development Strategy for Dodoma Region 

 
87 

CHAPTER FOUR 

 MARKETING STRATEGY FOR 
DODOMA AS A TOURIST HUB 

4.1 Introduction 
To establish Dodoma as a top tourist destination, an integrated 
marketing approach is essential. This includes innovative tourism 
product design, tailored travel packages, competitive pricing, 
efficient distribution and dynamic promotional strategies. 
Moreover, engaging marketing initiatives that involve all key 
stakeholders in the tourism sector is fundamental to ensuring a 
collaborative approach in promoting Dodoma as a premier 
tourist destination. This chapter suggests some marketing 
strategies which include the development of tourism products, 
pricing strategy and improvement of distribution channels.  

4.2 Development of Tourism Products 
Dodoma boasts a rich cultural heritage, historical sites and 
various distinctive features that make it an appealing destination 
for tourists. The aim of developing tourism products is to offer a 
complete set of experiences (attractions, activities, accessibility, 
accommodation and amenities) to visitors. The product 
development strategies should mainly focus on product 
development, packaging and differentiation. Continuous product 
development and innovation will be a core strategy for marketing 
tourism products.  

Product packaging should involve a combination of 
transportation, accommodation and various additional 
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components such as meals, guided tours, tourism activities as well 
as other features to suit both standardised and personalised 
tourists. Product differentiation will ensure that Dodoma creates 
unique products for the different tourism market segments. 

To achieve a successful tourism product strategy, it is important 
to focus on the following components: 

i. Historical and cultural tourism: This may focus on cultural 
villages, museums, art galleries, traditional music and dance 
performances, Dodoma Cathedral, the National Assembly 
Building and other important government buildings.  

ii. Ecotourism and nature-based tourism: Tourism product 
packages can be designed based on beautiful natural 
landscapes, offering opportunities for ecotourism and nature-
based activities.  

iii. Agro-tourism, particularly wine tourism: This can involve 
visits to farms and vineyards where visitors can learn about 
local farming practices, participate in harvesting activities and 
experience the agricultural lifestyle. 

iv. Adventure tourism: Tourism products can be designed while 
focusing on activities like rock climbing, mountain biking, 
among others. 

v. Medical tourism: The presence of health facilities such as 
Dodoma Regional Referral Hospital, Mirembe National 
Mental Health Hospital and Benjamin Mkapa Hospital offers 
potential for designing medical tourism products that include 
treatments, procedures, as well as basic surgeries and 
diagnostic services. 

vi. Educational tourism: The presence of several educational 
institutions, such as UDOM, provides room for educational 
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tourism, which involves visits to universities, research centres 
and educational facilities, offering opportunities for cultural 
exchange, lectures and workshops in various fields. 

4.3 Pricing Strategy 
Strategic pricing should be considered a crucial factor in 
establishing a competitive edge when promoting Dodoma as a 
tourism hub. The region needs to focus on offering competitive 
prices that will help establish its competitive advantage. To 
enhance this, various approaches are suggested, such as providing 
package deals, discounted rates during off-peak seasons and 
special promotions targeting specific market segments. The 
pricing strategy can centre on the following key strategies: 

i. Package pricing or bundling pricing: This may involve 
bundling various tourism components together into 
attractive packages. To create affordability, several packages 
are expected to be created that include accommodations, 
transportation, guided tours and activities in Dodoma. 
Package pricing facilitates the acquisition of bundled 
products, which often provide a better value proposition and 
encourage visitors to stay longer, leading to increased 
revenue. 

ii. Seasonal pricing: To boost sales within a specified time, 
prices based on seasonal demand patterns should be applied. 
This strategy focuses on identifying the peak seasons when 
the tourist traffic is high and prices can be increased. 
Conversely, during off-peak seasons, the strategy can 
consider offering discounts or special promotions to attract 
visitors and fill capacity. Seasonal pricing helps maximise 
revenue and manage demand fluctuations. 
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4.4 Improvement of Distribution Channels 
As Dodoma is accessible from different parts of Tanzania, the 
g�R�Y�H�U�Q�P�H�Q�W�·�V�� �H�I�I�R�U�W�V�� �W�R�� �F�R�Q�V�W�U�X�F�W�� �D�Q�� �L�Q�W�H�U�Q�D�W�L�R�Q�D�O�� �D�L�U�S�R�U�W�� �L�Q�� �W�K�H��
region seek to further improve accessibility and promote tourism. 
By establishing an international airport, Dodoma can 
accommodate larger planes from various parts of the world. This 
development is expected to attract more tourists, as they will have 
the option to reach Dodoma directly without having to transit 
through other airports in the country. The availability of direct 
flights to Dodoma will contribute to making it an affordable 
tourist hub. In addition, the region is accessible through other 
means of transport, such as railway and road connections.  

Currently, there are initiatives by groups and individuals to design 
affordable tourism packages which cover travel costs, 
accommodations, food and beverages, as well as entrance fees.  

i. To improve the distribution channels, the following strategies 
can be considered: 

ii. The current investment in building facilities, such as an 
international airport that can accommodate the landing of 
large planes, implies that there should be strategies to initiate 
negotiations with major airlines to establish routes connecting 
Dodoma to various destinations worldwide. 

iii. Effective itineraries that connect all the potential tourist 
attractions found in Dodoma should be designed and 
implemented. By designing well-thought-out itineraries, 
visitors will have a structured and enjoyable experience, 
maximising their time to explore the highlights of the region. 

iv. The region aims to create a conducive environment to attract 
travel agents with extensive knowledge of various 
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destinations to offer personalised recommendations and 
package deals to travellers. The priority should be to promote 
online travel agents. These agents provide a convenient 
platform for travellers to search, compare and book 
accommodations, flights and other travel-related services. 

v. There should be the use of modern technological tools, 
including mobile applications and social media chatbots, for 
booking tourism products and services. These tools enable 
customers to access potential offerings quickly and efficiently. 
Also, there should be a dedicated website to facilitate direct 
online bookings. 

4.5 Tourist Attractions Promotion Strategy 
Dodoma has unique tourist attractions that are currently 
underrated. To enhance their popularity while emphasising their 
distinctiveness, there should be a comprehensive marketing 
campaign to increase awareness of these attractions. To cater to 
the interests of various stakeholders in the tourism sector, an 
inclusive approach should be strongly advocated for and 
promoted. A participatory approach can also be adopted, 
bringing together local authorities in the tourism sector and 
private stakeholders to facilitate the integration of resources for 
promoting the region. This collaborative effort will empower and 
encourage both local authorities and stakeholders�%including local 
business people, hotel owners, travel agencies and tour operators�%to 
highlight and promote the captivating beauty and unparalleled 
uniqueness of Dodoma. By doing so, the region will be able to 
accommodate the diverse interests of all potential stakeholders 
and establish itself as a top-tier tourist destination. The region 
may consider the following initiatives: 
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i. The slogans�³ Take Dodoma to the World and Bring the 
World to Dodoma�³ can be realised through participating in 
various international and local tourism exhibitions. Specific 
programmes should be designed and developed to allow 
participation in various tourism exhibitions and trade shows 
to reach a wider audience. The region can prepare a tourism 
expo as a large-scale event that brings together various 
stakeholders from the tourism industry, including travel 
agencies, hotel owners, airline companies, destination 
management organisations and tour operators. This will serve 
as a platform for networking, promoting Dodoma as a tourist 
hub, showcasing travel products and services and fostering 
business opportunities.  

ii. Digital marketing can be a powerful tool to promote the 
region. Here are some strategies and tactics that can be 
employed to enhance this: 

a) Creating a user-friendly website that showcases the 
attractions, activities and unique experiences; 

b) Using social media chatbots powered by artificial 
intelligence, as they have emerged as an extremely 
relevant tool for engaging customers and creating 
immersive experiences; thus, they can provide visitors 
with access to information about Dodoma; 

c) Having content and creative marketing, which involves 
leveraging various media such as blog posts, articles, 
videos and infographics, as well as using documentaries to 
showcase the unique tourist attractions in the region; 

d) Using social media marketing such as Facebook, 
Instagram, X, TikTok and YouTube; this allows sharing 
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visually appealing posts, videos and stories highlighting 
the beauty and uniqueness of Dodoma; and 

e) Employing influencer marketing where travel influencers 
or bloggers can be invited to visit Dodoma and share 
their experiences through blog posts, social media 
updates and videos.  

iii. It is highly recommended to publish tourism magazines, 
brochures and leaflets, as they can play a pivotal role in 
promoting Dodoma. These print materials that should be 
placed on the websites and at the entry points of Dodoma, 
such as airports, railway stations and high traffic areas, aim to 
serve as effective tools for showcasing the unique attractions, 
cultural heritage and activities of the region, drawing potential 
tourists to explore and experience what the region has to 
offer. These publications are expected to contribute 
significantly to the marketing efforts of Dodoma as a tourist 
hub, fostering tourism growth in the region. 

4.6 Empowering the Tourism Workforce  
For Dodoma to have a competitive advantage in tourism, special 
programmes should be developed to empower responsible 
individuals with the necessary skills to meet the demands of 
various stakeholders. The empowerment programmes should 
address the skills gap identified as the most critical issue in the 
tourism sector in developing countries, including Tanzania. Thus, 
the programmes will primarily concentrate on training and 
educating stakeholders about their roles and positions, with the 
ultimate goal of making Dodoma the most desirable tourist hub 
in Tanzania and worldwide. Specifically, the following areas 
should be considered to develop human skills: 
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i. Training and development: This strategy aims to develop 
friendly and knowledgeable tourism professionals who can 
deliver exceptional experiences to visitors. Regular training 
should focus on customer service, language proficiency, 
cultural awareness and destination-specific information.  

ii. To enhance the value proposition, the region seeks to 
promote a positive mindset and attitude towards tourism 
among stakeholders from the public and private sectors. This 
will also encompass regular training and empowerment 
programmes to induce positive attitudes and ensure that these 
stakeholders demonstrate behaviour that is suitable when 
interacting with guests or tourists. 

iii. To convert local communities into tourism ambassadors and 
providers, the region aims to achieve tourism development 
through an inclusive approach that allows the participation of 
various stakeholders with a multiplicity of interests. The 
approach intends to ensure that various stakeholders in the 
region, including residents, can act as ambassadors. 

4.7 Process Management 
Given that tourists prefer friendly procedures when receiving 
services, it is critical to prioritise the strategies that aim to 
improve the service quality from production to the delivery of 
tourism services. Improvement of the tourism experience is vital.  

Therefore, the following areas can be considered for process 
strategising: 

i. Streamlined tourist information: To ensure friendly 
procedures in service delivery, a well-designed process should 
be in place for providing tourist information. This includes 
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one-stop centres where all important information about basic 
requirements for visitors should be accessed.  

ii. Seamless booking and reservation system: This allows tourists 
to book accommodations, activities and transportation in one 
place to simplify the planning process and provide a 
convenient experience for visitors. 

iii. Consideration of SERVQUAL (service quality) in the entire 
tourism supply chain is significant.  

4.8 Enhancing Physical Evidence of Dodoma 
Specific strategies need to be developed to enhance the visual 
appeal of Dodoma. Additionally, special programmes and 
strategies should be devised to ensure that supporting services 
such as hotels, restaurants, lodges and banks possess unique and 
distinctive visual appeal. The aim is to create value innovation to 
make Dodoma stand out as a unique and distinctive tourist 
destination. When visitors come to Dodoma, it is expected that 
they will experience a sense of novelty and immersion in a new 
environment, surrounded by a blend of sensory stimuli, such as a 
new landscape, the touch of sunlight, traditional dance 
performances, or the taste of local foods. Therefore, the 
following areas should be considered for strategising the physical 
evidence of Dodoma: 

i. To enhance the overall tourist experience, increased 
collaboration between local authorities and other stakeholders 
should be encouraged, aiming to establish and sustain an 
enticing and appealing destination sensescape. This includes 
development and maintenance of various sensory elements 
such as visualscape, soundscape, smellscape, tastescape and 
hapticscape. 
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ii. Specific efforts need to be made to enhance high standard 
cleanliness, maintenance and consistent upkeep for public 
areas, attractions, accommodations and facilities.  

4.9 Conclusion 
The marketing strategies outlined for promoting Dodoma as a 
top-tier tourism destination aim to position the region as a 
premier tourist hub by leveraging its rich cultural heritage, natural 
beauty and diverse offerings. The product strategy emphasises 
continuous development, innovation and differentiation to cater 
to various market segments, including historical, cultural, eco, 
agro, adventure, medical and educational tourism. These efforts 
ensure a comprehensive and appealing tourism experience that 
meets both standardised and personalised visitor needs. Pricing 
strategies such as package and seasonal pricing are designed to 
enhance affordability and competitiveness, encourage longer stays 
and maximise revenue through strategic demand management. 
Distribution channels are strengthened through improved 
accessibility via the international airport, well-designed itineraries 
and partnerships with travel agents and online platforms, 
ensuring seamless visitor experiences. Promotion strategies focus 
on raising awareness through digital marketing, influencer 
collaborations, tourism expos and traditional print media, 
�H�I�I�H�F�W�L�Y�H�O�\���V�K�R�Z�F�D�V�L�Q�J���'�R�G�R�P�D�·�V���X�Q�L�T�X�H���D�W�W�U�D�F�W�L�R�Q�V���W�R��the global 
audience. 
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CHAPTER FIVE 

PROMOTION OF GREEN SPACES AND 
RECREATIONAL PARKS IN DODOMA 

5.1 Introduction 
Shifting of Government Ministries and other public institutions 
to Dodoma has accelerated urbanisation that in turn has created 
many opportunities in various sectors such as tourism, 
construction, manufacturing and transportation. This has 
stimulated the upgrading of existing infrastructures, including 
road networks, airport facilities, railways, water supply, 
communication and electricity networks. However, opportunities 
for various economic activities are associated with some 
environmental challenges such as pollution, land degradation, 
waste management and deforestation. Also, there is an 
inadequacy of urban green spaces and recreational parks.34 

5.2 Designated Green Spaces and Recreational 
Parks 

Dodoma has vast potential for developing green spaces and 
recreational parks. The city masterplan designated some areas for 
green spaces, including Chimwaga (at UDOM), the Government 
City of Mtumba (the Magufuli City), Kisasa, Nanenane, Ilazo, 
Imagi and Itega Hillside. 

 
34 Also see V�L�F�H���3�U�H�V�L�G�H�Q�W�·�V��Office. (2022). Greening Dodoma Capital City through Development of Urban 

Greenspaces and Recreational Parks. 
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5.3 Existing Green Spaces and Recreational Parks 
Initiatives 

Some initiatives and actions have been taken to enhance the 
greening of Dodoma City; these include: tree planting in open 
spaces and recreational areas, such as UDOM (over 32,000 trees 
have been planted since January 2023), Mtumba Urban Forest, 
Medeli and Iyumbu Open Spaces, Central Bus Stand, road 
reserves, Iseni Recreational Area and Mlimwa C Hill Park (which 
constitutes about 18,670 ha); establishment of Chinangali 
Recreational Parks in Area A; and establishment of a tree nursery 
at Chinangali. 

The private sector has also been involved in beautification of the 
city by tending gardens and planting trees and flowers in open 
spaces and raising tree seedlings. For example, the Bagamoyo 
Garden is under the College of Business Education (CBE), the 
Chako ni Chako Playing Ground under the Ismailiya Faith 
Organisation, the Independence Square under the Akiba 
Commercial Bank, the Iringa Road Open Space under the 
Chapakazi Group and the Kisasa Open Space is under the 
Memez Group. Furthermore, roundabouts in Dodoma are taken 
care of by various actors�%Iringa Road is under the Chapa Kazi 
Group, Singida Road under TANAPA, Arusha and Dar es 
Salaam Road under NCAA, Jamatin Mosque Roundabout under 
the City Council and Kimbinyiko Bus Terminal under the 
Dodoma Urban Water Supply and Sanitation Authority 
(DUWASA). 
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Flowers and Seedlings Raised by the Chapa Kazi Group at the Iringa Road Open 
Space 

The government has identified potential priority areas for 
developing green parks in and around the city. These areas are in 
the existing road reserves, storm water retention ponds, swamps, 
open spaces and reserved areas for the urban forest. The 
identified areas include Zuzu Storm Water Retention Pond, Ilazo 
Mnarani Storm Water Retention Pond, Hombolo Dam, 
Chimwaga Area, Continuous Open Space along the Morogoro 
Road, Chidachi Continuous Open Space, Medeli West Open 
Space, CBE�²Bagamoyo Area, Kisasa West Open Space and the 
Government City.  

Ilazo Mnarani Storm Water Retention Pond in Ipagala Ward 

For example, the Chidachi Open Space in Kikuyu Ward, with a 
surface area of 23,523.10 m2, has great potential for becoming the 
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most beautiful recreational centre in Dodoma. Thus, the area 
needs to be developed for tourism purposes.  

Chidachi Open Space in Kikuyu Ward 
 
5.4 Conclusion 
The current city masterplan and ongoing initiatives demonstrate a 
strong commitment to enhancing green spaces and recreational 
parks in Dodoma���� �O�H�Y�H�U�D�J�L�Q�J�� �W�K�H�� �F�L�W�\�·�V�� �Y�D�V�W�� �S�R�W�H�Q�W�L�D�O�� �W�R�� �F�U�H�D�W�H�� �D��
sustainable and vibrant urban environment. Significant progress 
has been made through tree planting, urban forest development 
and private sector involvement in beautification efforts across 
areas such as UDOM, Mtumba and various open spaces and 
roundabouts.  

The identification of  priority areas such as Chidachi Open Space, 
Zuzu Storm Water Retention Pond and Ilazo Mnarani highlights 
strategic planning to transform underutilised spaces into 
recreational hubs. However, some areas, like Chidachi Open 
Space, require further development to reach their full potential. 
Continued collaboration between the government, private sector 
and community stakeholders is essential to sustain momentum 
and ensure that Dodoma evolves into a greener, more livable 
capital city. 
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CHAPTER SIX 

RECOMMENDED TOURISM 
DEVELOPMENT STRATEGIES  

 

6.1 Introduction 
This chapter offers strategic recommendations for enhancing 
tourism development in the region, emphasising the importance 
of stakeholder collaboration in tourism development. The actions 
and practices of all actors in the tourism ecosystem are crucial to 
achieving the outlined objectives of making Dodoma a top-tier 
tourism destination. 

6.2 Domestic and Foreign Direct Investment 
The remarkable sites in Dodoma present an excellent opportunity 
for investment in the development of camp sites, tourist hotels 
and lodges. To attract potential domestic and foreign investors35, 
it is vital to emphasise the r�H�J�L�R�Q�·�V���S�U�R�P�L�V�L�Q�J���S�U�R�I�L�W�D�E�L�O�L�W�\���D�Q�G���W�K�H��
growing demand in the tourism industry. Efforts should be made 
to showcase the r�H�J�L�R�Q�·�V�� �S�R�W�H�Q�W�L�D�O�� �I�R�U�� �V�X�V�W�D�L�Q�H�G�� �J�U�R�Z�W�K�� �L�Q�� �W�K�H��
tourism sector and the array of attractions it offers. 

It is also crucial to highlight the strategic location of the 
accommodation facilities. Proximity to popular tourist 
destinations and natural attractions can significantly enhance their 
potential to attract a steady flow of customers. Positioning the 
facilities in convenient locations can ensure an appealing 
experience for visitors and maximise their satisfaction. In general, 

 
35 Also see the Dodoma Region Investment Guide (2019) 
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leveraging the r�H�J�L�R�Q�·�V�� �S�U�R�M�H�F�W�H�G�� �J�U�R�Z�W�K�� �L�Q�� �W�R�X�U�L�V�P�� �D�Q�G�� �L�W�V��
abundant tourist attractions can effectively generate interest 
among investors. This, in turn, will facilitate the development of 
accommodation facilities such as camp sites, tourist hotels and 
lodges, providing visitors with unforgettable experiences and 
contributing to the r�H�J�L�R�Q�·�V���H�F�R�Q�R�P�L�F���S�U�R�V�S�H�U�L�W�\�� 

���������6�W�D�N�H�K�R�O�G�H�U�V�·���&�R�O�O�D�E�R�U�D�W�L�R�Q�V 
It is important to strengthen collaborations with various 
institutions under the MNRT�³ such as TTB, TANAPA, TAWA, 
TFS, NCAA, the National College of Tourism and the College of 
African Wildlife Management Mweka�³ to facilitate and support 
tourism development and marketing efforts aimed at developing 
new and promoting existing tourist attractions and conservation 
activities.  

It is also important to strengthen collaborations with the private 
sector in the tourism value chains.  The aim of creating 
collaborations with strategic institutions is to pool potential 
resources, expertise and knowledge to establish strong marketing 
strategies that promote a diverse array of natural and cultural 
attractions. Ensuring collaboration is important for building 
awareness and creating a supportive environment for 
environmental conservation and protection. Furthermore, 
collaborations allow for the joining of forces among institutions, 
which can facilitate the creation of an inclusive marketing 
approach that focuses on a cohesive and coordinated strategy for 
tourism promotion. 
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6.4 Enhancing Community-Based Tourism 
More efforts are needed to empower local communities36 on the 
tourism value chains for inclusive tourism development in 
Dodoma. More emphasis should be on community-based 
tourism. Empowerment programmes such as imparting 
knowledge, skills development and financial support to the local 
stakeholders may untap the available tourism potentials. Capacity 
building in the areas of tourism management, customer care 
services, time management, entrepreneurship and soft skills is 
necessary.  

6.5 Establishing Information Media and Tourist 
Centres 

It is crucial to establish effective information media channels to 
provide tourism information. The objective should be to utilise 
both traditional and digital platforms, including tourist 
guidebooks, brochures, websites, mobile applications and social 
media. These information media outlets should prioritise 
accessibility and real-time updates, enabling tourists to access up-
to-date information about Dodoma. By employing a diverse 
range of information media, Dodoma can cater to different 
preferences and needs of tourists, ensuring they have access to 
accurate and comprehensive information that enhances their 
travel experience. 

It is also important to invest in a centralised hub for information 
that allows easy accessibility to tourism and support services 
available in the region. Dodoma should collaborate with the 

 
36 Also see Pasape, L., et al. (2014). Sustaining ecotourism in Tanzania through community 

empowerment. ARA Journal of Tourism Research, (7), 7-25. 
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government, particularly the Ministry responsible for tourism and 
the TTB, to establish information centres at the relevant points 
of entry to Dodoma (such as airports, railway stations and bus 
terminals), which would offer comprehensive tourism services. 
By providing visitors with a centralised hub for information, this 
centre will enhance the overall tourist experience and play a 
crucial role in promoting the region. The centralised hubs for 
information should serve as valuable resources for travellers, 
providing details on local accommodations, transportation 
options, sightseeing opportunities and cultural events in the 
region. The centres should be easily accessible, allowing tourists 
to obtain up-to-date and reliable information upon their arrival.  

It is further recommended to publish tourism magazines, 
brochures and leaflets, as they can play a pivotal role in 
promoting travel destinations and attracting visitors. These print 
materials serve as highly effective tools for showcasing the unique 
attractions, cultural heritage and activities of the region, enticing 
potential tourists to explore and experience what the region has 
to offer.  

6.6 Taking Advantage of National Festivals to 
Promote Domestic Tourism 

It is important to invest in national festivals to promote domestic 
tourism among targeted travellers and tourists. Dodoma can 
utilise national festivals�³ which are celebrated with great 
enthusiasm and cultural pride�³ as powerful platforms to 
showcase its unique traditions, heritage and other attractions. By 
establishing a strategic link between tourism campaigns and 
activities during these festive occasions, the region can encourage 
local travel, fostering a sense of inclusiveness and pride while 
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boosting the domestic tourism economy. The festivals can feature 
special events, offer discounts on travel packages, collaborate 
with local businesses and highlight lesser-known tourist 
attractions in the region, thereby encouraging the local 
communities to explore their own r�H�J�L�R�Q�·�V���G�L�Y�H�U�V�H���O�D�Q�G�V�F�D�S�H�V���D�Q�G��
cultural treasures. Leveraging national festivals to promote 
domestic tourism can not only generate revenue and employment 
opportunities but also create a bond between local communities37 
and strengthen their destinations, fostering a deeper appreciation 
for their own heritage and contributing to inclusive and 
sustainable tourism development. 

6.7 Sightseeing Tour Buses in Dodoma City 
Great efforts should be made to attract investments in sightseeing 
tour buses in Dodoma City, which presents a promising 
opportunity to boost tourism and economic development. As the 
capital of Tanzania, Dodoma is renowned for its rich cultural 
heritage, historical landmarks and natural beauty. To promote 
investment in modern and comfortable tour buses, inclusive 
measures should be implemented, ensuring that the tour guides 
are highly skilled and knowledgeable. These initiatives will not 
only contribute to showcasing the c�L�W�\�·�V�� �X�Q�L�T�X�H�� �D�W�W�U�D�F�W�L�R�Q�V�� �E�X�W��
also generate employment opportunities and stimulate local 
businesses, including hotels, restaurants and souvenir shops. 

6.8 Special Investment Zones 
It is recommended that each district develop specific investment 
zones that allow investment in infrastructure to support tourism 

 
37 Also see Anderson, W. (2014). Cultural tourism and poverty alleviation in rural Kilimanjaro, 

Tanzania. Journal of Tourism and Cultural Change, 13(3), 208�²224. 
https://doi.org/10.1080/14766825.2014.935387 
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development in the region. These zones can be planned to 
include accommodation facilities, entertainment and recreational 
centres, hotels, restaurants, among others. 

6.9 Annual Dodoma Wine Festival as an 
International Event 

Strategic efforts should be made to establish annual international 
�I�H�V�W�L�Y�D�O�V���V�X�F�K���D�V���¶�'�R�G�R�P�D���7�R�X�U�L�V�P���)�H�V�W�L�Y�D�O�·���D�Q�G���¶�'�R�G�R�P�D���:�L�Q�H��
�)�H�V�W�L�Y�D�O�·���� �7�K�H�V�H�� �I�H�V�W�L�Y�D�O�V�� �F�D�Q�� �V�H�U�Y�H�� �D�V�� �S�O�D�W�I�R�U�P�V�� �W�R�� �V�K�R�Z�F�D�V�H�� �W�K�H��
cultural and tourism potential of Dodoma, attracting visitors 
from around the world and boosting the local economy. Usually, 
festivals are staged to feature exhibitions, performances and 
workshops that highlight the unique heritage, traditions and 
attractions; thus, fostering cultural exchange and appreciation. 
The wine festival, in particular, can provide winemakers with an 
opportunity to present their products, attract investments and 
enhance the reputation of Dodoma as a wine destination. These 
annual events will generate excitement and anticipation, 
effectively promoting Dodoma as an enticing win destination and 
a must-visit place in Tanzania. 
6.10 Development of Green Spaces and Smart 

Destinations 
Green spaces are part of nature-based solutions that offer 
innovative approaches to increase the quality of urban settings 
and enhance local resilience. Urban green spaces entail an 
important investment that local authorities can make on behalf of 
citizens and their well-being38. Green spaces mitigate the effects 

 
38 Also see Anderson, W., et al. (Eds). (2021). Sustainable Tourism Development in Tanzania. Newcastle 

upon Tyne: Cambridge Scholars Publishing. ISBN (10): 1-5275-6225-5, ISBN (13): 978-1-
5275-6225-7. 
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of pollution and can reduce the urban heat island effect, which 
refers to heat trapped in built-up areas. They can also help 
improve air and water quality, regulate temperature and aid soil 
nutrient cycling while sequestering carbon. Moreover, the 
recommended green spaces in Dodoma will provide space for 
greening and beautification of the city; if large enough, they may 
provide spaces and facilities for supporting sports activities 
geared at improving physical fitness. Similarly, equipped with the 
right facilities, green spaces can provide avenues for national and 
international events. Below are the proposed green spaces and 
smart areas. 

Chidachi Green Park in Kikuyu Ward  
The Chidachi Green Park in Kikuyu Ward is proposed to be 
developed into a recreational urban forest park with planted trees, 
flowers and lawn grasses; park resting places with seating 
benches; walkways; information centres; and public toilets as 
shown in the series of designed images below. 

 
An Aerial View of the Rear Part of the Proposed Chidachi Green Park  
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An Aerial View of the Front Part of the Proposed Chidachi Green Park  

 

 
Walkways with Planted Flowers in the Proposed Chidachi Green Park   
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Zoomed-in Walkways in the Proposed Chidachi Green Park  

 

 
An Information Centre in the Proposed Chidachi Green Park  
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Zoomed-out Walkways in the Proposed Chidachi Green Park  

 

 
A Resting Place with Lawn Grass in the Chidachi Green Park  
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A Resting Place with Seats in the Proposed Chidachi Green Park  

CBE Garden in Njedengwa Ward 
The CBE area is proposed to be developed into a recreational 
garden by planting trees and flowers, as well as developing 
walkways, cycle lanes, resting places, �N�L�G�V�·��playing ground, 
groceries, a restaurant, a swimming pool and a recreational hall as 
shown in the series of images below. 

 
An Aerial View of the Proposed CBE Garden 

 



Recommended Tourism Development Strategies 

 
Tourism Development Strategy for Dodoma Region 

 

112 

 
A Fountain, Walkways and a Cycle Lane in the Proposed CBE Garden 

 

 
The Main Entrance of the CBE Garden 
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The Zoomed-in CBE Garden 

 
A Swimming Pool in the Proposed CBE Garden 
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A Swimming Pool and a Recreational Hall in the Proposed CBE Garden 

 

 
A Fitness Centre in the Proposed CBE Garden 
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A Zoomed-in Recreational Hall in the Proposed CBE Garden 

Hombolo Thematic Satellite City in Dodoma City Council 
Development of Hombolo Dam is proposed to include 
recreational facilities by planting trees and flowers along the 
beach as well as constructing a landing site, hotels, restaurants, 
walkways, cycle lanes, a parking lot and playing grounds as shown 
in the series of images below. This will collectively be referred to 
as Hombolo Thematic Satellite City. 
 

 
An Aerial View of the Hombolo Beach in the Proposed Hombolo Thematic 

Satellite City  
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A Zoomed-in View of the Upgraded Hombolo Beach in the Proposed 

Hombolo Thematic Satellite City  
 

 
Walkways and Shades in the Proposed Hombolo Thematic Satellite City  



Chapter Six 

 

 
Tourism Development Strategy for Dodoma Region 

 
117 

 
An Upgraded Beach in the Proposed Hombolo Thematic Satellite City  

 

 
Walkways and Parking Lots along the Beach in the Proposed Hombolo 

Thematic Satellite City  
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Integrated Farms Close to Hombolo Dam in the Proposed Hombolo 

Thematic Satellite City  
 

 
The Improved Hombolo Dam Banks in the Proposed Hombolo 

Thematic Satellite City  
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Rest Houses in the Proposed Hombolo Thematic Satellite City  

Ilazo Mnarani Recreational Park  
The proposed Ilazo Mnarani Recreational Park will involve 
planting of suitable trees as well as constructing infrastructures 
for controlling and water-reserving ponds, walkways, playing 
grounds, fish ponds, swimming pools, groceries (food, drinks and 
money services), car parks, flower gardens and an information 
centre, as shown in the series of images below. 
 

 
(a) An Aerial View of the Proposed Ilazo Recreational Green Park 
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(b) A Different Angle of the Aerial View of the Proposed Ilazo 

Recreational Green Park 
 

 
A Zoomed-in Water Pond in the Proposed Ilazo Recreational Green Park 
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A Pool, Walkways and Resting Places in the Proposed Ilazo Recreational 

Green Park 
 

 
The Main Building in the Proposed Ilazo Recreational Green Park 
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Public Toilets and Walkways in the Proposed Ilazo Recreational Green 

Park 
 

 
A Restaurant in the Proposed Ilazo Recreational Green Park 
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An Information Centre and Walkways in the Proposed Ilazo Recreational 

Green Park 

6.11 Road Improvement 
Most roads do not have walkways for pedestrians and cycle lanes 
for cyclists. Also, there are no trees to provide shade and fresh 
air, which could encourage people to walk along the roads. Thus, 
it can be concluded that most roads in Dodoma are not 
environmentally friendly.  

The Government City of Mtumba should also be improved as 
per the city masterplan to include a playing ground, botanical and 
recreational gardens, a national heroes�· monument, a museum 
and a swimming pool as shown in the series of images below. 

Therefore, the major city roads (Iringa, Singida, Arusha and Dar 
es Salaam roads) and other roads in the city centre should be 
improved to boulevards by planting trees and flowers alongside 
them as well as constructing pedestrian walkways and cycle lanes, 
water fountains and improved roundabouts with monuments. 
Below are the designed images of the proposed pedestrian 
walkways, cycle lanes, roadside resting places, roundabouts and 
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monuments, as well as recreational city parks in the Dodoma City 
Centre. 

i. The Images of the Proposed Features of the Improved City Roads in the 
Dodoma City Centre 

 
(a) Proposed Pedestrian Walkways Along the City Roads 

 

 
(b) A Different View of the Proposed Pedestrian Walkways Along the City 

Roads 
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A Zoomed-in Cycle Lane and a Pedestrian Walkway 

 

 
A Resting Place Along the Walkways 
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A Roundabout with a Monument 

 

 
A Zoomed-in Monument at the Roundabout 
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The General View of the Proposed City Road Features 

ii. Images of the Proposed Improvements and Development in the 
Government City of Mtumba as per the City Masterplan 

 
The Proposed Recreational Park at the Government City of Mtumba 
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The General View of the Government City of Mtumba 

 

 
A View of the Proposed City Parks 
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6.12 Research and Statistics on the Regional 
Tourism Facts and Figures  

Information on the regional tourism facts and figures is useful in 
supporting strategies and decisions related to tourism marketing, 
management and research, in addition to guiding the planning of 
the tourism sector in Dodoma.  Currently, as noted in Chapter 
Two, there is inadequate facts and figures on regional tourism. It 
is therefore recommended that, at district and regional levels, 
important annual or monthly facts and figures39 should be 
captured and maintained, which include visitor profiles, length of 
stay, attractions visited and tourist expenditure at the destination.  

The following are the selected variables that may be considered to 
annually measure tourism performance in Dodoma: 

i. International and domestic visitor arrivals and receipts per 
month 

ii. Visitor arrivals by mode of transport 
iii. �9�L�V�L�W�R�U�V�· length of stay  
iv. Visitor arrivals by purpose of visit 
v. Trend of visitor arrivals by regions  
vi. International visitor arrivals by country of residence 
vii. Visitor arrivals at game reserves by activity 
viii. Domestic visitor arrivals at game reserves per month 
ix. Monthly arrivals of visitors at historical sites 
x. Game reserves by district, land size and type of key 

attractions 
xi. Antiquities and historical sites by districts, land size and 

type of key attractions 

 
39 Also see Statistical Bulletin at: 

https://maliasili.go.tz/assets/pdfs/2023MaliasiliStatisticalBulletin.pdf.   
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xii. Museum sites by district, land size and type of key 
attractions 

xiii. Initiative undertaken in developing tourism by each district 
monthly and annually 

xiv. Number of registered and licensed accommodation 
facilities, tour operators, travel agents, guides and other 
tourism support services. 
 

6.13 Conclusion 
To transform Dodoma into a leading tourism destination, it is 
recommended to leverage its unique natural, cultural and 
historical assets to attract substantial domestic and foreign direct 
investment for the development of  accommodation facilities, 
recreational parks and tourism infrastructure. Strategic 
collaboration with stakeholders, including government 
institutions, the private sector and local communities, is essential 
to pool resources, expertise and marketing efforts for cohesive 
tourism promotion. Empowering local communities through 
education and inclusive initiatives ensures equitable participation 
in the tourism economy, fostering social inclusion and sustainable 
growth. Investments in information media, centralised tourist 
information hubs and modern sightseeing tour buses will 
enhance accessibility and visitor experiences, while the 
establishment of  special investment zones and annual 
�L�Q�W�H�U�Q�D�W�L�R�Q�D�O�� �I�H�V�W�L�Y�D�O�V�� �Z�L�O�O�� �H�O�H�Y�D�W�H�� �W�K�H�� �U�H�J�L�R�Q�·�V�� �J�O�R�E�D�O�� �D�S�S�H�D�O���� �7�K�H��
development of  green spaces, smart destinations and 
environmentally friendly road infrastructure will not only beautify 
the region but also promote environmental sustainability. Finally, 
maintaining robust regional tourism data will support evidence-
based planning and marketing, ensuring informed decision 
making. 
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Annex I: Facilities Registered by the 
Dodoma City Council as of  March 2025 

S/N Name Business 
Type 

Mobile Ward Street 

1. 22 Protein Lodge Guest House 0757016404 Tambukareli Amani 

2. 464 Lapiere Lodge Guest House 0755300353 Majengo Kitenge 

3. 4F Lodge Guest House 0756237003 Chamwino Sokoine 

4. 4F Lodge Guest House 0756237003 Chamwino Sokoine 

5. 56 Hotel Hotel 0718076496 Tambukareli Reli 

6. 79 Lodge Guest House  0715606670 Kizota  Sokoine 

7. 88 Guest House Guest House   Nzuguni Nzuguni B 

8. ABC Lodge Guest House 0754412423 Nzuguni Nzuguni A 

9. Adventure Lodge Guest House   Uhuru Uhuru 

10. AFK Lodge Guest House 0754280353 Uhuru Uhuru 

11. Africana Lodge Guest House 0754432199 Nkuhungu Salama 

12. Agael Lodge Hotel 0754383650 Dodoma 
Makulu 

Medeli 

13. Airport Guest House Guest House 0765601662 Viwandani Baruti 

14. Airport View Guest House   Makutupora Mji Mpya 

15. Akata Lodge Hotel 0755448648 Nkuhungu Itega 
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16. Alfa Lodge Guest House 0752193567 Majengo Fatina 

17. Alpho Land Guest House 0764174646 Hazina Hazina 

18. Alpholand Lodge Guest House 0654505200 Hazina Mlezi 

19. Amani Guest House Guest House   Kikuyu Kusini Maghorofani 

20. Amani Guest House Guest House   Chamwino Mailimbili 

21. Amazon Lodge Guest House 0754756942 Uhuru Uhuru 

22. Anatholy Logde Guest House 0754464679 Chamwino Nduka 

23. Angel Lodge Guest House   Nkuhungu Salama 

24. Angel Guest House Guest House 0754227504 Makole Makole 

25. Anna Lodge Guest House 0756514068 Makole Makole 

26. Anorld G House Guest House 0752747646 Iyumbu Iyumbu 

27. Apasia Lodge Guest House 0769004400 Uhuru Uhuru 

28. Apawazo Lodge Guest House 0754638442 Ipagala Surungai 

29. Area D Accommodation Guest House 0767464622 Makole Chimuli 

30. Area D Lodge Guest House   Makole Chadulu B 

31. Arizona G. House Guest House 0762376611 Makole Chimuli 

32. Ark View Resort Mayeji Guest House 0754621460 Ipagala Surungai 

33. Asante Lodge Guest House 0786749105 Viwandani Samora 

34. Ashant Lodge Guest House 0754432199 Kiwanja cha 
Ndege 

Makongoro 

35. At Lodge Guest House 0789808696 Majengo Mausi 

36. Atlantic Safari Lodge Guest House 0716569763 Chamwino Sokoine 

37. ATM Lodge Guest House 0719536386 Kikuyu Kusini Maghorofani 

38. Atman G House Guest House 0713392494 Viwandani Tofiki 

39. Ave Maria Hotel Hotel 0767400000 Chamwino Mwaja 

40. Awe Guest House Guest House 0757684319 Majengo Fatina 

41. AZ Lodge Guest House 0675462734 Viwandani Marijani 

42. Babri Lodge Guest House 0715514206 Dodoma 
Makulu 

Msangalale 
Magharibi 

43. Babu Lodge Guest House 0767806213 Nkuhungu Mnyakongo 
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44. Babu Annex Lodge Guest House 0767806213 Chang�·ombe Hamvu 

45. Babu Luxury Lodge Guest House 0754874438 Mnadani Mbwanga 

46. Babylon Guest House Guest House 0678338610 Uhuru Uhuru 

47. Badwel   Lodge Guest House 0783797606 Nzuguni Nzuguni C 

48. Badwell Lodge (Kikuyu) Guest House 0658343120 Kikuyu 
Kaskazini 

Kikuyu 
Mission 

49. Balyagati Lodge Guest House 0754052019 Nkuhungu Mnyakongo 

50. Bambo Lodge (Ihumwa) Guest House 0758966570 Ihumwa Chilwana 

51. Banana A. Guest House Guest House 07555364322 Kizota Mkonongo 

52. Banana B Guest House Guest House 0755364322 Kizota Mkonongo 

53. Bansee Lodge Guest House 0756921163 Mnadani Mnadani 

54. Bantu Guest House Guest House 0755877418 Majengo Mausi 

55. Barcelon G House Guest House 0674339274 Mtumba Mtumba 

56. Barcelona Guest House Guest House 0674339274 Ihumwa Chang'ombe 

57. Barcelona Lodge Guest House   Uhuru Mji Mpya 

58. Batuli Rajabu Athumani Guest House 0768646463 Chamwino Nduka 

59. Bayona Life Lodge Guest House 0754638442 Tambukareli Sechelela 

60. Bayona Lifi Lodge Guest House   Tambukareli Amani 

61. Beko Lodge LODGE   Msalato Msalato 

62. Belia Lodge Guest House 0765573931 Kikuyu 
Kaskazini 

Kikuyu 
Mission 

63. Bema Summit Lodge Guest House 0717748494 Miyuji Miyuji 
Proper 

64. Best Choice Lodge Guest House 0754 51 8480 Ipagala Ilazo 

65. Bevem Lodge Guest House 0625649027 Chamwino Sokoine 

66. Bezinda Lodge Guest House 0735498450 Mnadani Mnadani 

67. Big Lodge Guest House 0713370950 Ngongonha Ng'ong'onha 

68. Blantyre Lodge Guest House 0655997385 Makole National 
Housing 

69. Blessed Lgds Lodge Guest House 0754755058 Nkuhungu Mnyakongo 

70. Blight Lodge Guest House 0656695615 Dodoma Kisasa East 
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Makulu 

71. Bloomington Lodge Guest House 0756769330 Miyuji Miyuji 
Proper 

72. Blue Sky Ii Guest House Guest House   Makole Makole 

73. Blue Sky Lodge Guest House 0754430277 Majengo Mnyampala 

74. Bobby's Lodge Guest House 0757822781 Ipagala Ipagala 

75. Bondeni Guest House Hotel 0754533812 Majengo Mausi 

76. Bunda Guest House Guest House 0754857270 Viwandani Tofiki 

77. Bwawani I Lodge Guest House   Dodoma 
Makulu 

Bwawani 

78. Bwawani Ll Lodge Guest House 0754314063 Ipagala Bwawani 

79. Byaluhanga Lodge Guest House 0754974225 Dodoma 
Makulu 

Mwangaza 

80. C B Lodge Guest House 0756889698 Dodoma 
Makulu 

Kisasa 
North 

81. Cairo Lodge Guest House   Makole Makole 

82. Calfonia Lodge Guest House 0754328774 Ipagala Surungai 

83. Calfonia Guest House Guest House 0682622000 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

84. Calman Lodge Guest House 0754267754 Uhuru Mji Mpya 

85. Cana Lodge Guest House   Madukani Jamali 

86. Canaan Lodge Guest House 0713979025 Kikuyu 
Kaskazini 

Kikuyu 

87. Capital Airport View 
Hotel 

Guest House   Viwandani Kinyali 

88. Capital City Lodge Guest House 0767449154 Makole Makole 

89. Capricon Guest House Guest House   �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

90. Casanova Lodge Guest House 0713913150 Dodoma 
Makulu 

Msangalale 
Magharibi 

91. Chaka Guest House Guest House   Kizota Mkonongo 

92. Chako Guest House Guest House 0755883117 Viwandani Marijani 

93. Chako Ni Chako Guest 
House 

Guest House 0754569706 Viwandani Marijani 

94. Chako Ni Chako Halisi Guest House   Viwandani Tofiki 
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95. Chami Lodge Guest House 0754464679 Chamwino Nduka 

96. Chamwino Lodge Guest House 0713613646 Chamwino Nduka 

97. Chem Chem Lodge Guest House 0688917675 Kikuyu 
Kaskazini 

Kikuyu 
Mission 

98. Chemba Guest House Guest House 0713460163 Majengo Fatina 

99. Chemi Lodge Guest House   Viwandani Samora 

100. Chetto Lodge Guest House 0714842096 Viwandani Kinyali 

101. Chinese Lodge Guest House 0754526621 Uhuru Uhuru 

102. Chinji Lodge Guest House 0756909832 Ngongonha Ng'ong'onha 

103. City Boys Hotel Hotel   Chamwino Sokoine 

104. City Climax Hotel Hotel   Viwandani Samora 

105. City Motel Guest House Guest House   Chamwino Mwaja 

106. Clara Lodge Guest House 0655821348 Chamwino Sokoine 

107. Clifford Hotel Hotel 0718073270 Dodoma 
Makulu 

Kisasa East 

108. Clinton Lodge Guest House 0717196527 Hazina Hazina 

109. CMG Lodge Guest House 0713694504 Ipagala Ipagala 

110. Comfort Lodge Hostel   Uhuru Mji Mpya 

111. Crossland Lodge Guest House 0655526621 Chamwino Mailimbili 

112. D' Califonia Guest House Guest House 0755405211 Nzuguni Nzuguni C 

113. Dallas G House Guest House   Uhuru Uhuru 

114. Dane Lodge Guest House 0656344274 Mpunguzi Kijiji 
Mpunguzi B 

115. Danicha Guest House Guest House 0784300106 Kiwanja cha 
Ndege 

Makongoro 

116. Daraja Jipya G. House Guest House 0688256054 Nzuguni Nzuguni B 

117. De Comary Lodge Guest House 0787807779 Kizota Mkonongo 

118. Dear Mama Guest House 0677197159 Chamwino Nduka 

119. Decent Lodge Guest House   Ipagala Ilazo 

120. Decomary Lodge Guest House 0787807779 Kizota Mkonongo 

121. Delux Lodge Guest House 0754747085 Chamwino Sokoine 
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122. Desert Palm Resort Hotel   Kiwanja Cha 
Ndege 

Kiwanja cha 
Ndege 

123. Diamond Coins Lodge Hotel 0713254752 Makole Makole 

124. Dig INN Guest House 0754872131 Dodoma 
Makulu 

Kisasa West 

125. Dilux Lodge Guest House 0754747085 Chamwino Sokoine 

126. Dinari Lodge Guest House 0784400642 Ipagala Ilazo 

127. DM Hotel Guest House   Madukani Sululu 

128. DM Lodge (Nzuguni) Guest House 0755885300 Nzuguni Nzuguni A 

129. DNA Executive Lodge Guest House 0759900994 Nzuguni Nzuguni A 

130. Dodoma Blue Guest 
House 

Guest House 0786749105 Viwandani Tofiki 

131. Dodoma Grand Hotel Guest House 0713384009 Madukani Kamili 

132. Dodoma Guest House Guest House 0652356740 Viwandani Tofiki 

133. Dodoma Holiday G 
House K/Ndege Areac 

Guest House 0767333180 Viwandani Baruti 

134. Dodoma Holiday Guest 
House Makole 

Guest House   Makole Makole 

135. Dodoma Shine Lodge Guest House 0714432979 Nzuguni Nzuguni C 

136. Dodoma Siesta Inn 
Lodge 

Guest House 0763304026 Makole Makole 

137. Dodoma Village Resort Guest House 0754870957 Mnadani Karume 

138. Dolphin Lodge Guest House 0754848505 Kikuyu 
Kaskazini 

Kikuyu 

139. Dom City Resort Guest House 0758762051 Nala Nala 

140. Double K Guest House 0784927611 Kikuyu Kusini Maghorofani 

141. Double Target Lodge Guest House 0755719819 Uhuru Uhuru 

142. Double D Lodge Guest House 0754824624 Hazina Hazina 

143. Double J Guest House Guest House   Kikuyu Kusini Image 

144. E Lodge Hotel   Tambukareli Salmini 

145. Ecana Lodge Guest House 0784813567 Hazina Mlezi 

146. EDEC Lodge Guest House 0752789328 Makole Chimuli 

147. Edga Summit Lodge Guest House 0655101205 Dodoma 
Makulu 

Kisasa East 
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148. Eldoreti Lodge Guest House 0714722226 Makole Makole 

149. Elgon Lodge Guest House 0754565587 Makole Makole 

150. Elias Mbiti Guest House Guest House 0754366704 Ipagala Swaswa 

151. Elisa Lodge Guest House 0752351464 Kikuyu Kusini Maweni 

152. Elite Lodge Guest House   Majengo Fatina 

153. Ellyn Executive Lodge Guest House 0713272731 Miyuji Miyuji 
Proper 

154. Emea Guest House Guest House   Majengo Kitenge 

155. Emirate Guest House Guest House   Chamwino Sokoine 

156. Entertaiment Guest 
House 

Guest House 0754646894 Kizota Sokoine 

157. Epic Lodge Guest House 0756257003 Chamwino Sokoine 

158. Equator Lodge Guest House   Viwandani Kinyali 

159. Erickson Lodge Guest House 0752351464 Makole Makole 

160. Europe   Lodge Guest House   Makole Makole 

161. Europe Two Lodge Guest House 0755948203 Madukani Jamali 

162. Evic   Lodge Guest House 0715609370 Hazina Mlezi 

163. Extension Guest House Guest House 0754571659 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

164. F J Lodge Guest House 0654904141 Chamwino Mailimbili 

165. Farm   Park Guest House 0710356933 Hazina Mlezi 

166. Farm Park Annex Lodge Guest House 0754 410363 Viwandani Kinyali 

167. Faru Hotel Guest House 0763760378 Kiwanja Cha 
Ndege 

Makongoro 

168. Felix Lodge Guest House 0654605077 Majengo Kitenge 

169. Fellansa Guest House Guest House   Makole Makole 

170. First And Last Guest House 0712146400 Makole Makole 

171. Flomena Lodge Guest House 0754942456 Nkuhungu Mtube 

172. Florida Guest House Guest House 0713497555 Majengo Kitenge 

173. Florida Guest House Guest House   Madukani Relini 

174. Fm Materu Lodge Guest House 0764815333 Kizota  Kisabuje 
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175. Forest Lodge Guest House 0754520192 Kiwanja Cha 
Ndege 

Chuo cha 
Mipango 

176. Formular One Lodge Guest House 0755404621 Makole Makole 

177. Four Points Lodge Guest House 0757713270 Dodoma 
Makulu 

Kisasa East 

178. Four Way Guest House Guest House   Nkuhungu Itega 

179. FQ Hotel Guest House 0754601060 Tambukareli Sechelela 

180. Free Park Lodge Guest House 0786770008 Viwandani Kinyali 

181. Freeland Lodge Guest House   Kizota  Kisabuje 

182. Full 7 Hotel Hotel 0746371915 Dodoma 
Makulu 

Kisasa East 

183. Fundi Silaye Lodge Guest House 0755653632 Dodoma 
Makulu 

Msangalale 
Mashariki 

184. G 5 Royal Lodge Guest House 0787377777 Majengo Kitenge 

185. G Lux Lodge Guest House 0717326207 Makole Makole 

186. G.M Guest House Guest House 0753633860 Hombolo 
Bwawani 

Kijiji Mkoyo 

187. Gabby Guest House Guest House 0755490963 Makole Makole 

188. Galilaya Lodge Guest House 0678279820 Ipagala Mbuyuni 

189. Galilaya Centre Guest 
House 

Guest House 0622598762 Hazina Hazina 

190. Galilaya Centre Guest 
House 

Guest House 0622598762 Kikuyu 
Kaskazini 

Kikuyu 

191. Gama Lodge Guest House 07588380844 Ipagala Surungai 

192. Garden Guest House Guest House   Chamwino Nduka 

193. Gema Lodge Guest House 0717411671 Mnadani Mnadani 

194. Geneva Lodge Guest House 0756013854 Makole Makole 

195. Geneva Lodge Guest House 0655208308 �&�K�D�Q�J�·�R�P�E�H Hamvu 

196. Gerwill Company Ltd Hotel   Ipagala Ipagala 

197. Ghati Comfort Lodge Guest House 0625341849 Ipagala Mbuyuni 

198. Gift Lodge Hotel 0767912896 Chamwino Nduka 

199. Gift Guest and Hotel Guest House   Ipagala Ilazo 

200. Giovan Lodge Guest House 0754982712 Ipagala Ipagala 
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201. Glonency Martha Hotel Guest House 0764768059 Nzuguni Nyumba 300 

202. Glory Inn Guest House   Dodoma 
Makulu 

Kisasa 
North 

203. Golden Coin Hotel Hostel   Kiwanja Cha 
Ndege 

Mlimwa 

204. Golden Crown Hotel Guest House 0768510333 Kizota  Sokoine 

205. Golden Gate Lodge Guest House   Ipagala Ipagala 

206. Gombe Lodge Guest House 0786249139 Nzuguni Nzuguni C 

207. Good Samaritan Lodge Guest House   Uhuru Mji Mpya 

208. Good Time Isale Lodge Guest House 0713613646 Chamwino Sokoine 

209. Goodely Lodge Guest House 0754 849899 Makole Makole 

210. Gorde Rose Lodge 
(Uhuru) 

Guest House 0754488006 Uhuru Mji Mpya 

211. Gorden Glory Guest 
House 

Guest House   Kiwanja cha 
Ndege 

Kiwanja cha 
Ndege 

212. Grand Villa Lodge Guest House 0655312669 Ipagala Ipagala 

213. Graphite Lodge Nzuguni Guest House 0689144225 Nzuguni Nzuguni C 

214. Green Apple Lodge 
(Nkuhungu) 

Guest House 0754571207 Makole Chadulu B 

215. Green Lodge (Msalato) Guest House 0713807841 Msalato Msalato 

216. Green Sea Guest Guest House 0766335676 Mnadani Karume 

217. Green Villa Guest House   Chamwino Mwaja 

218. Green Angle Lodge Hotel 0754366888 Msalato Chikole 

219. Green Apple Lodge 
(Chadulu) 

Guest House 0753767340 Makole Chadulu B 

220. Green Hill Lodge Guest House 0713453849 Dodoma 
Makulu 

Msangalale 
Mashariki 

221. Green Peal Lodge Guest House   Dodoma 
Makulu 

Medeli 

222. Greenwich Lodge Guest House 0754762608 Chamwino Sokoine 

223. H.H Guest House Guest House 0787878838 Dodoma 
Makulu 

Medeli 

224. Haika Lodge Guest House 0754265364 Dodoma 
Makulu 

Kisasa West 

225. Hanance Lodge Guest House 0786873058 Hazina Hazina 
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226. Hancol Hotel Guest House 0787663939 Dodoma 
Makulu 

Bwawani 

227. Hash Tagi Lodge Guest House 0676666837 Nkuhungu Mnyakongo 

228. Hazina Guest House Guest House 0789808696 Majengo Fatina 

229. Heavenlight Apartments 
(Ilazo West) 

Hostel 0754564848 Ipagala Ilazo 

230. Hekima Lodge 
(Nkuhungu Mnyakongo 

Guest House 0754848738 Nkuhungu Mnyakongo 

231. Heko Clasic Lodge Guest House 0658060332 Chamwino Nduka 

232. High Silver Guest House Guest House 0767222212 Majengo Kitenge 

233. Highway Lodge Guest House 0655208308 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

234. Hill Park Lodge Guest House 0713294414 Kiwanja Cha 
Ndege 

Mlimwa 

235. Hilton Ii Guest House Guest House 0754752437 Uhuru Mji Mpya 

236. Hilton One Guest House Guest House 07150000 Uhuru Mji Mpya 

237. Holiday Guest House Guest House 0767333180 Makole Makole 

238. Holyness Rest House Guest House 0764372175 Hazina Hazina 

239. Hope Green Way Lodge Guest House 0717543012 Viwandani Marijani 

240. Hotels Meyzieu Hotel 0762000062 Nzuguni Nyumba 300 

241. Humble House Guest House 0764391300 Viwandani Tofiki 

242. I.K Lodge Hotel 0746543633 Miyuji Mathias 

243. Ihucha Annex Lodge Guest House 0756285108 Ngongonha Ng'ong'onha 

244. Ihucha Guest House Guest House 0756285108 Ngongonha Mapinduzi  
B 

245. Ikamba Lodge Guest House 0754415606 Ipagala Ipagala 

246. Ilumbo Lodge Guest House   Kizota Bwawani 

247. Inoga Investment 
Company Limited 

Hotel 0752610774 Nzuguni Nyumba 300 

248. Intercontinental Guest 
House 

Guest House 0658339226 Chamwino Nduka 

249. Isanzu G. House Hotel 0754347734 Kikuyu Kusini Maghorofani 

250. Iseke Guest House Guest House 0767677162 Chamwino Sokoine 

251. Itega Lodge Guest House 0716725572 Madukani Sululu 
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252. Itega G House Guest House 0767573578 Nkuhungu Itega 

253. Jafex Lodge Guest House DODOMA Makole Makole 

254. Jalix Lodge Guest House 0652484254 Makole Makole 

255. Jamaica Guest House Guest House   Chamwino Nduka 

256. Janex Lodge Guest House   Makole Makole 

257. Janey Lodge Guest House 0754265364 Makole Makole 

258. Japanese Ii Lodge Hotel 0754397456 Uhuru Mji Mpya 

259. Japanise Guest House I Guest House   Uhuru Uhuru 

260. Jenifa Lodge Guest House 0788777420 Kikuyu 
Kaskazini 

Kigamboni 

261. Jerusalem Lodge Guest House 0769070744 Majengo Fatina 

262. Jirani Mwema Guest 
House 

Guest House 0752521415 Viwandani Marijani 

263. Johanicc Kisasa Hotel Guest House 0757540857 Dodoma 
Makulu 

Kisasa West 

264. Johari Guest House Guest House   Viwandani Tofiki 

265. Johnson Guest House Guest House 0755490145 Hazina Hazina 

266. Josam Lodge Guest House 0715609370 Majengo Kitenge 

267. Jose Lodge Guest House 0754858979 Chamwino Mwaja 

268. Juve Nall Ii Guest House 0718440440 Makutupora Mji Mpya 

269. Juve Villa Guest House Guest House 0717448256 Makutupora Mji Mpya 

270. K.K.K.T Rest House Guest House 0752981313 Mnadani Mnadani 

271. K.Maziwani Guest House Guest House   Majengo Fatina 

272. Kabaka Inn Guest House 0763655790 Uhuru Kipande 

273. Kalihadya Lodge Guest House 0754465017 Majengo Fatina 

274. Kalihadya II Lodge Guest House 0754465010 Madukani Relini 

275. Kalugendo Lodge Guest House 0629873804 Ihumwa Ihumwa 

276. Kampala H House Guest House   Madukani Jamali 

277. Kampala Annex Lodge Guest House   Uhuru Kati 

278. Karachi Guest House Guest House   �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 
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279. Karen Lodge Guest House 0754821348 Chamwino Sokoine 

280. Kasai Investment Motel 
Guest House 

Guest House 0754 290956 Viwandani Kinyali 

281. Kasai View Annex Guest House 0786670827 Ipagala Mlimwa 
Kusini 

282. Kato Guest House Guest House   Majengo Fatina 

283. Kato Guest House Guest House 0754650282 Viwandani Marijani 

284. Kavula Guest House Guest House 0715283601 Majengo Fatina 

285. Kawea Guest House Hotel 0717570353 Ipagala Bwawani 

286. KB Lodge Guest House 0786437717 Iyumbu Iyumbu 

287. KC Executive Lodge Guest House 0754270873 Kikuyu 
Kaskazini  

Kikuyu 

288. Kemmy Lodge Guest House 0754265287 Kiwanja Cha 
Ndege 

Mlimwa 

289. Kemmy Lodge Guest House 0754265287 Ipagala Ilazo 

290. Kenya Lodge Guest House 0755948203 Madukani Jamali 

291. Kenya Lodge One Guest House   Madukani Massi 

292. Keshuman Hotel Guest House 0766180087 Viwandani Tofiki 

293. Kianda Guest House Guest House   Chamwino Nduka 

294. Kibo Inn Lodge Guest House 0789889715 Majengo Kitenge 

295. Kibo Peark Lodge Hotel 0784267754 Viwandani Tofiki 

296. Kifaru Hotel Hotel   Makole Makole 

297. Kijoti G House Guest House   Miyuji Mathias 

298. Kilamiya Guest House Guest House   Uhuru Uhuru 

299. Kilimanjaro Lodge Guest House   Ipagala Ipagala 

300. Kilimanjaro City Plaza 
Lodge 

Guest House 0747276379 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

301. Kilimanjaro Guest House Guest House 0710393966 Viwandani Baruti 

302. King Light Lodge Guest House 0655403476 Majengo Kitenge 

303. Kingai Lodge Guest House 0716556868 Chamwino Nduka 

304. King�·s Lodge Guest House 0757021334 Nzuguni Nzuguni C 

305. Kings Daivid 01 Lodge Guest House 0715060066 Nkuhungu Salama 
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306. Kinyuma Lodge Guest House 0786355550 Majengo Fatina 

307. Kiraracha Lodge Guest House 0754299111 Kiwanja cha 
Ndege 

Kiwanja cha 
Ndege 

308. Kiria Guest House Guest House 0754301052 Majengo Kitenge 

309. Kisasa Anex Guest House 0626810881 Dodoma 
Makulu 

Kisasa East 

310. Kisindi Lodge Hotel 0754027404 Dodoma 
Makulu 

Msangalale 
Mashariki 

311. Kiss Lodge Guest House 0755438813 Dodoma 
Makulu 

Medeli 

312. Kito Lodge Hotel 0654505200 Hazina Hazina 

313. Kitoli Hill Hotel Guest House 0754727485 Hazina Hazina 

314. Kivukoni Guest House Guest House 0754406807 Tambukareli Amani 

315. Kivulini Guest House 
(Makole) 

Guest House 0754863819 Viwandani Baruti 

316. Kivulini Lodge (Ihumwa) Guest House 0758149546 Ihumwa Chang'ombe 

317. Komkunde Guest House Guest House 0716286998 Chamwino Nduka 

318. Kurasini Lodge Guest House 0682622000 Kizota Sokoine 

319. Kusare Lodge Guest House 0754415740 Ipagala Ilazo 

320. Kwa Mjeshi Guest House Guest House 0767031360 Mnadani Mbwanga 

321. Kyambo Executive Lodge Guest House 0713896691 Miyuji Mathias 

322. La Calenzo City Motel Guest House 0752913007 Makole Makole 

323. Laliga Lodge Hotel 0754752506 Dodoma 
Makulu 

Njedengwa 
East 

324. Lamasia Executive Lodge Guest House 0713775378 Miyuji Miyuji 
Proper 

325. Lamba Lodge Guest House 0765387700 Nzuguni Nzuguni B 

326. Land Breeze Lodge Guest House 0712624709 Dodoma 
Makulu 

Medeli 

327. Landmark Lodge Guest House 0713187923 Kilimani Nyerere 

328. Lapatrona Lodge Guest House 0754885551 Nkuhungu Itega 

329. Lappa-Rious Lodge Guest House   Chamwino Nduka 

330. Las Vegas  Hotel 0754769551 Uhuru Mji Mpya 

331. Le Twiga'z Hotel Hotel 0754747085 Mnadani Mbwanga 
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332. Leon Lodge Guest House 0758342977 Chamwino Nduka 

333. Libert Rest House Guest House   Kiwanja cha 
Ndege 

Kiwanja cha 
Ndege 

334. Lion Lodge Guest House 763660378 Kiwanja cha 
Ndege 

Kiwanja cha 
Ndege 

335. Lira Royal Palm Lodge Guest House 0754805310 Mnadani Karume 

336. Livescore Guest House Guest House   Miyuji Miyuji 
Proper 

337. Living Life Lodge Guest House   Nkuhungu Mnyakongo 

338. Lizzy Palm Lodge Guest House 0755447744 Kikuyu 
Kaskazini 

Kigamboni 

339. Loliondo Guest House Guest House 0715464211 Ihumwa Chang'ombe 

340. Lombeta Guest House Guest House 0754315230 Hazina Mlezi 

341. London Guest House 
Lodge 

Guest House 0716259889 Makole Makole 

342. London Lodge (Dodoma 
Makulu) 

Guest House 0754445435 Dodoma 
Makulu 

Kisasa West 

343. Longoi Guest House Guest House 0754464679 Majengo Fatina 

344. Los Angeles Guest House 0717726269 Uhuru Uhuru 

345. Losika Lodge Guest House 0754368446 Kiwanja cha 
Ndege 

Mkwajuni 

346. Lubango Lodge Guest House 0767813638 Tambukareli Reli 

347. M.F Lodge Guest House 0714872522 Mtumba Majengo 

348. Mabula Guest House Guest House 0765265267 Dodoma 
Makulu 

Medeli 

349. Mac Wills B&B Lodge Guest House   Ipagala Ipagala 

350. Machakos Executive 
Lodge 

Guest House 0762755892 Miyuji Miyuji 
Proper 

351. Machame Guest House Guest House   Makole Makole 

352. Madolo Guest House Guest House 0713263587 �&�K�D�Q�J�·�R�P�E�H Hamvu 

353. Maestro White Lodge Guest House 0622904379 Nzuguni Kitelela 

354. Maestro White Lodge Ii Guest House 0622904379 Nzuguni Nzuguni A 

355. Mafanikio Lodge Guest House 0767418096 Tambukareli Reli 

356. Magongo Guest House Guest House   Nzuguni Nzuguni A 

357. Maisha Plus Guest House Guest House 0788738046 Nzuguni Nzuguni C 
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358. Majaribio Guest House Guest House 0765630020 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

359. Maki Lodge Guest House 0719003342 Viwandani Tofiki 

360. Makole Inn Guest House Guest House   Makole Makole 

361. Makuna Guest House Guest House   Hazina Hazina 

362. Malisa Guest House Guest House 0762682121 Majengo Fatina 

363. Mami Rayol Bed Guest House 0754210804 Nzuguni Nyumba 300 

364. Manah Lodge Guest House 0712510509 Tambukareli Reli 

365. Mandengo Inn Lodge Guest House 0656512423 Chamwino Sokoine 

366. Mandewa Lodge Guest House 0783669993 �&�K�D�Q�J�·�R�P�E�H Msamalia 

367. Manianguru Hotel Guest House 0738723521 Dodoma 
Makulu 

Msangalale 
Magharibi 

368. Manila Guest House Guest House   Viwandani Tofiki 

369. Manyara Guest House Guest House 0713014660 Makole Makole 

370. Mapinduzi Club Guest House   Majengo Kitenge 

371. Marakana Guest House Guest House   Chamwino Sokoine 

372. Marcelo Lodge Guest House 0784407860 Makole Makole 

373. Maria Lodge Guest House 0753677098 Viwandani Kinyali 

374. Mariana Lodge Guest House 0715228168 Ipagala Ipagala 

375. Markdon Executive 
Lodge 

Hotel 0652603354 Dodoma 
Makulu 

Kisasa West 

376. Markdon Village 
(Msalato) 

Guest House 0676231595 Msalato Msalato 

377. Market View Lodge Guest House   Majengo Fatina 

378. Marry Guest House Guest House 0754752437 Viwandani Tofiki 

379. Marryland Hotel Hotel   Kiwanja Cha 
Ndege 

Kiwanja cha 
Ndege 

380. Mary's Lodge (Makole) Guest House 0719798567 Makole Makole 

381. Masai Lodge Guest House   Uhuru Mji Mpya 

382. Masama Guest House Guest House 0768494908 Nkuhungu Itega 

383. Masao Lodge Guest House 0719396515 Ihumwa Chang'ombe 
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384. Master G Lodge Guest House   Nkuhungu Salama 

385. Maswa Guest House Guest House   Viwandani Kinyali 

386. Mawenzi Guest House Guest House   Viwandani Baruti 

387. Mazizini Guest House Guest House 0756998754 Iyumbu Nyerere 

388. Mbalamwezi Guest 
House 

Guest House   Ihumwa Chang'ombe 

389. Mbandisote 4V Lodge Guest House 0766918949 Dodoma 
Makulu 

Medeli 

390. Mbomai Lodge Guest House 0752367268 Ipagala Bwawani 

391. Mbozi Guest House Guest House 0764115657 Makutupora Sekondari 

392. Mbwayo Guest House Guest House 0689716668 Mpunguzi Kijiji 
Mpunguzi B 

393. MD Rest Room Guest House 0767333180 Makole Makole 

394. Me Amor Cottages Hotel 0768055367 Ipagala Mlimwa 
Kusini 

395. Megewa Pub and Lodge Guest House   Ipagala Ipagala 

396. Melisa Lodge Guest House 0712082807 Majengo Mnyampala 

397. Memack Lodge Guest House 0717351622 Ipagala Ilazo 

398. Meridian Lodge Guest House 0754265364 Makole Makole 

399. Meru Lodge Guest House   Makutupora Veyula 

400. Michigan Lodge Guest House 0758478271 Dodoma 
Makulu 

Medeli 

401. Mikoroshini Lodge Guest House 0718544945 Msalato Msalato 

402. Miku G House Guest House   Uhuru Mji Mpya 

403. Mikumi Guest House Guest House   Uhuru Mji Mpya 

404. Mikumi Guest House Guest House 0762294019 Chamwino Mwaja 

405. Mjili Guest House Guest House 0689963020 Viwandani Tofiki 

406. Mkalama Guest House Guest House 0756310568 Chamwino Mwaja 

407. Mkamba Lodge Guest House 0758265818 Viwandani Tofiki 

408. Mkomongo Lodge Guest House 0787388869 Mnadani Mnadani 

409. Mlimwa Peak Lodge & 
Pub 

Guest House 0757623270 Makole Chimuli 

410. Mnadani Guest House Guest House 0754432925 Mnadani Mnadani 
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411. Mnazi Mmoja Lodge Guest House   Kiwanja cha 
Ndege 

Mlimwa 

412. Mninga Classic Lodge Guest House 0784483599 Ipagala Ilazo 

413. Modern Hotel Guest House   Chamwino Nduka 

414. Modern Lodge Guest House   Viwandani Marijani 

415. Mondo Lodge Guest House 0766154112 Msalato Msalato 

416. Money Money Guest 
House 

Guest House   Majengo Fatina 

417. Monte Carlo Lodge Guest House 0767449154 Tambukareli Sechelela 

418. Monte Carlo. B. Guest House 0688358308 Tambukareli Sechelela 

419. Moonlight Guest House Guest House 0786511198 Madukani Massi 

420. Morden Guest House Guest House 0753621400 Viwandani Tofiki 

421. More Lodge Guest House 0621577717 Nzuguni Nzuguni A 

422. Morning Glory Hotel Hotel 0658959484 Kiwanja Cha 
Ndege 

Chuo Cha 
Mipango 

423. Morning Star Lodge Guest House 0755489521 Hazina Hazina 

424. Mother Land Guest 
House 

Guest House   Majengo Fatina 

425. Motto Divine Hotel Guest House 0754819575 Hazina Hazina 

426. Mount Caro B` Lodge Hotel 0676309636 Tambukareli Sechelela 

427. Mount Carumeru Guest Guest House 0652484254 Nala Nala 

428. Mount Kilimanjaro Guest 
House 

Guest House 0712693929 Chamwino Nduka 

429. Mount Usambara Guest 
House 

Guest House   �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

430. Mpenda Lodge Guest House 0714002525 Makole Makole 

431. Mpongosi Lodge Guest House   Kiwanja cha 
Ndege 

Oysterbay 

432. Mputa Guest House Guest House 0755209356 Kikuyu 
Kaskazini 

Hazina X 

433. Mresheni Lodge Guest House 0784361001 Makole Makole 

434. Msalato Guest House Guest House 0621320771 Msalato Chikole 

435. Msangi G House Guest House 0683827492 Viwandani Baruti 
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436. Msumbiji Guest House Guest House   Majengo Fatina 

437. Mt Lodge Guest House   Tambukareli Reli 

438. Mteko Lodge Guest House 0784399031 Nzuguni Nzuguni C 

439. Mtumba Lodge Guest House 0754760732 Mtumba Mtumba 

440. Munich Hotel Hotel   Chamwino Nduka 

441. Musha Lodge Guest House 0754503926 Mkonze Muungano 

442. Muu Lodge Guest House 0683981490 Ipagala Ilazo 

443. Mvita Lodge Guest House   Viwandani Marijani 

444. Mwalinga Guest House Guest House 0753577934 Ihumwa Chang'ombe 

445. Mwanga Lodge Guest House 0784432150 Majengo Fatina 

446. Mwanga Annex Guest 
House 

Guest House   �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

447. Mwangaza Lodge Guest House 0745277442 Ipagala Ipagala 

448. Mwasa G House Guest House 0673917240 Kizota Kisabuje 

449. Mwendapole Guest 
House 

Guest House 0754557796 Makole Makole 

450. Nakuru Lodge Guest House 0754618752 Makole Makole 

451. Nam Hotel Guest House   Kiwanja cha 
Ndege 

Makongoro 

452. Nanise Lodge Guest House 0713577356 Makole Chadulu B 

453. Nanise Lodge Guest House 0713577356 Dodoma 
Makulu 

Kisasa East 

454. Nansio Lodge House Guest House   Miyuji Miyuji 
Proper 

455. Naseeb Guest House Guest House 0717237294 Madukani Massi 

456. Ndaba Lodge Guest House 0658643877 Majengo Kitenge 

457. Ndayemeye Lodge Guest House 0753583995 Nkuhungu Bachela 

458. Ndefo Lodge Guest House 0713630034 Kizota Kisabuje 

459. Neemani  I Lodge Guest House   Makole Makole 

460. Nelly Annex Lodge Guest House 0756505321 Nkuhungu Itega 

461. Neman Ii Lodge Guest House   Ipagala Ipagala 

462. Nerisa Lodge Guest House   Makole Makole 
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463. Nerm's G House Guest House 0787453848 �&�K�D�Q�J�·�R�P�E�H Mtakuja 

464. New Ems Lodge Guest House 0784761888 Ipagala Ilazo 

465. New Makulu Lodge Guest House 0754044477 Dodoma 
Makulu 

Msangalale 
Magharibi 

466. New Suma Lodge Guest House   Kikuyu 
Kaskazini 

Hazina X 

467. New Tai Lodge Guest House 0744102030 Uhuru Mji Mpya 

468. New Upare Lodge Guest House 0754643536 Viwandani Kinyali 

469. New York Lodge Guest House   Kizota Kisabuje 

470. New City Boys Hotel Guest House 0753273412 Viwandani Tofiki 

471. New Diamond Lodge Guest House 0767919849 Kikuyu 
Kaskazini 

Kikuyu 

472. New Flamingo Guest 
House 

Guest House 0767465562 Makole Chimuli 

473. New Galilaya Lodge Guest House 0767333180 Makole Makole 

474. New Giftland Lodge Guest House 0715662012 Nzuguni Nzuguni C 

475. New Hellat Guest House Guest House   Uhuru Mji Mpya 

476. New Ilazo Hotel Hotel 0762096949 Ipagala Ilazo 

477. New Jerusalem Lodge Guest House   Makole Makole 

478. New Ostarbey Lodge Guest House 0752514753 Dodoma 
Makulu 

Mwangaza 

479. New Oxygen Lodge Guest House 0789850130 Nkuhungu Itega 

480. New State Lodge Guest House 0715656345 Hombolo 
Bwawani 

Kijiji Mkoyo 

481. New Twilight Lodge Guest House 0754286580 Ipagala Ipagala 

482. New Veyula Guest House Guest House 0754465172 Makutupora Veyula 

483. New York City Guest House 0767307611 Chamwino Mwaja 

484. NG  & AA Guest House Guest House 0753171994 Ntyuka Ntyuka 

485. Ngabani Inn Hotel 0755813132 Kiwanja cha 
Ndege 

Mlimwa 

486. Ngamia Lodge  Guest House   Uhuru Uhuru 

487. Ngiringa Motel Guest House 0782190080 Dodoma 
Makulu 

Medeli 
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488. Ngorongoro Guest 
House 

Guest House   Chamwino Sokoine 

489. Nhipa Guest House Guest House 0759016987 Mkonze Muungano 

490. Nice Annex Lodge Guest House 0657037079 Majengo Fatina 

491. Nice Guest House Guest House 0716516749 Uhuru Mji Mpya 

492. Nkuhungu Lodge Guest House 0713566565 Kizota Bwawani 

493. Noela Guest House Guest House   Makole Chimuli 

494. Novatus Guest House Guest House 0756363521 Msalato Chikole 

495. Ntolosi Guest House Guest House 0685228780 Kiwanja cha 
Ndege 

Kiwanja Cha 
Ndege 

496. Nyabukozi Lodge Guest House 0786760048 Mkonze Muungano 

497. Nyakwe   Lodge Guest House   Tambukareli Reli 

498. Nyati Lodge Guest House 0756362873 Nzuguni Nzuguni C 

499. Nyawato Lodge Guest House   Dodoma 
Makulu 

Bwawani 

500. Nyengela Guest House Guest House 0764513960 Ihumwa Chang'ombe 

501. Nyhese Guest House Guest House 0784126749 Mtumba Vikonje A 

502. Nyumbani Lodge Guest House 0787276122 Nkuhungu Salama 

503. Nyumbani Comfort 
Lodge 

Guest House 0676557614 Ihumwa Chang'ombe 

504. Oasis Lodge Guest House 0754057280 Nkuhungu Mnyakongo 

505. Okaoni Hotel Hotel 0754858979 Chamwino Nduka 

506. Old Luaty G House Guest House 0782876952 Mpunguzi Kijiji 
Mpunguzi B 

507. Olupama   Lodge Guest House 0763888881 Kizota  Bwawani 

508. Olupama Annex Guest House 0759 214857 Ipagala Swaswa 

509. Omax Guest House Guest House   Makole Makole 

510. Omax Guest House Guest House   Hazina Hazina 

511. Orange Tree Lodge Guest House 0714422042 Makole Makole 

512. OT Lodge Guest House 0769333393 Ipagala Swaswa 

513. OT Lodge Guest House 0769333393 Ipagala Ipagala 

514. Ottman Lodge Hotel   Makole Makole 
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515. P Executive Lodge Guest House 0675462734 Viwandani Marijani 

516. Pahi Hotel Hotel 0658420784 Uhuru Mji Mpya 

517. Paradise Lodge Guest House   Nzuguni Nzuguni C 

518. Paris Guest House Guest House 0782500298 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

519. Paris Safari Lodge Guest House   Uhuru Uhuru 

520. Parkland Lodge Guest House 0655526621 Kiwanja cha 
Ndege 

Makongoro 

521. Passion Guest House Guest House   Kizota Kisabuje 

522. Patmous Lodge Guest House 0767813638 Makole Chadulu B 

523. Patsmous Lodge Ii Guest House 0767813638 Makole Makole 

524. Pay Less Lodge Guest House 0758140726 Nkuhungu Mnyakongo 

525. Pazuri Lodge Guest House 0768666757 Kiwanja cha 
Ndege 

Makongoro 

526. Peaceful Lodge (Prisca 
Elisha) 

Guest House 0786770008 Kizota Bwawani 

527. Peacefully Lodge Guest House 0718732962 Nkuhungu Mtube 

528. Perugina Hotel Hotel 0715665522 Kiwanja cha 
Ndege 

Kiwanja cha 
Ndege 

529. Peter Lodge Guest House 0656496401 Dodoma 
Makulu 

Kisasa East 

530. Peter Palm Hotel Hotel 0755300353 Uhuru Kipande 

531. Phoenix Guest House Guest House 0712657532 Uhuru Kati 

532. Planet E Lodge Guest House 0764799216 Nkuhungu Muungano 

533. Precious Lodge Guest House 0754674168 Nkuhungu Bachela 

534. Pretoria Lodge Guest House   Majengo Fatina 

535. Price J. Lodge Guest House 0754982712 �&�K�D�Q�J�·�R�P�E�H Chang'ombe 
Juu 

536. Prime Lodge Guest House   Viwandani Kinyali 

537. Prince T.Lodge Guest House 0713043388 Nzuguni Nzuguni B 

538. Pub Ladevo Guest House Guest House 0756575496 Chamwino Mwaja 

539. Q E Lodge Guest House 0755489521 Viwandani Tofiki 

540. Quality Lodge Guest House 0756455088 Dodoma 
Makulu 

Medeli 
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541. Queen Lodge Hotel 0765283725 Ipagala Bwawani 

542. Razam Guest House Guest House   Ipagala Ilazo 

543. Renamu Lodge Hostel 0764610988 Mkonze Chidachi 

544. Rhino Lodge Guest House 0715773127 Kizota Kisabuje 

545. Right Lodge Guest House 0754200957 Ipagala Ipagala 

546. River Side G House Guest House   Ngongonha Ng'ong'onha 

547. RJ Rest House and Lodge Guest House 0767498021 Ngongonha Ng'ong'onha 

548. Robcon Guest House Guest House 0754571659 Nkuhungu Salama 

549. Robert Hotel Hotel 0653817508 Kizota Kisabuje 

550. Rocket Range Lodge Guest House 0719700602 Ipagala Mlimwa 
Kusini 

551. Rocky Hotel Guest House 0713254752 Makole Makole 

552. Royal Palec Guest House Guest House   Uhuru Mji Mpya 

553. RPK Lodge Guest House 0754520192 Uhuru Mji Mpya 

554. Rukwa Guest House Guest House   Chamwino Nduka 

555. Rumuli Guest House Guest House   Hazina Hazina 

556. Rungwe Guest House Guest House   Viwandani Tofiki 

557. S.M Lodge Guest House 0684001067 Ihumwa Ihumwa 

558. S.P Family Lodge Guest House 0767333180 Ipagala Bwawani 

559. Saad Salehe Msangi G 
House 

Guest House   Makutupora Makutupora 

560. Sabina Guest House Guest House 0755209356 Kikuyu 
Kaskazini 

Hazina X 

561. Safari   Lodge Guest House 0754265364 Kiwanja cha 
Ndege 

Kiwanja cha 
Ndege 

562. Safari Family Lodge Guest House   Dodoma 
Makulu 

Njedengwa 
East 

563. Safari Guest House Guest House 0762294019 Chamwino Nduka 

564. Saigon Sports Bar and 
Lodge 

Hotel 0653201418 Ipagala Ipagala 

565. Sajaca Lodge Guest House 0754542110 Dodoma 
Makulu 

Msangalale 
Magharibi 

566. Sakiya Lodge Guest House   Uhuru Uhuru 

567. Sama G House Guest House 0754673576 Kikuyu Hazina X 
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Kaskazini 

568. Samai Lodge Guest House   Madukani Kamili 

569. Samali Comfort Lodge Hotel 0713254752 Viwandani Marijani 

570. Samali Executive Lodge Guest House 0713254752 Viwandani Tofiki 

571. Samali Holding Co Ltd Guest House 0713254752 Viwandani Samora 

572. Samali Summit Hotel Hotel   Viwandani Kinyali 

573. Sambi Lodge Guest House 0713172425 Nzuguni Nzuguni A 

574. Sania Guest House Guest House   Makole Makole 

575. Santiago Guest House Guest House 0713613646 Uhuru Kipande 

576. Sanya Lodge Hotel 0754596949 Dodoma 
Makulu 

Kisasa East 

577. Sanzu Lodge Guest House 0752352224 Hombolo 
Makulu 

Hombolo 
Bwawani B 

578. Sao Lodge Guest House   Nkuhungu Salama 

579. Sarua Lodge Guest House 0754929644 Nzuguni Nzuguni A 

580. Savio Inn Lodge Guest House 0689654122 Makole Makole 

581. Sayuni Lodge Guest House 0754520192 Uhuru Mji Mpya 

582. Sayuni Lodge Ipagala Guest House 0754411493 Ipagala Swaswa 

583. Seja Guest House Guest House 0713470576 Viwandani Baruti 

584. Selcom Lodge Guest House 0754565587 Makole Makole 

585. Semira Lodge Guest House 0655335367 Viwandani Tofiki 

586. Senator Lodge Guest House 0654291010 Ipagala Ipagala 

587. Senyoras Lodge Guest House 0716046013 Nkuhungu Salama 

588. Serengeti Executive Guest House 0656695615 Makole Makole 

589. Serengeti Lodge Guest House   Makole Makole 

590. Seven Lodge Guest House 0754565587 Makole Makole 

591. Shayo Lodge Guest House 0710756909 Ipagala Swaswa 

592. Shentemba Hotel Hotel 0754382554 Ihumwa Ihumwa 

593. Sheraton Guest House Guest House 0712530768 Viwandani Kinyali 
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594. Shimbi Lodge Guest House 0765615656 Chamwino Nduka 

595. Shukuru Lodge ( 
Bwanguzo) 

Guest House 0784290060 Kizota Bwawani 

596. Shuwana Lodge Guest House   Uhuru Mji Mpya 

597. Sia Lodge Hotel 0717223328 Nkuhungu Mnyakongo 

598. Side View Lodge Guest House 0713630034 Majengo Kitenge 

599. Side Way Lodge Guest House 0754399092 Ipagala Ipagala 

600. Sijura Lodge Guest House 0714762330 Ipagala Swaswa 

601. Silent Night Lodge Guest House 0754543777 Dodoma 
Makulu 

Kisasa East 

602. Simba Hotel Hotel   Kikuyu 
Kaskazini 

Kikuyu 

603. Sisi Kwa Sisi Guest 
House 

Guest House 0753237358 Mnadani Mnadani 

604. Six Lodge Guest House 0682622000 �&�K�D�Q�J�·�R�P�E�H Msamalia 

605. Sizya Lodge Guest House 0655880115 Kizota Sokoine 

606. Smart Issam Lodge Guest House 076762336 �&�K�D�Q�J�·�R�P�E�H Hamvu 

607. Smart Land Lodge Guest House   Kizota Mkonongo 

608. Songea Guest Luambano Guest House   �&�K�D�Q�J�·�R�P�E�H �&�K�D�Q�J�·�R�P�E�H��
Juu 

609. Spain Lodge Guest House 0784432177 Majengo Fatina 

610. Spino Guest House Guest House 0784634683 Tambukareli Amani 

611. Sport Land Lodge Guest House 0715334371 Makole Makole 

612. Spring Hills Hotel Guest House 0742076280 Makole Makole 

613. Stable Guest House Guest House 0767555042 Majengo Mnyampala 

614. Stama Lodge Guest House   Makole Makole 

615. State Hotel (Hombolo 
Bwawani) 

Guest House 0715656345 Hombolo 
Bwawani 

Kijiji Mkoyo 

616. Stella Guest House Guest House 0713630053 Nkuhungu Salama 

617. Sten Gest House Guest House 0714945543 Makole Makole 

618. Stone Town G House Guest House 0784337059 Nkuhungu Itega 

619. Stone Town Guest House Guest House 0713670004 Majengo Mausi 

620. Subira Lodge Guest House 0623084738 Dodoma Medeli 
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Makulu 

621. Succes Lodge Guest House 0713781369 Ipagala Ipagala 

622. Sukuma Bar Guest House Guest House 0767677162 Chamwino Nduka 

623. Summit Hotel Hotel 0768510333 Ipagala Ipagala 

624. Sun Set Lodge Guest House 0719003342 Viwandani Marijani 

625. Sunrise Guest House Guest House 0754043750 Chamwino Mwaja 

626. Super Narumu Guest 
House 

Guest House 0767567333 �&�K�D�Q�J�·�R�P�E�H Chilewa 

627. Suprise Lodge Hotel 0715565843 Kizota Kisabuje 

628. Suruke Guest House Guest House 0789583188 Majengo Fatina 

629. Suruke Guest House Ii Guest House 0789583188 Majengo Fatina 

630. Suzy Guest House Guest House 0755189977 Tambukareli Amani 

631. Swanga Lodge 
(Nkuhungu) 

Guest House   Nkuhungu Muungano 

632. Sweet Land Lodge Guest House 0716171746 Majengo Mnyampala 

633. Tabasamu Guest House Guest House 0757440201 Hombolo 
Bwawani 

Kijiji Mkoyo 

634. Takadiri Lodge Guest House 0714900091 Miyuji Miyuji 
Proper 

635. Tanzanite Lodge Guest House   Makole Chimuli 

636. Tanzanite Grand Hotel Hotel 0712078418 Nzuguni Nzuguni C 

637. Tarangire Guest House Guest House 0656695615 Chamwino Nduka 

638. Tarime Lodge Guest House 0756645656 Ihumwa Chilwana 

639. Teddy Lodge Guest House 0754858979 Chamwino Sokoine 

640. Teddy Lodge Annex Guest House 0767400000 Kikuyu 
Kaskazini 

Kikuyu 

641. Tengia Guest House Guest House 0659233679 Uhuru Mji Mpya 

642. The First Royal Tour 
Lodge 

Guest House 0714964387 Mkonze Chinyika 

643. The Matrix Lodge Guest House 0754 Nkuhungu Mnyakongo 

644. The New Stork Lodge Guest House 0717118089 Viwandani Kinyali 

645. The New Stork Lodge Ii Guest House 0717118089 Uhuru Mji Mpya 
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646. The Originals Lodge Guest House 0717094358 Mnadani Mbwanga 

647. The Paradise Dot View 
Lodge 

Guest House   Ipagala Swaswa 

648. The Relax Inn Guest House 0717004300 Hazina Hazina 

649. The Sunderland Lodge Guest House 0754526621 Uhuru Mji Mpya 

650. The Travellernest Lodge Guest House 0736456600 Ipagala Ipagala 

651. Three Boys Lodge Guest House 0688358308 Chamwino Nduka 

652. Three Way Guest House Guest House   Chamwino Mwaja 

653. Titanic Lodge Guest House 07655191547 Hombolo 
Bwawani 

Kijiji Mkoyo 

654. Tokyo Lodge Guest House 0754397456 Makole Chadulu B 

655. Top Life Guest House Guest House   Hazina Hazina 

656. Topaz Lodge Guest House 0754570187 Ipagala Ipagala 

657. Triple Gs Lodge Guest House 0754368411 Nzuguni Nzuguni C 

658. Tripple A Lodge Guest House 0752919227 Viwandani Tofiki 

659. Tripple F Lodge Guest House 0714834182 Dodoma 
Makulu 

Kisasa East 

660. Tripple G House Guest House 0719819524 Chamwino Mwaja 

661. Tripple S Guest House Guest House   Kizota Mkonongo 

662. Tropical Lodge  Guest House   Viwandani Tofiki 

663. Tukuyu Guest House Guest House   Ihumwa Chang'ombe 

664. Tukuyu Guest House Guest House 0754069732 Ihumwa Ihumwa 

665. Tupendane G House Guest House   Uhuru Uhuru 

666. Twiga Lodge (Makole) Guest House CHADURU Makole Chadulu B 

667. Twiga Guest House Guest House   Majengo Kitenge 

668. Twinlight Lodge Guest House 0754286580 Makole National 
Housing 

669. Twins G House Guest House 0714400394 Chamwino Mwaja 

670. Ukio Guest House Guest House   Makole Makole 

671. Ulanga Annex Guest House   Kizota Kisabuje 

672. Ulanga Guest House Guest House   Kizota Sokoine 
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673. Umbwe Guest House Guest House 0757095906 Madukani Jamali 

674. Universal Lodge Guest House   Uhuru Kati 

675. Upendo Guest House Guest House   �&�K�D�Q�J�·�R�P�E�H Mazengo 

676. Upland Lodge Guest House 0757663929 Ipagala Ipagala 

677. Uru East Guest House Guest House   Majengo Kitenge 

678. Vaa Tumaini Lodge Guest House   Nzuguni Nzuguni B 

679. Valley View Hotel Hotel 0756858005 Dodoma 
Makulu 

Msangalale 
Magharibi 

680. Vankaely Lodge Guest House 0756693604 Kiwanja Cha 
Ndege 

Kiwanja cha 
Ndege 

681. Vatcan Lodge (Makole) Guest House 0764174646 Makole Makole 

682. Vatcan Guest House Guest House 0754932577 Chamwino Nduka 

683. Verde View Hotel Guest House 0755402048 Dodoma 
Makulu 

Njedengwa 
East 

684. Vice Crow Lodge Guest House   Uhuru Kipande 

685. Victoria Annex Guest House 0767018987 Kizota Sokoine 

686. Victoria Hotel Hotel 0754380128 Dodoma 
Makulu 

Medeli 

687. Victoria Inn Guest Guest House 0767018987 Kizota Bwawani 

688. Victoria Land Lodge Guest House   Kikuyu 
Kaskazini 

Hazina X 

689. Victoria Modern Lodge Guest House 0782500298 Nzuguni Nzuguni C 

690. Victorious Lodge Guest House 0688724518 Majengo Kitenge 

691. Victorious Fountain 
Lodge 

Guest House 0717011227 �&�K�D�Q�J�·�R�P�E�H Msamalia 

692. Viva Executive Lodge Guest House 0782020681 Dodoma 
Makulu 

Kisasa West 

693. Waida Guest House Guest House 0787105898 Kizota Sokoine 

694. Wajenzi Guest House Guest House   Chamwino Nduka 

695. Walipamila Lodge Guest House 0783625841 Ihumwa �&�K�D�Q�J�·�R�P�E�H 

696. Wanyika Guest House Guest House 0759469465 Chamwino Nduka 

697. Waridi Lodge Guest House 0755490963 Makole Makole 

698. Web Lodge Guest House 0717244400 Ipagala Swaswa 
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699. Welcom Lodge Guest House 0713564957 Viwandani Tofiki 

700. West Gate Guest House Guest House   Kizota Sokoine 

701. White Lodge Guest House 0753292687 Ntyuka Ntyuka 

702. White Annex G. House Guest House 0753292687 Makole Makole 

703. White Guest House Guest House   Makole Makole 

704. White Rose Lodge Guest House 0762009200 Mkonze Miganga 

705. Wind City Lodge Hotel 0652595943 Chamwino Mailimbili 

706. Windmill Lodge Guest House 0767010588 Dodoma 
Makulu 

Kisasa West 

707. Yarabi Salama Guest Guest House 0756240327 Viwandani Tofiki 

708. Yeriko Lodge Hostel 0713622422 Uhuru Mji Mpya 

709. Yotam Bakari G House Guest House 0659834032 Kikuyu 
Kaskazini 

Hazina X 

710. Yotam Bakari Kasili Guest House   Hazina Hazina 

711. Zambezi Guest House A Guest House 0784337648 Ntyuka Nyerere 

712. Zambezi Guest House B Guest House 0712898733 Mkonze Chidachi 

713. Zaptyem Guest House Guest House 0754458349 Ihumwa Chang�·ombe 

714. Zawadi Clasic Lodge Guest House 0755093752 Dodoma 
Makulu 

Medeli 

715. Zebra Lodge Guest House 0754307768 Dodoma 
Makulu 

Njedengwa 

716. Zubby A Hotel Guest House 0673557028 Hazina Hazina 

717. Zubby B Lodge Guest House 0673557028 Hazina Hazina 
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Annex II: Facilities Registered by the 
Ministry of  Natural Resources and Tourism 

as of  March 2025 

S/N 
Name 

Number of 
Stars Location (Ward) 

1 African Dream Hotel 2 Ipagala 

2 Best Western  5 Viwandani 

3 Dodoma Hotel 3 Kilimani 

4 Dodoma Hotel  NA Viwandani 

5 Four Points 1 Kisasa 

6 Hotel Esperensa  NA Ipagala 

7 Hotel Lacalenzo  NA Makole 

8 Kidia Hoteli  NA Madukani 

9 Kitemba Hotel 1 Madukani 

10 Lastanar Hotel                          NA Tambukareli 

11 Mackdom Hoteli 3 Msalato 

12 Mesuma Hotel 2 Chamwino 

13 Midland Hotel  NA Dodoma Makulu 

14 Miramonti  NA Tambukareli 

15 Morden Hotel  NA Chamwino 

16 Morena Hotel 2 Tambuka Reli 

17 Nala Centurion Hotel 1 Hazina 
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18 Nashera Hotel 3 Tambuka Reli 

19 Parklane Hotel  NA Ipagala 

20 Parklane Resort  NA Kiwanja cha Ndege 

21 Rafiki Hotel  NA Tambukareli 

22 REJIS Hotel  NA Kisasa 

23 Royal Village Hotel 2 Ipagala 

24 St. Gaspar Hotel 2 Kisasa 

25 The Resident Hotel 5 Miyuji 

26 Ulanga Hotel  NA Kizota 

27 Verde View Hotel  NA Kisasa 
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Annex III: Tour Operators and Travel Agents 
in Dodoma as of  March 2025 

S/N Name of 
Travel 

Agent and 
Tour 

Operator 

Location 
Contact Information 

1. Red Sea 
Travel & 
Tours 

Morogoro 
Road 

+255 746 000 026 
info@redseatravelandtours.co.tz 
www.redseatravelandtours.co.tz 

2. Beibamar 
Travel 
Agent 

Kondoa Road +255 623 004 949 
beibamardodoma@gmail.com 
www.beibamartravel.co.tz 

03. Blue Berry 
Travel 
Agent 

Sido Road +255 678 227 026 
marketing.dar@blueberry-travel.com 
www.blueberry-travel.com 

4. Palvin 
Travel 
Agency 

(PTA Travel 
Services) 

Ujiji Street +255 750 312 222 
palvintravel@gmail.com 

5. �*�U�H�Y�\�·�V��
Safaris 

Dodoma 
Town 

+255 754 437 345 
info@grevyssafaris.com 
www.grevyssafaris.com 

6. Baluna Plus 
Travel 
Agent 

Mpwapwa 
Road 

+255 757 009 999 
www.balunaplus.com 

7. Namaka 
Travel 
Agent 

Mtendeni 
Street - 
Uhindini 

+255 658 087 171 

8. Lowassa & 
Sons Travel 
Agent 

Tembo Road +255 717 547 583 
lowassasons04@gmail.com 
www.lowassasonstravelandtours.co.tz 
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9. Antelope 
Safaris 

Mtendeni 
Street - 
Uhindini 

+255 767 555 888 
www.antelopesafaris.com 

10. Brilliant 
Travel 
Agent 

Nyerere Road +255 769 111 224 
info@britravelagency.co.tz 
www.britravelagency.co.tz 

11. Afrosand 
Travel 
Consultant 

Mbeya Ave + 255 743 166 188 
afrosandsales@gmail.com 
www.afrosand.com 

12. Travel Link 
(T) Ltd 

 

Mbeya Ave +255 222 127 242/3 
info@tanzaniatravellink.com 
www.travellink.co.tz 

13. Avodah 
Travel 
Agency 

Mwanza Aves +255 622 891 686 
gladness18@gmail.com 

14. Apeq Travel 
& Tours 
Limited  

Dodoma +255 714 494 496 
zahrahamis34@gmail.com 

15. Peand 
Travel 
Agency 

Dodoma + 255 711 791 579 
ednaurassa22@gmail.com 

16. Saferide Car 
Hire & 
Safaris 

Kilimani 
Street 

+255 659 890 888 
ceo@safaridecarhire.com 

17. Lufunyo 
Group 
Limited 

Njedengwa +255 763 808 925 
lunaswildrides@gmail.com 
www.lunaswildrides.com 



 


